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Welcome  toTOU  1 060. 


We  hope  you’ll  enjoy  your  study  of 

The  Travel  Sector. 


CTS  strands  were  designed  to  stand  alone  or  be  integrated  with  other  strands  for  a customized 
course  of  studies  to  meet  student  needs.  Through  each  strand,  CTS  basic  competencies 
(knowledge,  skills,  and  attitudes)  will  be  identified  as  follows: 


Careers 


Careers:  identify  appropriate  career 
linkages  within  the  strand  being 
studied 


Safety:  assess  potential  risks,  and 
follow  personal  and  environmental 
safety  procedures 


Communication 


Communication:  effectively 
present  concise  written,  visual,  and 
oral  communications 


Ethics:  make  judgements  about 
whether  behaviour  is  right  or  wrong 
on  personal,  community,  and  global 
levels 


Task  Management:  demonstrate 
an  ability  to  locate  and  use  resources 
and  to  use  time  effectively 


Task  Management 

w 


Teamwork:  work  towards  goals 
co-operatively,  collaboratively,  or 
independently,  and  acknowledge  the 
opinions  of  others 


Innovation  Innovation:  recognize  Technology:  effectively  use 

V opportunities/problems  and  identify  technology  when  required 
and  suggest  new  ideas 


Technology 


These  basic  competencies  build  daily  living  skills  useful  in  a broad  range  of  future  endeavours 
and  careers. 

The  eight  icons  that  appear  here  indicate  to  students  and  facilitators  that  a basic  competency 
has  been  identified  in  the  activity  offered  to  the  students.  Not  all  of  the  icons  appear  in  each 
module. 


Resources 


• a notebook  or  binder  in  which  to  respond  to  the  questions  asked  in  this  Student  Module 
Booklet 

•a  VCR 

• the  videos  Alberta  in  All  Her  Majesty  and  Joining  Alberta’s  Best 

Optional  Resources 

As  well,  you  should  try  to  obtain  access  to  at  least  some  of  the  following  optional  resources.  Your 
Tourism  Studies  teacher,  careers  counsellor,  and/or  school  librarian  should  be  able  to  help  you 
locate  them. 

• a recent  edition  of  the  Alberta  Accommodation  and  Visitors’  Guide,  published  by  the 
Alberta  Hotel  Association.  Available  from  Travel  Alberta. 

• a recent  edition  of  the  Alberta  Campground  Guide , published  by  the  Alberta  Hotel 
Association.  Available  from  Travel  Alberta. 

• a recent  road  map  of  Alberta 

• pamphlets  and  brochures  highlighting  tourist  attractions  in  Alberta,  available  from 
regional  tourist  information  centres  and  tourism  organizations 

• Tourism  and  Travel:  Focus  Canada , fourth  edition,  written  by  Veronica  Timmons  and 
published  by  Getaway  Publications  Inc.,  Vancouver 

• The  Yellow  Brick  Road:  Your  Career  in  Hospitality  and  Tourism , published  by  Kostuch 
Publications 

• The  Student’s  Travel  Map:  A Guide  to  Tourism  Careers ; Education  and  Training , 
produced  by  the  Canadian  Tourism  Human  Resource  Council 

• Check  It  Out!  Is  There  a Tourism  Career  in  Your  Future?,  produced  by  the  Alberta 
Tourism  Education  Council 

• college  and/or  university  calendars 

You  will  be  required  as  part  of  this  course  to  do  outside  research  and  to  plan  travel 
information  packages  and  itineraries.  Review  the  course  assignments  now  to 
familiarize  yourself  with  what  will  be  required. 


Contacts 


Travel  Alberta 
3rd  Floor,  10155  - 102  Street 
Edmonton,  Alberta 
T5J  4G8 
1-800-661-8888 

Alberta  Advanced  Education  and  Career  Development 
Call  the  Career  Hotline  for  occupational  information 
1-800-661-3753  outside  Edmonton 
(403)422-4266  in  Edmonton 

The  Alberta  Tourism  Education  Council  (ATEC) 

12th  Floor,  9940  - 106  Street 
Edmonton,  Alberta 
T5K  2N2 
(403)422-0781 

The  Tourism  Library  of  Alberta  Economic  Development  and  Tourism 

5th  Floor,  10155-  102  Street 

Edmonton,  Alberta 

T5J  4L6 

(403)427-4957 

Alberta  Hotel  Association 
#401,5241  Calgary  Trail  S. 

Edmonton,  Alberta 
T6H  5G8 

(403)436-6112  (phone) 

(403)436-5404  (fax) 

Visual  Cues 

In  addition  to  the  Career  and  Technology  Basic  Competencies  icons  described  earlier,  you  will  find 
visual  cues  throughout  the  Student  Module  Booklet  to  assist  you  in  your  studies.  Read  the 
following  explanations  to  discover  what  each  icon  prompts  you  to  do. 
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Access  the  Internet  if  you  have  that  capability. 
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hat  are  the  most  interesting  places  to  visit  in  Alberta?  Where 
Where  can  I go  fishing?  Where  are  some  really  scenic  biking  trails? 
destination?” 


are  the  best  shopping  malls? 
What’s  a good  motel  near  my 


Christy  Smith  was  expected  to  have  the  answers  to  these  questions.  She  had  been  hired  by  the 
Chamber  of  Commerce  to  run  her  town’s  information  booth.  At  the  end  of  the  summer,  she  was 
surprised  to  find  that  over  9000  visitors,  from  all  over  the  world,  had  asked  her  for  information!  Have 
you  ever  considered  what  working  as  a travel  counsellor  would  be  like? 


Travel  used  to  be  for  the  very  wealthy  or  for  business  purposes  only.  Today,  tourism  attracts  many 
l people  and  offers  a multitude  of  activities.  The  tourism  travel  sector  continues  to  expand  and  develop 
to  provide  assistance  and  information  for  the  traveller. 


Section  I 
T ravel 
Services 


ASection  2:  / 
* T ravel  * 
Information 


1\\  Section  3:  i 
T ravel 

/y  Promotion 


The 
T ravel 
Sector 


This  module  will  give  you  basic  travel 
information,  investigate  career 
opportunities  in  the  travel 
sector,  and  promote  travel  in 
Alberta.  You  will  also 
have  the  opportunity 
to  think  about  your 
perfect  Alberta  vacation. 
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Assessment 


The  document  you  are  presently  reading  is  called  a Student  Module  Booklet.  It  will  show  you,  step 
by  step,  what  to  do  and  how  to  do  it. 

This  module,  The  Travel  Sector,  is  worth  one  credit.  The  module  is  comprised  of  three  sections. 
Within  each  section,  your  work  is  grouped  into  activities.  Within  the  activities,  there  are  readings, 
explanations,  and  questions  for  you  to  work  through.  You  will  correct  these  activities  yourself  using 
the  Appendix  at  the  end  of  this  module.  These  suggested  answers  will  provide  you  with  immediate 
feedback  on  your  progress. 

A portion  of  your  grade  in  this  module  will  be  based  on  the  assignments  that  you  complete  for 
assessment.  There  is  one  assignment  after  Sections  1 and  3.  There  is  no  assignment  for  Section  2. 
The  mark  distribution  is  as  follows: 

Section  1 Assignment  25  marks 

Section  3 Assignment  75  marks 


TOTAL  100  marks 


The  CTS  modules  are  competency  based,  which  means  that  you  must 
successfully  complete  each  section  to  receive  credit  for  the  module. 


In  addition,  you  might  also  be  required  to  complete  a final  test.  The  weighting  for  this  final  test  will 
be  determined  by  your  teacher. 

Strategies  for  Completing  a Module 

Organize  your  materials  and  work  area  before  you  begin:  Student  Module  Booklet,  textbook, 
notebook,  pens,  pencils,  and  so  on.  Make  sure  you  have  a quiet  area  in  which  to  work,  away  from 
distractions. 

Because  response  lines  are  not  provided  in  the  Student  Module  Booklet,  you’ll  need  a notebook  or 
lined  paper  to  respond  to  questions  and  complete  charts.  It’s  important  to  keep  your  lined  paper 
handy  as  you  work  through  the  material  and  to  keep  your  responses  together  in  a notebook  or  binder 
for  review  purposes  later. 

To  achieve  success  in  this  module,  be  sure  to  read  all  of  the  instructions  carefully  and  work  slowly 
and  systematically  through  the  material.  Remember,  it’s  the  work  you  do  in  this  Student  Module 
Booklet  that  will  prepare  you  for  your  assignments.  Try  to  set  realistic  goals  for  yourself  each  day; 
and  when  you’ve  set  them,  stick  to  them.  Do  your  assignments  regularly,  and  don’t  forget  to  review 
your  work  before  handing  it  in.  Careful  work  habits  will  greatly  increase  your  chances  for  success  in 
Tourism  Studies. 

Good  luck! 
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Have  you  ever  wished  you  had  known  more  about  your  travel  destination  before  you 
left  on  your  holiday?  Did  you  miss  seeing  some  of  the  interesting  attractions  in  the 
area?  When  you  got  to  the  hotel  where  you  planned  to  stay,  did  you  find  that  you 
should  have  made  reservations  two  months  in  advance? 

Spending  a little  bit  of  time  gathering  information  and  planning  your  trip  can  help  you 
avoid  vacation  problems  like  those  mentioned.  There  are  a variety  of  travel  services 
that  can  help  you  make  decisions  about  where  to  go,  what  to  do,  and  how  to  choose 
your  next  vacation  destination. 

In  this  section  you  will  explore  some  of  the  factors  that  you  need  to  consider  when 
planning  a vacation.  You  will  also  learn  about  the  wide  range  of  agencies  and 
businesses  that  provide  travel  information  services  in  Alberta.  As  you  survey  these 
services,  you  may  discover  that  you  have  what  it  takes  to  be  a travel  information 
counsellor. 


SECTION  1:  Travel  Services 


ECT 


ACTIVITY  I 


▼ 

tourism: 

travelling  for 
pleasure  or 
business  purposes 


Factors  Affecting  Travel 
Decisions 


Tourism  occurs  for  many  reasons: 

• to  relax 

• to  shop 

• to  learn 

• to  party 

• to  try  new  experiences 

• to  meet  people 

• to  find  romance 

• to  watch  or  play  sports 

• to  visit  family  or  friends 

• to  hold  business  meetings 


tourist:  a person 
travelling  away 
from  home  for  at 
least  one  night 


In  order  to  be  counted  statistically  as  a tourist,  you  must  stay  away  from  home  for 
more  than  24  hours  but  less  than  a year.  Someone  who  stays  away  from  home  for 
less  than  24  hours  and  does  not  stay  overnight  is  an  excursionist. 


excursionist:  a 

person  who 
travels  at  least  80 
kilometres  from 
home  but  does  not 
stay  away 
overnight 

accessibility: 

the  condition  of 
being  easy  to 
travel  to  or  reach 


Many  factors  influence  a person’s  decision  about  whether  or  not  to  travel  and 
where  to  travel: 

• Time:  What  destinations  do  you  have  time  to  reach  and  enjoy? 

• Cost:  How  much  will  accommodation,  food,  fees,  admissions  to  attractions, 
transportation,  and  so  on  cost?  Will  the  travel  experience  give  good  value  for 
the  cost? 

• Accessibility:  How  are  you  going  to  get  to  your  destination?  What  forms  of 
transportation  are  available  in  the  area  you  wish  to  visit? 


• Accommodations:  What  types  of  accommodation  are  available,  and  at  what 
prices? 


• Interests:  Are  there  interesting  things  to  do  and  see? 


• Political  Status  of  the  Destination:  Is  the  area  you  wish  to  visit  reasonably 
safe?  Will  you  be  allowed  to  do  the  activities  you  have  planned? 


Time 

The  length  of  the  work  week  for  full-time  workers  has  decreased  and  the  amount 
of  leisure  time  has  increased.  If  an  individual  has  not  filled  this  extra  time  with  a 
second  job  or  additional  activities,  there  may  be  ample  opportunity  for  travel. 
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The  traditional  two-week  summer  vacation  is  no  longer  the  only  travel  option — 
quick  “getaway”  holidays  are  gaining  popularity  with  people  who  have  busy 
schedules  and  less  money  to  spend.  These  “getaways”  often  require  good  travel 
planning  in  order  to  be  able  to  see  the  most  attractions  in  the  short  time  available. 

Cost 


V 

attraction:  a 

feature  of  an  area 
that  interests  and 
attracts  tourists 

A 


The  travel  industry  responds  to  changing  economic  conditions  within  the  province 
and  around  the  world.  Travel,  except  for  business  reasons,  is  considered  a luxury 
activity;  therefore,  it  is  often  the  first  activity  people  cut  back  on 
if  they  have  economic  problems. 

Tourism  promoters  do  extensive  reseach,  marketing,  and 
advertising  to  be  able  to  offer  tourists  the  right  products  and 
services  at  the  right  price.  Also,  customers  must  be  given 
excellent  service  if  they  are  paying  high  admission  prices 

for  attractions. 

If  the  Canadian  dollar  is  low  in  value  compared  to  other 
currencies,  the  cost  of  a trip  may  increase  significantly. 

You  must  always  check  the  quoted  travel  prices  to  see  if 
they  are  given  in  Canadian  dollars. 

Accessibility 


Accessibility  plays  an  important  role  in  determining  a travel  destination.  The  cost 
of  travel,  time  available,  and  accessibility  often  encourage  tourists  to  vacation 
relatively  close  to  home.  Travel  to  neighbouring  countries  accounts  for  about 
three-quarters  of  all  tourist  travel  worldwide. 

Alberta  derives  50  percent  of  its  $3  billion  tourism  revenue  from  Albertans,  with 
other  Canadians  second  at  27  percent.  The  U.S.  markets  in  Montana  and  California 
bring  in  approximately  15  percent  of  the  revenue,  and  overseas  visitors  from  the 
United  Kingdom,  Japan,  Germany,  and  Australia  account  for  8.1  percent  of 
Alberta’s  tourism  revenues. 

The  jet  engine  has  enabled  fast,  worldwide  travel  at  a reasonable  cost.  Improved 
automobiles  and  recreational  vehicles  have  led  to  increased  numbers  of 
independent  travellers. 

Alberta  is  a province  of  many  contrasts — mountains,  prairies,  badlands,  and 
parklands — and  has  breathtaking  scenery  in  all  areas.  An  extensive  highway 
system  makes  it  possible  to  travel  into  almost  every  area  of  Alberta.  Bike  trails, 
canoe  trips,  and  horseback  trail  rides  have  opened  up  the  remaining  areas  that  are 
inaccessible  by  automobile.  The  addition  of  helicopter  tours  makes  it  possible  for 
tourists  to  see  virtually  all  areas  of  Alberta. 
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SECTION  1:  Travel  Services 


Task  lilanagement 


1.  Can  you  afford  a short  holiday  right  now?  Prepare  a brief  budget  by 
determining  what  kind  of  things  you  would  need  money  for  and  how  much  you 
could  afford  to  spend. 

2.  Determine  the  value  of  the  Canadian  dollar  by  calling  a bank  or  credit  union 
and  asking  how  much  it  would  cost  to  buy  $100  American. 

3.  Determine  the  time  periods  you  could  set  aside  for  travel. 

4.  Select  a travel  destination  within  Alberta  that  you  may  consider  for  a holiday  or 
weekend  getaway. 

5.  Would  you  be  classified  as  a tourist  or  an  excursionist  on  this  short  holiday? 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Activity  I. 


interests 


In  general,  people  today  have  more  education  and  are  more  aware  of  travel 
opportunities  than  in  the  past.  The  value  placed  on  travelling  and  experiencing  new 
places  has  increased  the  demand  for  tourist  facilities.  Tourist  areas  are  responding 
to  different  needs  and  desires  by  developing  a range  of  facilities  targeted  at 
different  groups  of  travellers. 

As  the  travelling  population  is  aging,  the  tourist  industry  is  adapting  by  providing 
services  such  as  guided  tours,  accommodations  with  cooking  facilities,  and  slower- 
paced  recreational  activities  geared  toward  seniors. 


Increasing  concern  for  the  environment  means  that  mountainous 
regions  intentionally  market  the  features  of  fresh  air,  vast 
openness,  and  clean  surroundings  to  the  many  travellers 
interested  in  hiking  or  camping. 


Increased  interest  in  physical  fitness  has  resulted  in  many 
areas  developing  golf  courses,  tennis  courts,  and  other 
sports  facilities  to  help  encourage  travellers  to  visit.  Over 
eighty  golf  courses  in  Alberta  are  listed  by  the  Alberta  Hotel 
Association,  with  local  and  municipal  courses  bringing  the 
number  of  golf  courses  in  Alberta  to  more  than  300. 


6.  Do  some  research  to  compare  travel  in  Alberta  in  the  early  1900s  to  travel  in 
the  1990s.  Answer  the  following  questions. 

a.  What  were  the  main  forms  of  transportation  in  the  early  1900s?  What  are 
the  main  forms  of  transportation  today? 

b.  Compare  the  tourist  accommodations  of  the  early  1900s  with  those  available 
today. 
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c.  Compare  the  number  of  pleasure  travellers  today  to  the  number  of  pleasure 
travellers  early  in  the  century. 

7.  What  is  the  most  appropriate  method  of  travel  to  the  area  of  Alberta  you  chose 
for  a holiday? 

8.  List  three  or  four  activities  or  attractions  you  would  like  your  vacation  to 
include. 


Compare  your  answers  with  the  ones  in  the  Appendix,  Section  I : Activity  I. 


Political  and  Environmental  Problems 

World  events  also  have  an  impact  on  the  travel  business.  Political  violence, 
epidemics  of  disease,  or  natural  disasters  may  have  an  immediate  effect  on  the 
suitability  of  a chosen  destination.  Roads  could  be  closed,  public  safety  may  be 
threatened,  or  political  cutbacks  may  have  affected  facilities  in  the  area. 


In  Activity  1 you  explored  factors  that  influence  where  people  choose  to  travel, 
including  the  cost  of  vacationing  in  the  area,  the  attractions  the  area  offers,  and  the 
ease  with  which  a traveller  can  get  to  the  area. 


ACTIVITY  2 

Getting  Travel  Help 

After  you  have  made  the  decision  to  travel,  you  may  have  several  questions  that 
you  need  answers  for.  There  are  many  agencies,  tourist  information  booths,  and 
tourists  services  to  provide  or  help  locate  the  information  you  need. 
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Alberta  Tourism  Partnership  Corporation 


A major  source  of  information  for  travel  planning  is  the  Alberta  Tourism 
Partnership  Corporation,  a not-for-profit  tourism  industry  organization  responsible 
for  providing  marketing  and  support  services  to  the  tourism  industry  in  Alberta. 


T 

travel 

counsellor:  a 

person  who  gives 
advice  and 
information  to 
tourists  to  help 
plan  a successful 
holiday  or  trip 

A 


Travel  Alberta,  an  important  service  of  the  partnership,  provides  travel 
counselling.  Anyone  requiring  information  about  travel  in  Alberta  can  phone  from 
anywhere  in  North  America  or  Hawaii  and  speak  to  a travel  counsellor  about 
accommodations,  attractions,  tours,  and  other  information  to  help  plan  a satisfying 
trip  to  Alberta. 

Travel  Alberta  counsellors  are  able  to  prebook  some  tours,  accommodations,  and 
attractions,  and  will  send  tourist  information  guides  to  people  who  request  them. 

Travel  Alberta  Information  Centres,  located  at  nine  entry  points  to  the  province, 
also  provide  similar  services.  You  will  receive  personalized  services  and  have  the 
opportunity  to  select  brochures  and  pamphlets  about  attractions  that  interest  you. 


Travel  Alberta  Information  Centre  Locations 


West  Glacier^ 


This  highway  sign  indicates  the  location  of  Travel  Alberta 
Visitor  Information  Centres. 


1 Travel  Alberta,  <http//www.discoveralberta./com/ATP/Map.html>  (19  February  1997).  Reprinted  by 
permission. 
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Tourism  Regions 


If  the  travel  information  you  require  is  specific  to  a certain  area  of  Alberta,  you 
may  wish  to  contact  the  tourism  offices  responsible  for  information  in  that  area. 
Alberta  is  divided  into  six  tourism  destination  regions.  Each  region  has  offices 
operated  by  the  tourist  association  of  the  area  or  the  Chambers  of  Commerce  of 
municipalities  within  the  region. 

Alberta  Tourism  Destination  Regions  and  Contacts 


Rocky  Mountain 
Tourism  Region 
do  Banff/Lake  Louise 
Tourism  Bureau 
ph:  (403)  762-0270 
fax:  (403)  762-8545 


Calgary  & Area 
Tourism  Region 
do  Calgary  Convention 
& Visitors  Bureau 
ph:  (403)  750-2357 
fax:  (403)  262-3809 


Alberta’s  Heartland 
Tourism  Region 
ph:  (306)  825-6184 
fax:  (306)  825-7170 

Edmonton  & Area 
Tourism  Region 
do  Greater  Edmonton 
Visitor  & Convention 
Association 
ph:  (403)  429-9915 
fax:  (403)  425-0725 


Alberta  South 
Tourism  Region 
do  Chinook  Country 
Tourism  Association 
ph:  (403)  320-8843 
fax:  (403)  329-6177 


Alberta  Hotel  Association 


The  Alberta  Hotel  Association  produces  the  Accommodation  and  Visitors’  Guide, 
which  provides  hotel  and  motel  listings  for  most  cities  and  towns  in  Alberta.  This 
guide  also  provides  information  about  “bed  and  breakfast”  establishments,  fishing 
lodges,  guest  ranches,  and  hostels.  It  also  includes  information  for  contacting  tour 
operators  specializing  in  adventure  vacations. 

The  Alberta  Hotel  Association  also  publishes  the  Alberta  Campground  Guide , 
which  lists  the  campgrounds  throughout  Alberta. 
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Travel  Agents  and  Tour  Operators 


tour  operator: 

a company  that 
sets  up  and 
operates  a bus, 
rail,  or  adventure 
tour  program  or 
package  tour 

A 


Tour  operators  offer  specialized  tours  within  Alberta  and  can  also  be  a source  of 
information  about  the  area  you  wish  to  see.  The  following  types  of  tours  are 
available  from  various  tour  operators  in  Alberta: 


• helicopter  and  balloon  excursions 

• canoe,  jet  boat,  and  riverboat  trips 

• escorted  bicycle  trips 

• fly-in  fishing  adventures 

• outfitted  hiking  treks 

• snowmobile  and  motorcycle  excursions 

• trail  rides  and  pack  trips 

• white-water  rafting 

• ski  and  golf  packages 

• wilderness  experiences 

• dog  sledding  and  mountain  climbing  schools 

• bus  tours 


V 

travel  agent:  a 

person  who  sells 
the  travel  services 
of  airlines,  hotels, 
tours,  car  rental 
companies,  etc. 

A 


Information  about  tours  can  be  found  in  hotels,  gas  stations,  restaurants,  or 
through  travel  agents.  Tour  operators  depend  on  advertising  and  the 
recommendations  of  Travel  Alberta  counsellors  and  travel  agents  to  make  tourists 
aware  of  their  services. 


Travel  agents,  who  sell  travel  services  through  private  travel  agencies,  can  also 
assist  you  with  travel  plans.  A travel  agent  acts  as  an  agent  for  airlines,  hotels,  car 
rental  companies,  rail  lines,  and  bus  tours,  and  can  also  offer  recommendations 
and  advice  about  places  to  see. 


Travel  Clubs  and  Associations 


Travel  information  and  planning  assistance  is  also  provided  by  automobile  and 
recreational  vehicle  associations. 


1 ATEC  Customer  Service  Staff  Seminar  Manual,  1990,  67.  Reprinted  by  permission  of  ATEC. 
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Alberta  Motor  Association 


The  Alberta  Motor  Association  (AMA)  provides  many  travel  services 
to  its  members.  Some  of  AMA’s  services  follow: 

• travel  counsellors  who  will  put  together  an  information  package  specific  to 
your  trip  by  automobile 

• travel  agents  who  will  book  reservations  for  you  with  transportation, 
accommodation,  and  attraction  suppliers  worldwide 

• tour  books  that  recommend  accommodations,  restaurants,  and  points  of 
interest 

• maps,  some  of  which  show  personalized  travel  routes 

• camp  books 

• special  hotel  and  attraction  discounts  for  members 

• emergency  roadside  service 

• automobile  insurance,  registration,  and  licensing 

Good  Sam  Club 

The  Good  Sam  Club  provides  similar  services  to  its  members,  except 
it  caters  specifically  to  owners  of  recreation  vehicles.  The  organization 
publishes  an  annual  directory  that  lists  private  and  public 
campgrounds  (including  information  about  campground  terrain,  site 
dimensions,  etc.),  RV  service  centres,  gas  stations,  tourist  attractions,  Goodsamciub 
the  club’s  calendar  of  events,  rules  of  the  road,  weather  information,  and  licence 
requirements. 

Members  are  encouraged  to  camp  at  Good  Sam  parks,  where  they  are  promised 
value  (members  receive  a discount)  and  cleanliness.  These  parks  are  inspected 
yearly  to  ensure  that  they  meet  strict  requirements  for  cleanliness  and  other 
factors. 

Free  trip  routing,  credit  card  loss  protection,  and  travel  services  are  some  of  the 
services  included  in  the  yearly  membership. 

Coast  to  Coast 

Coast  to  Coast  is  another  organization  that  assists  travellers.  Its  members 
are  restricted  to  owners  of  time-shares  or  people  who  have  memberships 
at  any  of  the  more  than  five  hundred  campgrounds  recognized  by  Coast 
to  Coast.  Coast  to  Coast  has  three  membership  campgrounds  in  Alberta. 

They  are  located  at  Rocky  Mountain  House,  Pine  Lake,  and  Canmore. 


s 


Coagt  to  Coast 
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Members  receive  a magazine  that  keeps  them  updated  on  resorts  and  new 
additions  to  the  organization’s  vast  system  of  parks. 

Other  services  include  reservations,  cruises,  resorts,  tours,  emergency  roadside 
service,  personal  credit  cards,  and  a travel  hot-line. 

Media 


Your  local  library  and  school  library  may  be  good  sources  of  travel  information. 


Travel  magazines  and  television  shows  provide  addresses  and  phone  numbers  for 
the  areas  they  are  featuring. 


Task  lanagemenl 

Y 


If  you  have  access  to  the  Internet,  it  is  a rich  source  of  travel  information.  Use  key 
words  such  as  travel ' attractions , and  accommodations , and  the  name  of  the  area 
you  are  interested  in. 

1.  Use  one  of  the  services  discussed  to  obtain  information  about  the  area  in 
Alberta  you  hope  to  visit  for  a short  trip.  Ask  for  an  accommodation  guide  and 
a map  of  the  area,  if  they  are  available  from  the  service  you  choose. 

2.  Determine  what  type  of  accommodation  you  would  like  to  rent  for  your 
vacation. 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Activity  2. 


In  Activity  2 you  have  become  more  familiar  with  a number  of  organizations 
available  to  help  with  travel  planning.  Many  travel  counsellors  are  employed  by 
these  agencies.  In  the  next  activity  you  will  look  more  closely  at  the  role  of  the 
travel  counsellor. 


ACTIVITY  3 

The  Travel  Counsellor 


Travel  increases  awareness  of  the  different  opportunities  for  interesting  careers  in 
tourism  and  tourism-related  businesses.  It  is  predicted  that  tourism  will  become 
the  largest  employer  in  the  twenty-first  century. 

Good  employees  really  do  make  a difference  in  the  tourism  industry — travellers 
expect  superior  service  and  hospitality.  If  the  industry  grows  as  predicted,  it  will 
need  travel  counsellors  and  agents,  attraction  operators,  hotel  managers,  and  many 
other  employees  who  are  able  to  provide  guests  with  the  level  of  service  they 
expect  and  need. 
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The  travel  sector  you  are  studying  in  this  module  encompasses  the  transportation 
and  travel  expediters  sections  of  the  tourism  industry,  as  shown  in  the  following 
chart. 


1 

Other 

/ 

\ 

researchers  J 

s ^ 

( photography 

1.  Select  one  component  of  the  tourism  travel  sector  and  determine  if  there  are 
any  employment  opportunities  in  this  area  in  your  community. 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  I : Activity  3. 


Role  of  the  Travel  Counsellor 

Travel  counsellors  often  work  at  visitor  information  centres. 


In  the  course  of  his  or  her  job,  a travel  counsellor  will  do  the  following  tasks: 

• answer  questions  for  travellers  and  the  public 

• provide  informative  literature  to  tourists 

• interpret  maps,  timetables,  and  accommodation  guides 

• co-ordinate  or  be  aware  of  transportation  services  and  schedules 


1 Travel  and  Tourism:  A Regional  Geography  (ITP  Nelson  Canada,  1992),  17,  fig.  2.7.  Reprinted  by  permission. 
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• describe  attractions  and  events 

• maintain  visitor  information  centres 

• keep  statistics  on  the  number  of  visitors,  their  destinations,  types  of 
inquiries,  and  numbers  in  each  party  of  visitors 

• be  knowledgeable  about  road  conditions 

• be  aware  of  forestry,  fishing,  and  hunting  regulations 

• be  up-to-date  on  weather  forecasts,  news,  and  sports  events 

• have  statistical  and  historical  knowledge  of  the  province,  city,  and 
community 

• plan  itineraries  for  travellers 

• act  as  a referral  agent  for  other  tourist  services 

• be  familiar  with  customs  regulations 

2.  Do  you  have  any  questions  about  the  trip  you  described  earlier  that  a 
knowledgeable  travel  counsellor  could  answer? 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  I : Activity  3. 


V 

rapport:  a 

harmonious 
connection  or 
relationship 


Anyone  whose  job  has  an  influence  on  a traveller  is  a salesperson  for  the  entire 
tourism  industry.  Therefore,  it  is  important  for  travel  counsellors  to  develop 
rapport  with  visitors  to  their  community.  People  are  willing  to  ask  questions  when 
they  feel  comfortable  with  the  people  they  are  dealing  with. 

Ninety  percent  of  visitors  form  their  most  lasting  impressions  of  a community 
during  the  first  five  minutes  of  personal  contact.  If  the  travel  counsellor’s 
appearance  is  unprofessional,  his  or  her  expression  unfriendly,  or  tone  of  voice 
unpleasant,  the  traveller  will  consider  moving  on.  However,  if  the  travel  counsellor 
greets  the  visitor  with  enthusiasm,  warmth,  and  sincerity,  the  opportunity  to 
promote  the  community  develops. 

Because  the  travel  counsellor  cannot  greet  the  visitor  by  name,  a smile,  eye 
contact,  and  a friendly  hello  form  a welcoming  opening  for  communication. 
Listening  attentively  to  travellers’  questions  is  very  critical  to  giving  accurate 
responses.  To  ensure  information  is  given  clearly,  the  travel  consultant  must 

• speak  clearly  • use  appropriate  volume 

• use  proper  grammar  • not  use  profanity 

• avoid  slang  • use  a friendly  tone 

Knowledge  of  a second  language  is  also  an  asset  in  this  occupation. 
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Travel  counsellors  must  give  visitors  the  feeling  they  are  important  by  giving  them 
their  full  attention,  giving  thorough  answers,  and  demonstrating  interest  in  their 
vacation.  No  trait  impresses  a visitor  more  than  a travel  counsellor’s  affection  for 
and  interest  in  the  area  they  represent.  Because  an  important  part  of  a travel 
counsellor’s  job  is  providing  information,  the  counsellor  must  be  helpful,  confident, 
and  knowledgeable. 

3.  A travel  counsellor  should  be  able  to  provide  answers  to  the  following 
questions.  Answer  as  many  of  the  questions  as  you  can. 

a.  In  what  time  zone  is  Alberta? 

b.  What  is  Alberta’s  climate  like? 

c.  What  taxes  will  be  added  to  purchases  in  Alberta? 

d.  What  electrical  outlets  and  voltage  are  available? 

e.  Can  we  feed  the  bears? 

f.  How  far  is  1 kilometre  in  miles? 

g.  Do  I need  a passport  to  enter  Alberta  if  I’m  an  American? 

h.  Can  we  drink  the  water? 

i.  Where  can  we  find  snow? 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Activity  3. 


When  responding  to  telephone  inquiries,  a travel  counsellor  should 

• answer  the  telephone  promptly  and  professionally 

• handle  all  calls  in  order  of  arrival 

• take  complete  information  for  messages 

• handle  requests  for  printed  information 
promptly 

• research  questions  if  necessary  and  return  the  call 
as  promptly  as  possible 

It  is  important  that  travel  counsellors  promote  tourism  facilities  and  activities  in 
their  area.  This  helps  support  the  local  economy  and  strengthens  the  tourism 
industry  in  the  local  community  and  the  province. 

Counsellors  can  promote  an  area  by 

• suggesting  activities  and  facilities  that  match  the  visitors’  interests 

• suggesting  alternative  activities  for  plans  that  have  been  changed  due  to 
weather  conditions  or  cancellations 

• selling  merchandise  advertising  the  area 

• distributing  pamphlets  featuring  the  area 
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Every  community  has  features  that  are  of  interest  to  travellers.  A visitor  might  be 
interested  in  some  of  the  following  attractions  and  events: 


Task  Management 


• art  galleries 

• historic  sites 

• picnic  spots 

• gardens 

• parks 

• zoos 

• night  clubs 

• movie  theatres 

• rodeos/pow-wows 

• fairs/festivals 

• live  theatres 

• ice  arenas 


• farmers  markets 

• swimming  pools 

• cycling  routes 

• hiking/jogging  trails 

• fishing  spots 

• museums 

• tennis  courts 

• baseball  diamonds 

• racquetball  courts 

• theme  parks 

• interpretive  centres 

• scenic  areas 


4.  Make  a list  of  the  facilities,  activities,  and  attractions  in  your  community  that 
may  be  of  interest  to  travellers. 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Activity  3. 


A visitor  to  an  unfamiliar  community  may  need  to  know  about  the  following 
services,  so  it’s  important  for  a travel  counsellor  to  be  familiar  with  what  is 
available  in  the  area. 


• airports 

• banks/ money  exchanges 

• bus/ train  stations 

• campgrounds 

• car  rentals 

• dentists 

• doctors/hospitals 

• drug  stores 

• fishing  licences 

• gas  stations 

• kennels/veterinarians 

• grocery  stores 

• hotels/motels 


• hair  salons/barbers 

• laundromats 

• libraries 

• locksmiths 

• nearest  payphone  or  washroom 

• RCMP/Police 

• sani-dump  stations 

• restaurants 

• shopping  malls 

• souvenir  shops 

• specialty  stores 

• truck  routes 

• vehicle  repairs 


While  it  is  impossible  for  a travel  counsellor  to  be  an  expert  on  every  topic,  it  is 
important  that  he  or  she  knows  where  to  find  answers  and  shows  a willingness  to 
do  everything  possible  to  provide  information. 


Visitors  may  need  clear  and  accurate  directions  to  get  from  a tourist  information 
centre  to  their  destination.  The  travel  counsellor  needs  to  be  able  to  describe 
directional  signs  and  to  identify  street  numbers,  names,  and  landmarks  to  guide 
them  accurately.  Having  a community  map  available  to  trace  routes  may  be  very 
helpful. 
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It  is  strongly  recommended  that  travel  counsellors  develop  a community 
information  manual  for  the  local  tourist  information  booth.  The  manual 
should  contain  the  following  information: 

• a map  showing  very  clearly  the  shortest  route  to  the  nearest 
emergency  medical  facility 

• a list  of  all  important  emergency  telephone  numbers  (RCMP,  fire,  and 
ambulance) 

• a list  of  doctors  and  dentists  who  would  be  available  to  assist  a visitor 
after  hours 

• a comprehensive  list  of  local  tow  truck  operators,  vehicle  parts  stores, 
and  car  and  RV  repair  specialists 

• a list  of  local  businesses  that  can  provide  fishing  licenses,  fishing 
tackle,  photographic  film,  ice,  camping  supplies,  etc. 

• a log  book  to  record  visitor  comments 


5.  What  information  would  be  recorded  in  a community  information  manual  for 
your  community? 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Activity  3. 


All  visitors  to  a community  arrive  with  certain  expectations.  They  hope  to  enjoy 
their  activities  in  town,  whatever  they  may  be.  They  fully  expect  to  spend  money 
on  food,  gas,  and  perhaps  lodging;  plus,  they  hope  to  find  residents  friendly  and 
helpful. 


v 

ambassador:  a 

promoter  of  good 
will 

hospitality:  the 

friendly  and 
generous 
treatment  of 
guests  or 
strangers 


If  these  expectations  are  met,  they  will  go  away  satisfied.  Happy  visitors  share 
their  experiences,  and,  in  the  process,  become  unofficial  ambassadors  for  a 
community.  Their  potential  to  bring  more  visitors  to  a community  is  great — word- 
of-mouth  promotion  is  very  powerful.  Therefore,  it  is  very  important  that  visitors 
be  treated  with  genuine  hospitality. 

Visitors  who  enjoy  being  in  a community  may  stay  longer,  spend  more  money, 
return  more  often,  and  will  almost  certainly  tell  their  friends  and  relatives  about 
what  the  community  has  to  offer. 

The  most  obvious  benefit  of  tourism  to  a community  is  the  amount  of  direct 
spending  by  visitors. 


[*Mt] 
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Tourism  also  has  the  following  benefits: 

• increased  employment  opportunities  providing  services  to  visitors 

• a boost  to  the  local  tax  base — existing  businesses  and  services  may  renovate 
or  expand 

• better  standard  of  living — new  services  and  facilities  for  visitors  can  also  be 
used  by  the  residents  of  the  community 

• social  benefits — increased  community  visibility  and  pride 


Important  Personality  Qualities  for  Tourism  Work 


Careers 


6.  Working  in  tourism  is  not  for  everyone;  it  may  seem  glamorous,  and  it  certainly 
has  its  rewards,  but  it  also  has  demands.  If  you  are  looking  for  a career  in  the 
areas  of  tourism  involving  interaction  with  the  public,  ask  yourself  the 
following  questions: 


d Do  I like,  understand  and  enjoy  dealing  with  all  types  of  people? 
d Am  I service  oriented?  (i.e.,  do  I enjoy  being  of  service  to  others?) 
d Can  I communicate? 

□ Can  I work  as  part  of  a team? 
d Do  I like  to  sell? 

Am  I mature,  naturally  courteous  and  friendly? 

Am  I motivated  to  learn  and  to  grow? 
d Do  I have  lots  of  energy  and  stamina? 
d Do  I like  change  and  challenge? 

Am  I responsible  and  like  to  work  hard? 

Do  I mind  working  weekends  and  holidays? 


□ 

□ 


□ 

□ 

□ 


Can  I interact  effectively  with  people  of  other  cultures? 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Activity  3. 


In  order  to  be  successful  and  effective  at  providing  travel  planning  help,  a travel 
counsellor  must  possess  these  traits: 


• punctuality  • accuracy 

• open-mindedness  • thoroughness 

• enthusiasm  • a well-groomed  appearance 


1 The  Student’s  Travel  Map:  A Guide  to  Tourism  Careers,  Education  and  Training  (Ottawa:  The  Canadian  Tourism 
Human  Resource  Council,  1995),  17.  Reprinted  by  permission. 
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• consistent  friendliness  • independence 

• responsibility  • ability  to  solve  problems 

• courteousness  • analytical  thinking  skills 

• confidence 

Training  for  Travel  Counselling 

Post  Secondary  Training  Programs 

Many  students  who  wish  to  work  in  the  area  of  travel  counselling  enrol  in  a 
tourism/travel  training  program  at  a college,  technical  institute,  private  school,  or 
university.  These  programs  are  basically  set  up  to  train  travel  agents,  who  will 
provide  counselling  to  clients  and  act  as  salespersons  for  suppliers  of  travel 
products. 

A standardized  training  program  for  travel  agents  was  created  in  1988,  when  the 
Canadian  Institute  of  Travel  Counsellors  (CITC)  and  the  Alliance  of  Canadian 
Travel  Associations  (ACTA)  together  launched  the  training  curriculum  known  as 
ACCESS  (ACTA/CITC  Educational  Standards  System  Inc.).  This  standard 
curriculum  is  now  used  by  public  colleges  and  private  training  schools  as  the  basis 
for  their  programs.  Completion  of  a certain  level  of  ACCESS  curriculum  standards 
is  required  for  certification  by  the  CITC,  in  conjunction  with  ACTA,  as  a 
credentialled  travel  agent. 

The  most  common  training  programs  in  Alberta  are 
the  one-year  certificate  and  two-year  diploma 
programs  offered  at  colleges  and  institutes. 

In  Alberta,  Grant  MacEwan  Community  College  in 
Edmonton  offers  a Travel  Consultant  Diploma; 

Lethbridge  Community  College  offers  a Travel  and 
Tourism  Certificate;  Medicine  Hat  College  has  a 
Travel  Consultant  Certificate  program  and  a Travel 
Consultant  Diploma  program;  Red  Deer  College 
offers  Certificate  and  Diploma  programs;  and  the 
Southern  Alberta  Institute  of  Technology  has  a Travel 
Counselling  Certificate/Travel  Management  Diploma 
program.  University  training  in  the  field  is  available  at  the  University  of  Calgary. 

7.  Using  college  and/ or  university  calendars,  research  post-secondary  education 
for  travel  and  tourism  in  Alberta.  Choose  one  program  and  list  the  admission 
requirements,  fees,  length  of  study,  and  completion  requirements. 

If  you  have  access  to  the  Internet,  you  may  use  it  to  help  with  your  research. 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  I : Activity  3. 
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Industry  Training  and  Certification 


Although  formal  college  and  university  training  makes  a tourism 
employee’s  progress  easier,  a good  portion  of  the  general 
training  required  in  tourism  can  be  provided  by  the  employer  or 
industry  itself.  A program  called  ALBERTA  BEST  Service 
Excellence  Training  is  a customer  service  excellence  program 
designed  for  use  by  any  industry.  It  has  been  delivered  in 
Alberta  since  1990  and  is  now  being  delivered  worldwide  under  the  name 
SERVICE  BEST. 

This  program  offers  employers  in  the  tourism  industry  the  opportunity  to  train 
their  employees  in  the  customer  service  skills  needed  to  do  their  jobs  well  and 
promote  tourism  in  Alberta.  ALBERTA  BEST  seminars  are  delivered  by 
community  trainers  and  teachers  trained  by  ATEC,  a not-for-profit  corporation 
specializing  in  provision  of  training  programs  and  materials  in  the  tourism  area. 
Participants  at  the  seminars  learn  a variety  of  skills: 

• how  to  communicate  with  others 
effectively 

• how  to  develop  a positive  employee 
attitude,  and  its  importance  in  the 
tourism  industry 

• how  to  handle  difficult  customer 
situations 

• how  to  become  an  ambassador  for  one’s 
province  and  country 

• other  important  skills 

Participants  completing  the  ALBERTA  BEST 
seminar  receive  a certificate  and  lapel  pin. 

ATEC  also  provides  a Standards  and  Certification  program  for  more  specific  skills 
required  in  tourism  occupations.  ATEC  has  developed  published  standards 
manuals  that  describe  the  knowledge,  skills,  and  attitudes  required  for  a person  to 
be  considered  competent  in  the  following  occupations.  Note  that  tourism/visitor 


ATEC 

...meeting  your 
training  needs! 
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STANDARDS  IN  PRINT 

Attitude  and  Awareness 

Maitre  d’ 

Bartender 

Meeting  Co-ordinator 

Beverage  Services  Manager 

Meeting  Manager 

Campground  Operator 

Outdoor  Guide 

Catering  Manager 

Reservations  Sales  Agent 

Director  of  Sales  and  Marketing 

Sales  Manager 

Entry  Level 

Ski  Area/Resort  Occupational  Guidelines 

Freshwater  Angling  Guide 

Special  Events  Co-ordinator 

Front  Desk  Agent 

Special  Events  Manager 

Golf  Club  General  Manager 

Taxicab  Driver 

Guest  Services  Attendant 

Tour  Director 

Heritage  Interpreter 

Tourism  Small  Business  Operator 

Host/Hostess 

Tourism  Trainer 

Housekeeping  Room  Attendant 

Tourism/Visitor  Information  Centre  Supervisor 

Hunting  Guide 

Tourism/Visitor  Information  Counsellor 

Kitchen  Helper 

Tour  Operator 

Line  Cook 

Wine  Steward 

Local  Tour  Guide 

Using  Standards  for  Training 

Employees  may  use  the  standards  manuals  for  self-training,  and  employers  may 
use  the  manuals  as  an  aid  in  their  hiring  of  employees. 


▼ 

certification: 

declaration  that 
an  employee  has 
been  observed  and 
tested,  and  can 
perform  specified 
employment  skills 

A 


Employees  in  eighteen  of  these  occupations  may  register  with  ATEC  for 
certification  as  to  their  ability  to  perform  their  job  well.  The  employee  must 
participate  in  self-study,  using  the  standards  manual  for  his  or  her  occupation, 
must  write  an  exam  testing  his  or  her  knowledge,  and  will  be  inspected  as  he  or 
she  works  at  the  occupation. 

Certification  is  available  for  the  following  occupations.  Note  that  tourism/visitor 
information  counsellor  is  one  of  the  occupations  listed. 


Bartender 

Beverage  Services  Manager 
Director  of  Sales  and  Marketing 
Food  and  Beverage  Server 
Front  Desk  Agent 
Guest  Services  Attendant 
Heritage  Interpreter 
Host/Hostess 

Housekeeping  Room  Attendant 


Local  Tour  Guide 
Maitre  d’ 

Reservations  Sales  Agent 
Sales  Manager 

Special  Events  Co-ordinator 
Special  Events  Manager 
Taxicab  Driver 

Tourism/Visitor  Information  Counsellor 
Wine  Steward 


8.  View  the  videotape  Joining  Alberta's  Best.  It  outlines  the  ALBERTA  BEST 
Training  Program.  Then  answer  the  questions  which  follow. 

a.  Take  five  or  six  minutes  to  list  the  tourism  jobs  that  are  shown  or 
mentioned  in  the  video. 
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Teamwork 


b.  What  facts  or  information  did  you  find  most  interesting  from  watching  this 
videotape?  Why? 

c.  According  to  the  video,  what  are  some  of  the  advantages  of  a career  in 
tourism? 

d.  Basing  your  ideas  on  both  the  video  and  your  own  knowledge,  respond  to 
the  following  questions  or  discuss  them  with  a classmate,  study  partner,  or 
someone  in  the  work  force. 

(1)  What  role  does  a high-school  education  play  in  gaining  employment  in 
tourism? 

(2)  What  role  is  played  by  further  education — for  instance  a diploma 
program  in  a college? 

(3)  Why  is  it  important  to  take  even  more  courses  or  seminars  once  you 
have  a good  position  in  the  industry? 


ATEC  Customer  Service  Staff  Seminar  Manual,  1990,  1.  Reprinted  by  permission  of  ATEC. 
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Travel  counsellors  play  an  extremely  important  role  in  welcoming  visitors  to 
Alberta  and  encouraging  them  to  return  again.  Would  working  in  this  occupation 
appeal  to  you? 


FOLLOW-UP  ACTIVITIES 


If  you  had  difficulties  understanding  the  concepts  in  the  activities,  do  the  Extra 
Help.  If  you  have  a clear  understanding  of  the  concepts,  do  the  Enrichment. 


Extra  Help 


Complete  one  or  more  of  the  following  activities. 

Tourists  are  individuals  who  travel  more  than  80  kilometres  from  their  homes  and 
stay  overnight.  Travellers  who  do  not  stay  overnight  and  visit  an  area  for  less  than 
24  hours  are  called  excursionists. 

1.  Determine  whether  the  following  groups  are  tourists  or 

a.  a bus  load  of  doctors  from  Japan 

b.  a van  load  of  golfers  from  Edmonton  going  to  Wolf 
Creek  Golf  Course  for  the  afternoon 

c.  a family  from  Fort  McMurray  going  hiking  in  Banff 

d.  a group  of  senior  citizens  going  to  Elk  Island  Park 
from  Edmonton  by  bus,  then  visiting  the  Ukrainian 
Village  and  returning  in  the  early  evening 


• excursionists. 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Extra  Help. 


Your  decision  about  where  to  travel  may  be  influenced  by  your  interests,  the 
amount  of  time  you  have,  what  you  can  afford,  and  your  knowledge  of  potential 
areas  to  visit. 


To  help  with  your  travel  plans,  you  may  need  information  about  the  following  types 
of  things: 


accommodations 
campground  locations 
attractions 
event  information 
road  reports 
ski  conditions 


• weather  reports 

• golf  courses 

• licences  and  permits 

• fishing  regulations 

• hunting  regulations 

• restaurants 
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2.  What  type  of  information  would  you  need  to  research  if  you  wanted  to 
successfully  complete  each  of  these  activities? 

a.  drive  over  the  Bow  Summit  to  ski 

b.  stay  in  Edmonton  for  a speed  skating  competition 

c.  go  fishing  at  Cameron  Lake 

d.  attend  the  Calgary  Stampede 

e.  have  a business  meeting  in  Fort  McMurray 

f.  go  hunting  north  of  Peace  River 

3.  Read  the  following  newspaper  article.  A travel  counsellor,  Wendy  Martindale, 
has  been  interviewed  for  this  article.  Notice  how  she  promotes  tourist 
attractions  in  her  area.  List  the  attractions  she  mentions  and  note  where  they 
are  located.  How  could  you  get  more  information  about  these  attractions? 


Vacationers  discover  joys  closer  to  home 


Instead  of  taking  expensive  out-of- 
province  holidays,  many  Central  Alberta 
residents  are  opting  to  vacation  closer  to 
home  this  year. 

That’s  an  observation  shared  by 
Tony  Maxwell,  manager  of  the  David 
Thompson  Tourist  Council,  and  Wendy 
Martindale,  manager  of  the  Visitor 
Information  Centre  at  Heritage  Ranch  in 
Red  Deer. 

“People  are  not  absolutely  certain  of 
their  jobs  so  there’s  a tendency  for  them 
to  not  go  on  as  expensive  of  trips,” 
Maxwell  says. 

But  people  are  still  spending  money 
in  restaurants,  etc.  They’re  just  not 
travelling  as  far.” 

Martindale  says  the  Markerville- 
Dickson  area,  in  particular,  appears  to  be 
gaining  popularity  with  people  living  in 
Red  Deer  and  surrounding  areas. 

Tourist  attractions  situated  in  the 
region  include  the  Markerville 
creamery,  Stephansson  House  (the 
home  of  the  late  Icelandic-Canadian  poet 
Stephan  G.  Stephansson)  and  the 
recently-restored  Dickson  Store,  among 
others. 

Martindale  says  visitors  to  the 
creamery  rave  about  the  Icelandic 
snacks  available  there. 

The  Arboretum  at  Trochu  is  a 
big  hit  with  nature  lovers  interested  in 
discovering  its  flower  gardens  and  more 


than  100  species  of  trees  and  shrubs,  she 
adds. 

It’s  also  known  as  a great  place  for 
watching  birds. 

“We  get  a lot  of  people  asking  about 
Alberta  Prairie  Railway  Excursions  in 
Stettler,”  Martindale  says. 

“That’s  been  open  for  a few  years 
now,  but  a lot  of  people  are  just 
discovering  it.” 

The  railway  operates  from  May  to 
late  October. 

Passengers  on  some  trips  enjoy  a 
dinner  at  a community  hall  along  the 
route.  Other  trips  involve  such 
entertainment  as  murder  mysteries  and 
casino  gambling. 

“The  train  involves  a lot  of 
communities  along  the  route  and  enables 
those  communities  to  promote  their 
tourist  facilities,”  Martindale  says. 

The  Red  Deer  woman  encourages 
local  residents  to  take  advantage  of  the 
many  rafting  and  canoeing  tours 
available  in  this  area. 

“Voyageur  Adventure  Tours  Ltd.,  out 
of  Rocky  Mountain  House,  takes  people 
out  in  voyageur  canoes,”  she  says. 

‘They  really  do  a good  job  of  relating 
the  history  of  the  fur  trade.” 

Speaking  of  history,  Martindale  says 
too  many  people  in  Central  Alberta 
overlook  Heritage  Square. 

“Heritage  Square  is  a really 
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interesting  collection  of  historic 
buildings  and  reconstructions  which 
includes  a replica  of  a Norwegian  sod 
house.”  The  park  is  located  in  Red  Deer’s 
Recreation  Park. 

The  replica  is  modelled  after  a 17th- 
century  Scandinavian  farmhouse. 

Martindale  invites  anyone  wishing  to 


learn  more  about  Central  Alberta’s  many 
tourist  attractions  to  visit  the  Visitor 
Information  Centre  at  Heritage  Ranch,  or 
call  346-0180. 

“People  (throughout  Central 
Alberta)  are  looking  for  interesting 
things  to  do  closer  to  home,  and  they’re 
finding  them,”  she  says.1 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Extra  Help. 
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Enrichment 


Carefully  read  the  job  description  for  a tourist  centre  supervisor  at  the  Rocky 
Mountain  House  Tourist  Information  Centre. 


Tourist  Information  Centre  - Job  Description 
Tourist  Centre  Supervisor 

The  incumbent  will  be  required  to  perform  the  following  duties: 

- prepare  the  Tourist  Information  Centre  for  operation  prior  to  May  15  by 
ensuring  that  supplies  are  on  hand  and  attractively  displayed  in  the  Centre. 

- maintain  the  supplies  of  maps  and  brochures  to  provide  effective  operation  of 
the  Centre  throughout  the  season. 

- ensure  accurate  accounting  of  all  funds  generated  by  the  sales  from  the  Centre. 
Make  regular  deposits  of  the  funds  to  the  respective  accounts. 

- ensure  that  expenditures  for  supplies  or  services  are  properly  approved  and 
that  invoices  are  forwarded  for  payment. 

- contact  local  tourist  and  retail  operators,  request  up  to  date  information  on 
hours,  prices  and  services,  and  ensure  that  the  volunteers  are  familiar  with 
this  information. 

- coordinate  training  and  development  of  up  to  fifty  Senior  Citizen  volunteer  travel 
counsellors  from  the  Pioneer  Centre. 


- schedule  and  supervise  the  working  hours  of  the  volunteers. 


1 Lee  Giles,  “Vacationers  Discover  Joys  Closer  to  Home,”  Red  Deer  Advocate,  20  June  1995,  13.  Reprinted  by 
permission. 
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- assure  that  visitors  to  the  Centre  are  consistently  given  friendly  and  helpful 
service  and  that  the  advice  is  correct. 

- be  prepared  to  participate  in  fund  raising  activities  or  other  promotional 
activities  planned  by  the  TIC  Development  Committee.  This  may  involve  the 
development  of  a short,  regular  column  for  the  weekly  paper. 

- work  as  a Travel  Counsellor  at  the  T.I.C.  as  required. 

Further  Information 

This  is  a SE/DE  funded  position.  We  will  be  hiring  a person  who  is  planning  to  continue 
their  education  in  September. 

College/University  students  in  Tourism,  Hospitality,  Business,  or  Nonprofit  Volunteer 
programs  will  be  interested  in  this  position. 

This  is  a full  time  position  starting  May  1,  and  ending  August  31.  The  salary  is  $8.00 
per  hour. 

This  job  requires  the  development  of  listening,  understanding  and  problem  solving, 
as  well  as  the  skills  of  recruiting  and  motivating  Senior  Citizen  volunteers.  The  position 
also  involves  management  and  supervision  of  staff. 


Consider  your  skills,  interests,  and  experience  and  write  a resume  that  highlights 
your  attributes  and  would  help  secure  you  this  job.  There  are  certain  types  of 
training  that  you  may  not  have,  but  that  would  be  important  to  success  in  this  job. 
For  the  purposes  of  this  exercise,  you  may  assume  you  have  the  necessary 
specialized  training. 

A resume  should  show  that  you  are  seriously  looking  for  work.  It  should  be 
concise,  and  should  be  typed  on  a single  sheet  of  paper  or,  at  the  most,  two  pages. 
Keep  your  resume  neat  and  tidy.  If  it  is  full  of  spelling  and  typing  errors,  it  gives  a 
negative  impression. 

Your  resume  should  include  the  following  pieces  of  information: 

• name,  address,  and  telephone  number 

• a list  of  skills,  and  the  specific  achievements  that  illustrate  them 

• your  general  education  level  and  any  specific  education  relating  to  the  job 
being  advertised 

• your  work  experience,  including  relevant  community  and  volunteer  work 


1 Job  Description:  Tourist  Centre  Supervisor  (Red  Deer,  Alta.:  David  Thompson  Tourist  Council).  Reprinted  by 
permission. 
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hobbies  and  interests,  especially  if  they  are  relevant  to  the  job 
references,  or  the  statement  that  references  are  available  on  request 


Compare  your  answers  with  those  in  the  Appendix,  Section  I : Enrichment. 


CONCLUSION 


In  this  section  you  became  familiar  with  some  of  the  factors  that  need  to  be 
considered  when  planning  a vacation.  You  learned  about  where  you  could  find 
travel  information  and  travel  counselling. 

A travel  counsellor  is  largely  responsible  for  providing  necessary  travel 
information  and  travel  counselling.  You  should  be  familiar  with  the  many 
responsibilities  of  the  travel  counsellor  and  the  vast  range  of  knowledge  needed  to 
get  the  job  done. 

The  next  time  you  take  a vacation  you’ll  know  where  to  turn  to  so  that  you  have  all 
the  information  you  need  to  ensure  a successful  and  satisfying  holiday. 


ASSIGNMENT 

Turn  to  your  Assignment  Booklet  and  do  the  assignment  for  Section  1. 
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Do  you  enjoy  travelling  by  bike  or  motorcycle,  or  would  you  rather  throw  a suitcase 
in  the  car  and  head  down  the  Trans-Canada  Highway?  Do  you  sometimes  take  a 
bus,  train,  or  airplane  to  a travel  destination?  Deciding  on  your  mode  of  travel  is  an 
important  part  of  making  travel  plans. 

Once  you  are  on  your  way,  understanding  common  travel  symbols  and  how  to  use 
travel  information  may  keep  you  from  getting  lost.  Also,  knowing  the  rules  and 
regulations  in  effect  at  your  travel  destination  may  prevent  disappointments  and 
problems  such  as  fines. 

Information  about  major  suppliers  of  transportation  to  Alberta’s  tourists  is  introduced 
in  this  section.  Regulations  for  special  areas  such  as  national  parks  and  activities  such 
as  hunting  and  fishing  are  also  discussed.  In  this  section  you  are  encouraged  to 
continue  planning  what  may  be  a satisfying  personal  vacation. 
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Choosing  a Mode  of 
Transportation 


Once  you  decide  upon  a travel  destination  in  Alberta,  you 
must  decide  on  some  mode  of  transportation  to  get  you 
there. 

It’s  possible  to  hike  or  bike  throughout  much  of  Alberta  if 
you  have  lots  of  time  for  your  journey.  However,  there  are 
areas  where  biking  is  not  permitted  and  where  the  terrain 
may  make  biking  quite  difficult. 


Travel  by  Personal  Vehicle 


Most  travel  in  Alberta  is  done  in  personal  vehicles  on  the  14  000  kilometres  (or 
8700  miles)  of  major  and  secondary  highways  that  crisscross  the  province. 


The  major  highways  travelled  by  tourists  in  Alberta  include  the  following: 


Trans-Canada  Highway  1,  which  enters  Alberta  east  of 
Medicine  Hat  and  extends  530  kilometres  to  the  western 
border 

The  first  293  kilometres  is  a two-lane  highway 
with  paved  shoulders,  while  the 
remaining  237  kilometres  to  Sunshine 
Junction  west  of  the  Banff  townsite  is  a 
four-lane  divided  highway.  This  highway 
passes  through  a variety  of  landscapes. 


• Yellowhead  Highway  16  splits  from  the  Trans-Canada  Highway  in  Manitoba 
and  is  sometimes  called  “the  other  Trans-Canada  Highway.”  It  crosses  central 
Alberta  from  Lloydminster  to  Jasper.  This  highway  passes  through  rich 
farming  country,  Elk  Island  National  Park,  and  the  capital  city  of  Alberta, 
Edmonton. 


• Crowsnest  Highway  3 is  a transprovincial  highway  that  runs  west  from 
Medicine  Hat  and  connects  with  Highway  3 in  British  Columbia.  The  Frank 
Slide  Interpretive  Centre,  highlighting  the  story  of  the  Frank  Slide  and  the 
rich  history  of  Alberta’s  Crowsnest  Pass,  is  found  along  this  route. 


• David  Thompson  Highway  11  connects  with  the  Icefield  Parkway  between 
Banff  and  Jasper.  It  runs  through  Rocky  Mountain  House,  the  site  of  the  only 
National  Historic  Park  in  Alberta.  The  Forestry  Trunk  Road  runs  north  and 
south  of  Highway  11  near  Nordegg. 
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H1GHWAI  ff 3 THE  KErlELDS  PARKWAY 

Paralleling  the  Continental  Divide  of  the  Canadian  Rockies,  highway  93  is 
known  as  the  Icefields  Parkway,  The  name  was  chosen  lor  the' Icefields 
and  glaciers  a traveller  glimpses  as  he  tours  this  world-class  scenic 
highway  which  is  open  throughout  the  year.  Wildlife  abounds  alt  year 
round  near  the  Parkway  which  has  served  as  a "window  on  the 
wilderness"  for  visitors  since  its  opening  more  than  a half  century  ago. 

As  seen  in  Natrona!  Geographic  December1  1992. 


Hl|rt*i  ill  INI  mitWHEAD 

Yeflowhead  Highway  # 1 6 is  the  route  to  Jasper  if  you  are  driving  from  Vancouver  or 
Edmonton.  The  highway  was  TWINNED  tn  t992  and  offers  a relaxing  drive 
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• The  Icefields  Parkway  (Highway  93)  travels  290  kilometres  (180  miles)  from 
Banff  to  Jasper.  It  is  a very  scenic  route  passing  by  the  Athabasca  Glacier  of 
the  Columbia  Icefields. 

• Highway  2 is  the  major  highway  connecting  Edmonton  and  Calgary.  It 
stretches  from  the  U.S.  border  at  Carway  to  as  far  north  as  Peace  River.  This 
is  the  route  first  followed  by  Native  Canadians,  early  explorers,  traders,  and 
the  North  West  Mounted  Police  in  the  early  years  of  the  West.  It  became  part 
of  the  Trail  of  ’98  in  the  rush  to  the  Klondike  for  gold.  It  leads  through  some 
of  the  most  productive  areas  of  fishing,  hunting,  farming,  and  oil  industry  in 
the  province. 

• Mackenzie  Highway  35  is  an  extension  of  the  Peace  River  Highway  network 
and  is  named  after  the  explorer  Alexander  MacKenzie.  This  highway  extends 
417  kilometres  from  Grimshaw  to  the  border  of  the  Northwest  Territories. 

These  highways  are  supplemented  by  many  improved  roads  and  some  graded  and 
passable  unimproved  roads  that  often  access  beautiful  natural  areas.  The  Forestry 
Trunk  Road  is  unpaved  but  very  popular  with  tourists  as  it  borders  the  mountains 
and  travels  through  the  Rocky  Mountain  Forestry  Reserve  from  Lodgepole  to 
Coleman. 


1 Welcome  to  Jasper  National  Park,  7.  Reprinted  by  permission  of  Jasper  Tourism  and  Commerce. 
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1.  Locate  the  highways  discussed  on  the  preceding  pages  on  the  following  map  of 
Alberta.  Choose  a travel  destination  and  decide  which  highways  you  would  use 
to  get  there. 


NORTHWEST  TERRITORIES 


SASKATCHEWAN 


BRITISH 

COLUMBIA 


Alberta 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  I. 
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For  travellers  planning  to  enter  Alberta  from  the  United  States,  it  is  important  to 
know  that  Alberta  shares  its  southern  boundary  with  the  state  of  Montana.  There 
are  a number  of  border  crossings.  Only  the  port  of  entry  at  Coutts,  Alberta,  and 
Sweetgrass,  Montana,  is  open  24  hours  a day  all  year  round.  The  other  five 
crossings  operate  during  specific  hours  and  months  of  the  year. 

2.  If  you  were  planning  to  camp  in  Waterton  Lakes  National  Park  for  spring  break 
and  spend  a day  hiking  in  Glacier  National  Park,  what  border  crossing 
information  from  the  following  chart  should  concern  you? 


Entry  into  Canada 

A valid  passport  is  necessary  for  citizens  of  all  countries  except  the  United  States. 
U.S.  citizens  must  present  proper  identification  (i.e.,  proof  of  citizenship  and 

residency)  in  order  to  enter  Canada. 

Ports  of  Entry  - Hours  at  Ports  of  Entry 

Aden,  Alberta 

*Coutts,  Alberta 

& Whitlash,  Montana 

& Sweetgrass,  Montana 

Year-round  9a.m-5p.m. 

Year-round  24-hour  service 

*Carway,  Alberta 

Del  Bonita,  Alberta 

& Piegan,  Montana 

& Montana 

Year  round  7 A.M.-11  p.m. 

Sept.  16-May  31  9 a.m.-6  p.m. 

June  1-Sept  15  8 a.m.-9  p.m. 

Chief  Mountain,  Alberta 
& Montana 

Wild  Horse,  Alberta 

June  1-Sept.  19  7 a.m.-IO  p.m. 

& Montana 

Sept.  20-May  31  closed 

Oct.  1-May  14  8a.m.-5p.m. 

May  15-Sept.  30  8 a.m.-9  p.m. 

*Duty  Free  Shops 

(Hours  are  subject  to  change) 

Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  I. 
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▼ 

recreational 
vehicle:  a 

vehicle  designed 
for  recreational 
use,  especially 
camping 


Travel  by  recreational  vehicle  (RV)  is  very  popular  in  Alberta  because  of  road 
access  to  an  abundance  of  wilderness,  parks,  forests,  lakes,  and  other  natural 
areas.  There  are  five  national  parks,  over  three  hundred  provincial  parks  and 
recreation  areas,  and  more  than  three  hundred  privately  or  municipally  owned 
campgrounds  and  trailer  parks  to  accommodate  this  type  of  travel. 

An  RV  gives  travellers  the  freedom  to  go  where  they  please  without  having  to 
worry  about  motel  prices  and  combines  the  scenery  and  privacy  of  camping  with 
some  of  the  comforts  of  home.  Campgrounds  range  from  rustic  to  resort-like. 


3.  If  you  rent  a motorhome  for  $1000  per  week  and  are  charged  an  additional 
$0.25  per  kilometre,  calculate  your  cost  for  a one-week  vacation  in  Banff.  You 
have  to  travel  from  Edmonton  to  Banff  and  back.  The  distance  travelled  is 
401  kilometres  each  way,  and  you  will  travel  at  least  100  kilometres  while 
touring  around  Banff. 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  I. 


If  you  do  not  own  a vehicle,  then  you  may  consider  renting  one.  It’s  possible  to  rent 
a vehicle  under  the  following  criteria: 


• you  are  at  least  21  years  old 

• you  hold  a valid  driver’s  license 

• you  have  a major  credit  card 


Hertz,  Avis,  Budget,  Dollar  Rent-a-Car,  Thrifty  Rent-a-Car,  and  Tilden  all  have 
offices  in  Alberta. 
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Travel  by  Motor  Coach 


Travelling  by  motorcoach  may  be  an  alternative  to  independent  automobile  travel. 
Some  coach  operators  now  provide  new  luxury  motorcoaches.  These  new  vehicles 
feature  wider  and  higher  seats,  more  storage  space,  in-trip  movies,  air 
conditioning,  sound  systems,  and  reading  lights.  Food  and  beverage  services  are 
available  on  some  routes  and  charter  buses. 

Other  improvements  include  better  bus  terminals  and  smoke-free  environments 
(in  the  terminals  and  on  the  buses) . 

Scheduled  Service 

Alberta  is  serviced  by  two  major  bus  lines:  Greyhound  Canada  and  Red  Arrow. 

Greyhound  is  the  largest  ground  carrier  in  Canada.  Greyhound  provides  local  bus 
service  to  many  Alberta  communities  and  express  passenger  schedules  between 
major  centres.  It  has  Trans-Canada  connections  and  provides  express  service  to 
other  cities  in  Canada. 


GREYHOUND  CANADA  TRANSPORTATION  CORP. 
a Dial  Corp  company 


Red  Arrow  offers  scheduled  passenger  and  parcel  service  between  Edmonton, 
Fort  McMurray,  Calgary,  and  Red  Deer.  This  bus  service  uses  hotels  as  pick-up 
and  drop-off  locations  instead  of  a central  bus  depot. 


RED  ARROW  MOTORCOACH 
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Reading  Schedules 


If  you  are  interested  in  taking  a Greyhound  Bus  to  Cold  Lake  from  Edmonton,  you 
could  contact  the  bus  depot  for  information  about  scheduled  trips  or  you  could 
check  the  printed  bus  schedule. 

To  be  able  to  interpret  a bus  schedule,  you  need  to  become  familiar  with  the 
24-hour  clock.  The  24-hour  clock  is  a very  sensible  system  that  reduces  the  chance 
of  error  in  telling  and  communicating  time. 

Think  of  the  clock  as  having  twenty-four  divisions,  one  for  each  hour  of  the  day. 
Now  think  of  divisions  1 to  12  as  the  ones  called  a.m.  and  divisions  13  to  24  as  the 
ones  called  p.m. 

If  you  think  of  the  clock  this  way,  it  will  look  like  the  one  shown.  Note  that  the 
inside  ring  indicates  the  hours  from  1 to  12  while  the  outside  ring  shows  hours  13 
to  24. 


Midnight 

00:00 

or 

24:00 


Ring 
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With  this  clock,  what  is  normally  called  1:00  a.m.  is  written  as  01:00;  4:00  a.m.  is 
04:00,  and  so  on.  When  the  second  revolution  starts  (after  noon),  1:00  p.m.  becomes 
13:00  and  4:00  p.m.  is  16:00. 


Yes,  except  with  this  system  you  drop  the 
o’clock  after  the  13.  So  1:00  P.M.  becorr 
thirteen  hours.  And  a time  like  22:43  wt 
expressed  as  “twenty-two  forty-three.” 


So  I P.M.  is  now  1 3:00  o’clock? 


The  only  trick  in  mastering  the  24-hour  clock  is  becoming  so  used  to  using  it  that 
you  know  instantly  what  the  times  signify.  For  instance,  if  you  see  that  a bus  is  due 
to  depart  at  18:35,  and  you  aren’t  used  to  the  system,  it  would  take  a few  seconds 
to  figure  out  that’s  the  time  normally  called  6:35  p.m. 

A trick  some  beginners  use  in  converting  time  to  the  24-hour  clock  is  to  add  twelve 
to  any  given  p.m.  time.  Thus  2:45  p.m.  becomes  14:45.  With  practice,  though,  this 
sort  of  conversion  becomes  unnecessary. 

The  chart  that  follows  gives  you  a few  examples  of  converted  times. 


4.  Determine  the  following  times  given  on  the  24-hour  clock,  in  standard  time. 


a.  04:10 

b.  13:05 

c.  18:25 

d.  22:30 

e.  12:00 


CONVERTEDTIMES 


! :27  a.m.  becomes  0 1 :27 
1 :35  p.m.  becomes  13:35 
12:30  a.m.  becomes  00:30 


I 1:59  p.m.  becomes  23:59 
1 0: 1 5 a.m.  becomes  10:15 
8:20  p.m.  becomes  20:20 
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Look  at  the  following  Edmonton-St.  Paul-Cold  Lake  Greyhound  schedule.  In  order 
to  interpret  the  schedule,  you  must  first  understand  the  symbols  used. 


Greyhound  Canada 

Standard  Reference  Marks 

GENERAL 

- All  trips  operate  daily  unless  otherwise  noted. 

- Italic  type  denotes  connecting  service. 

- Schedules  are  subject  to  change. 

- Please  reconfirm  departure  times  at  major  terminals. 

- Some  tables  have  special  symbols  which  are  explained  directly  below  the  table  in  which 
they  are  used. 

- Please  check  all  footnotes  closely. 

- All  schedules  offer  “Fresh  Air  Ride”  non-smoking  service. 

- Use  of  intoxicants  is  strictly  prohibited  on  all  schedules. 

TIME  STANDARDS 

ET  - Eastern  Time 
CT  - Central  Time 
CST  - Central  Standard  Time 

STANDARD  SYMBOLS 
t - Agency  station  handling  tickets  only 

♦ - Agency  symbol  to  which  prepaid  and  collect  express  may  be  shipped. 

(P+D)  - Agency  offering  door  to  door  Pickup  and  Dropoff  freight  service. 

f-  Flag  Stop.  Bus  will  stop  on  signal  to  receive  and  discharge  passengers  or  package  express. 

[77]  - 15  minute  break 

HS  - Highway  stop.  Does  not  go  into  town  or  agency. 

-Wheelchair  accessible  Bus  Service  available.  See  notation  for  details. 


FREQUENCY  CODES 

1 - Monday  4 -Thursday  7 - Sunday 

2 - Tuesday  5 - Friday  H - Holiday 

3 -Wednesday  6 - Saturday  X - Except 

Example: 

X67H  equals:  operates  daily  except  Saturdays,  Sundays  and  Holidays 


MT  - Mountain  Time 
PT  - Pacific  Time 


Greyhound  Canada  Transportation  Corp.,  27  October  1996.  Reprinted  by  permission. 
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EDMONTON-ST.  PAUL-COLD  LAKE 


READ  DOWN  READ  UP 


139 

135 

SCHEDULE  NUMBER 

138 

180 

142 

X67 

1 00296sr  Effective:  27-OCT-96 

726 

FREQUENCY 

X67 

67 

X67 

18:15 

1 1:30 

Lv  ♦ EDMONTON,  AB (P+D) Ar 

1 1:35 

18:05 

22:35 

fHS 

fHS 

Namao,  Jet 

1 

1 

1 

18:45 

f 

♦ Bon  Accord 

1 1:05 

17:35 

22:05 

18:55 

fHS 

Gibbons 

10:55 

17:25 

21:55 

19:10 

(1)  12:30 

♦ Redwater 

10:30 

17:00 

21:30 

19:30 

12:55 

♦ Radway 

10:10 

16:40 

21:10 

19:35 

13:05 

♦ Waskatenau (P+D) 

09:59 

16:29 

20:59 

fHS 

fHS 

Warspite  Jet.  I-3/5S 

09:49 

16:19 

20:49 

19:50 

Ts]  13:20 

Ar  ♦ Smoky  Lake Lv 

09:39 

16:09 

20:39 

20:00 

13:35 

Lv  ♦ Smoky  Lake Ar 

09:39 

16:09 

20:39 

fHS 

13:43 

Edwand  Jet.  3-I/5N 

fHS 

fHS 

fHS 

fHS 

13:55 

Beilis  Jet.  3-I/5N 

09:17 

15:47 

20:17 

20:30 

14:05 

♦ Vilna 

09:04 

15:34 

20:04 

20:40 

14:15 

♦ Spedden 

08:52 

15:22 

19:52 

20:48 

14:23 

♦ Ashmontjct.  2/5N 

08:40 

15:10 

19:40 

fHS 

fHS 

St.  Brides  Jet 

1 

1 

1 

21:20 

14:55 

Ar  ♦ St.  Paul (P+D) Lv 

08:15 

14:45 

19:15 

21:20 

15:00 

Lv  ♦ St.  Paul (P+D) Ar 

08:15 

14:45 

19:15 

| 1 

fHS 

La  Bre  Jet 

1 

1 

1 

1 

fHS 

Shamrock  Jet 

1 

1 

1 

1 

fHS 

Kehiwin  Lake 

1 

1 

1 

1 

1 

Mallaig  Jet.  3-I/5N 

1 

1 

1 

fHS 

1 

Therien  Jet.  4-4/5N..... 

fHS 

fHS 

fHS 

1 

1 

Glendon  Jet.  8N 

1 

1 

1 

21:50 

1 

♦ Glendon 

07:45 

14:15 

18:45 

1 

D 

♦ Hoselaw  Jet 

8 

8 

8 

22:20 

15:50 

♦ Bonnyville (P+D) 

07:25 

13:55 

18:25 

fHS 

fHS 

Fort  Kent  Jet 

fHS 

fHS 

fHS 

fHS 

fHS 

Ardmore  Jet 

fHS 

fHS 

fHS 

fHS 

fHS 

Beaver  Crossing 

fHS 

fHS 

fHS 

22:55 

S 6:20 

♦ Grand  Centre (P+ D) 

06:50 

1 3:20 

17:50 

23:10 

16:25 

Medley  Airbase (P+D) 

06:40 

13:10 

17:40 

23:25 

16:40 

Ar  COLD  LAKE, AB (P+D)... Lv 

06:30 

13:00 

17:30 

(1)  - Schedule  goes  into  town 

8 - Hoselaw  passengers  must  phone  Bonnyville  agent  at  least  30  minutes  prior  to  departure. 
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1 Greyhound  Canada  Transportation  Corp.,  27  October  1996.  Reprinted  by  permission. 

2 Ibid. 
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The  Edmonton-St.  Paul-Cold  Lake  schedule  shows  two  buses  leaving  Edmonton 
for  Cold  Lake  on  the  left-hand  side  of  the  schedule.  The  progress  of  these  buses  on 
their  route  is  followed  by  reading  down  the  schedule. 

The  three  buses  that  travel  from  Cold  Lake  to  Edmonton  are  listed  on  the  right- 
hand  side  of  the  chart.  Their  progress  from  Cold  Lake  to  Edmonton  is  followed  by 
reading  up  the  chart. 

For  example,  Bus  139  leaves  Edmonton  at  1815  (6:15  p.m.)  every  evening  and 
arrives  in  Cold  Lake  at  2325  (11:25  p.m.).  Every  weekday,  Bus  135  leaves  Edmonton 
at  1130  (11:30  a.m.)  and  arrives  in  Cold  Lake  at  1640  (4:40  p.m.). 

Bus  138  leaves  St.  Paul  for  Edmonton  every  weekday  at  0815  (8:15  a.m.),  and 
arrives  in  Edmonton  at  1135  (11:35  a.m.).  On  weekends,  Bus  180  leaves  St.  Paul  at 
1445  (2:45  p.m.)  and  arrives  in  Edmonton  at  1805  (6:05  p.m.). 

5.  You  wish  to  leave  Edmonton  for  Cold  Lake 
on  Friday  to  attend  a social  function  on 
Friday  evening.  You  will  return  to 
Edmonton  on  Saturday.  What  buses  will 
you  take,  and  at  what  standard  times? 

6.  A friend  from  Fort  Kent  will  be  joining  you  on  the  trip.  What  will  be  a 
bit  special  about  how  he  accesses  the  bus? 

7.  Where  can  you  expect  to  have  a rest  stop  on  your  way  to  Cold  Lake? 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  I. 


Bus  Tours 

The  following  companies  are  among  those  that  provide  group  tours: 

• Brewster  Transportation  and  Tours 

• Laidlaw  Transit 

• Banff  Transportation  and  Tours 

• Exclusive  Mountain  Tours 

• Mountain  Skyline  Transportation  and  Tours 

• Majestic  Mountain  Tour  and  Transportation 

These  companies  employ  tour  guides  who  provide  interesting  commentary 
throughout  the  tour.  Many  tour  guides  are  capable  of  speaking  several  languages. 

Buses  range  in  size  and  may  have  a TV/VCR,  air  conditioning,  washrooms,  and 
luxury  seats. 

This  may  be  a preferable  mode  of  transportation  if  you  wish  to  have  your  holiday 
preplanned  and  organized. 
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Travel  by  Rail 


Travelling  by  train  appeals  to  those  who  have  the  time  to  enjoy  the  leisurely  pace 
this  type  of  transportation  provides.  Travel  by  train  has  the  highest  safety  record 
of  any  mode  of  transportation. 

Being  able  to  watch  the  scenery  and  still  have  the  freedom  to  walk  around  makes 
train  travel  popular  with  certain  travellers. 


Scheduled  Service 


v 

sleeperette:  a 

railway  car  that 
contains  sleeping 
compartments 
and  sometimes 
washrooms 

A 


Alberta  has  scheduled  transcontinental  railway  service  by  VIA  Rail  Canada.  VIA 
Rail  carries  over  four  million  passengers  each  year  within  Canada.  The  company 
plans  to  attract  new  customers  with  rail  tours  and  travel  passes.  VIA  has 
introduced  the  Silver  and  Blue  Class  as  a new  level  of  first-class  service  for 
accommodations,  dining,  and  personal  service.  Sleeperettes  are  available  on  the 
trains. 

There  are  two  “runs”— the  Canadian  and  the  Skeena.  Both  runs  travel  year-round. 
The  trains  travel  non-stop  and  are  scheduled  to  pass  through  the  Rocky  Mountains 
during  daylight  hours. 


The  Canadian  travels  the  Toronto-Winnipeg-Saskatoon-Edmonton-Jasper- 
Vancouver  route.  It  travels  from  Edmonton  six  times  a week:  going  west  on 
Mondays,  Thursdays,  and  Saturdays;  and  east  on  Tuesdays,  Fridays,  and  Sundays. 


The  Skeena  travels  west  from  Jasper  to  Prince  George  and  Prince  Rupert  three 
times  a week  on  Wednesdays,  Fridays,  and  Sundays. 

VIA  is  the  first  railway  in  the  world  to  provide  tickets  through  a computerized 
reservation  system  on-line  to  over  5000  travel  agents  in  Canada  and  the  United 
States. 


Canada's  passenger  train  network ,™  ®Registered  trademark  of  VIA  Rail  Canada  Inc. 

™Trademark  of  VIA  Rail  Canada  Inc. 
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Railway  Tours 


In  May  1990,  The  Great  Canadian  Railtour  Company  Ltd. 
purchased  the  rights  to  operate  the  Rocky  Mountaineer 
Railtours  from  VIA  Rail,  who  had  begun  the  service  in 
1988  but  were  directed  by  the  federal  government 
to  eliminate  this  service  as  part  of  a cost-saving 
initiative. 

At  the  time  this  module  was  written,  Rocky 
Mountaineer  Railtours,  based  in  Vancouver, 
offered  twenty-seven  different  tours,  most  of  which  involved  time  spent  in 
Alberta’s  Rockies  and  some  of  which  involved  bus  or  airplane  travel  segments. 


If  you  have  access  to  the  Internet,  you  may  wish  to  research  specific  Rocky 
Mountaineer  Railtours  at  the  following  site: 

http  ://www.  Canada,  co . uk/ rbdndx.htm 

Alberta  Prairie  Railway  Excursions  offers  a special  tour  attraction  for  steam  train 
buffs.  Steam-powered  locomotives  pull  trains  taking  trips  of  four-and-a-half  to  seven 
hours  during  the  summer  months.  Trains  may  include  up  to  two  concession  areas, 
full  beverage  service,  a children’s  play  area,  and  the  Lone  Star  Country  Music 
Saloon.  Entertainment  on  the  trip  includes  train  robberies,  gun  fights,  on-board 
entertainment,  and  a live  commentary  explaining  the  trip. 


All  excursions  originate  at  and  return  to  Stettler,  Alberta,  and  include  a full-course 
dinner.  The  buffet-style  dinners  are  served  at  a community  hall  somewhere  along 
the  route  and  are  prepared  by  the  people  of  that  community.  These  meals  usually 
include  Alberta  roast  beef,  potatoes,  dinner  rolls,  salads,  vegetables,  and 
homemade  pie. 

8.  Look  at  the  schedule  of  events  for  Alberta  Prairie  Railway  Excursions. 

Determine  what  time  you  would  leave  Edmonton  and  Calgary  to  allow  you  to 
take  the  trip  on  Sunday,  August  20.  A leisurely  drive  to  Stettler  from  Calgary 
will  take  approximately  three  hours,  and  from  Edmonton  two  and  one-half 
hours. 
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ALL 

ABOARD! 

Steam  Locomotive-Powered 


RAILWAY 

EXCURSIONS! 


Ptmt®  by  Qm®  Kmh,  The  $t6tti«r 


Friday,  August  18  — “Country  Dinner”  to  Meeting  Creek/Donalda 

Two  great  stops  plus  home  cooked  meal  at  Donalda 


Lv. 

Stettler 

1 :00  p.m. 

Dinner  at 

Av.  Meeting  Cr. 

3:00  p.m. 

Lv. 

Meeting  Cr. 

3:45  p.m. 

Donalda 

Av.  Donalda 

4:30  p.m. 

Lv. 

Donalda 

6:30  p.m. 

Av.  Stettler 

7:35  p.m. 

Sponsored  by  John’s  Men’s  Wear  - 742-22 1 1 


Saturday,  August  19  - “Murder  Mystery”  to  Big  Valley  (Diesel) 
Mystery  starts  on  the  train  and  concludes  during  supper  at  Big  Valley 
Lv.  Stettler  3:00  p.m.  Dinner  at  Av.  Big  Valley  4:10  p.m. 

Lv.  BigValley  7:00  p.m.  BigValley  Av.  Stettler  8:10  p.m. 

Sponsored  by  Well’s  Furniture  Ltd  - 742-3223 

Sunday,  August  20  — “Country  Dinner”  to  Meeting  Creek/Donalda 


Visits  to  museums,  stations  and  interpretive  centres  are  highlights 


Lv. 

Stettler 

1 :00  p.m. 

Dinner  at 

Av.  Meeting  Cr. 

3:00  p.m. 

Lv. 

Meeting  Cr. 

3:45  p.m. 

Donalda 

Av.  Donalda 

4:30  p.m. 

Lv. 

Donalda 

6:30  p.m. 

Av.  Stettler 

7:35  p.m. 

Sponsored  by  Interior  Shoppe  Inc  - 742-2888 


Please  Note  - $1.00  admission  charge  at  the  Donalda  Lamp  Museum 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  I. 


1 Alberta  Prairie  Railway  Excursions,  January  1995.  Reprinted  by  permission. 
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Travel  by  Air 


Both  Calgary  and  Edmonton  have  modern  international  airports.  The  following  is  a 
list  of  airlines  that  fly  into  the  international  airports: 


Calgary 

Edmonton 

Air  BC 

Japan  Airlines 

Air  BC 

Air  Canada 

KLM 

Air  Canada 

Air  Club  International 

Lufthansa 

Air  Transat 

Air  Tours  International 

Martinair  Holland 

Canada  3000 

Air  Transat 

Northwest  Airlines 

Canadian  Airlines 

American  Airlines 

NWTAir 

Canadian  North 

Britannia 

Royal  Airlines 

Canadian  Regional 

British  Airways 

Swissair 

Delta  Airlines 

Canada  3000 

United  Airlines 

Greyhound  Air 

Canadian  Airlines 

Westjet 

Horizon  Air 

Canadian  Regional  Airlines 

Martinair 

Continental  Airlines 

Northwest  Airlines 

Delta  Airlines 

NWTAir 

Greyhound  Air 

Polish  Air 

Horizon  Air 

Royal  Airlines 
Westjet 

Good  connections  to  smaller  Alberta 
centres  are  available  from  Calgary 
and  Edmonton  International  Airports. 

A travel  agency  will  be  able  to  provide 
current  information  on  airline 
service,  schedules,  and  fares. 

Numerous  charter  services  are 
available  through  Aero  Aviation, 

Alberta  Express,  Little  Red  Air 
Service  Ltd.,  Canada  3000,  and  North 
American  Airlines  Ltd.  and  can  be  arranged  through  each  company  directly  or 
through  a travel  agency. 

Two  new  airline  services  recently  entered  the  competition  for  passengers  on 
domestic  flights  (within  Canada) — Westjet  and  Greyhound.  These  reduced-fare 
carriers  offer  somewhat  lower  fares  than  other  airlines.  Their  presence  in  the 
market  is  likely  to  have  an  effect  on  fares  for  the  whole  airline  industry. 

For  people  who  fly  in  their  own  aircrafts,  there  are  many  small  airstrips  in  Alberta. 
The  Alberta  Aviation  Council  in  Edmonton  or  Transport  Canada  (Western  Region 
Headquarters)  may  be  able  to  provide  maps  of  their  locations. 
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Other  Forms  ofTransportation 


City  transit  systems  and  private  taxi  services  can 
be  helpful  to  the  traveller.  Both  Edmonton  and 
Calgary  have  efficient  Light  Rail  Transit  (LRT) 

Systems,  complemented  by  a connecting 
network  of  scheduled  municipal  bus  services. 

During  the  summer,  special  bus  services  to 
major  attractions  are  available.  Scheduled 
municipal  bus  service  is  also  available  in  the 
cities  of  Fort  McMurray,  Grande  Prairie, 

Lethbridge,  Medicine  Hat,  Red  Deer,  St.  Albert, 
and  in  Strathcona  County. 

9.  Scheduled  transportation  carriers  offer  rail,  bus,  and  airline  services  on  a 
regular,  preset  schedule.  List  at  least  one  scheduled  rail,  bus,  and  airline 
company  offering  service  to  Albertans. 

10.  Name  rail,  bus,  and  airline  companies  offering  special  tour  or  charter 
services. 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  I. 


If  you  have  access  to  the  Internet,  you  may  locate  links  to  air  travel  suppliers  in 
Canada  at  http://www.yahoo.ca/Recreation/Travel/Air_Travel/Indices 

You  should  now  be  familiar  with  many  of  the  basic  transportation  suppliers 
offering  services  to  Alberta  tourists. 


ACTIVITY  2 

Regulations  Affecting 
Tourism 


All  travellers  to  Alberta  are  required  to  follow  all  of  the  laws  of  the  country  and 
province.  Ignorance  of  laws  and  regulations  is  not  a permissible  excuse  for  a 
violation.  For  this  reason,  it  is  very  important  that  visitors  be  informed  of  current 
laws  and  regulations  in  force.  Part  of  the  job  of  a travel  counsellor  is  to  inform 
visitors  of  the  laws  and  regulations  that  may  affect  them  while  visiting  Alberta. 

In  this  activity  you  will  learn  about  some  of  the  government  organizations  and 
private  organizations  involved  in  the  regulation  of  the  tourism  industry.  You  will 
also  become  familiar  with  some  of  the  regulations  that  affect  visitors  to  Alberta. 
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Government  Regulatory  Bodies 


All  three  levels  of  government  (federal,  provincial,  municipal)  are  involved  in 
forming  and  enforcing  legislation  and  regulations  that  affect  the  tourism  industry. 

Following  are  some  of  the  regulatory  areas  that  may  affect  tourism: 


• licensing  laws 

• customs  laws 

• transportation  laws 

• insurance  regulations 

• recreational  regulations 

• national  parks  legislation 

• fire  regulations 


Federal 


• consumer  laws 

• labour  laws 

• health  and  safety  legislation 

• advertising  laws 

• tax  laws 

• education  and  training  regulations 

• building  regulations 


At  the  federal  level,  Transport  Canada  sets  rules  and  regulations  for  all  Canadian 
transportation  companies,  such  as  airlines,  rail  services,  and  shipping  companies. 


The  National  Transportation  Agency,  reporting  to  the  Minister  of  Transport,  has  a 
great  deal  of  responsibility  for  the  federal  regulation  of  Canada’s  transportation 
systems. 

Parks  Canada  develops  and  enforces  policies  and  regulations  concerning 
conservation,  transportation,  education,  accommodation,  and  recreational 
activities  within  the  national  parks. 


1 R.  D.  Laurence,  Canada’s  National  Parks  (Don  Mills:  Collins  Publishers,  1983),  148.  Copyright  of  Quadrillion 
Publishing,  Godaiming,  Surrey,  England. 
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Tourism  Canada,  which  operates  under  Industry  Canada,  presents  tourism 
concerns  to  other  federal  government  departments  and  agencies  when  their 
decisions  and  policies  impact  on  the  tourism  industry. 

Provincial 

At  the  provincial  level,  the  tourism  industry  is  affected  by  the  policies,  regulations, 
and  legislation  implemented  by  government  departments  such  as  Alberta 
Environmental  Protection,  Alberta  Economic  Development  and  Tourism,  Alberta 
Labour,  Alberta  Health,  and  Alberta  Transportation. 

Alberta  Economic  Development  and  Tourism  is  the  provincial  department 
responsible  for  setting  tourism  policy  and  broad  guidelines  governing  the  industry 
in  Alberta.  Working  in  partnership  with  the  business  community  and  the  Alberta 
Economic  Development  Authority,  the  department  develops,  co-ordinates,  and 
implements  the  government’s  economic  policies. 

The  Alberta  Tourism  Partnership,  a not-for-profit  private  corporation  formed  in 
1995,  is  responsible  for  providing  marketing  and  support  services  to  Alberta’s 
tourism  industry.  Travel  Alberta,  which  belongs  to  the  partnership,  provides 
counselling  services  to  tourists. 

Municipal 

At  the  municipal  level,  by-laws  govern  how  public  life  will  be  carried  on  within  the 
municipality.  Visitors  to  the  area  are  expected  to  follow  these  by-laws  and 
municipal  regulations,  which  can  impact  on  everything  from  the  hours  parking 
meters  are  to  be  used  to  the  regulations  governing  the  local  swimming  pool. 

As  well,  the  consumer  laws  and  policies  created  and  enforced  by  all  levels  of 
government  to  promote  ethical,  fair,  and  safe  business  practices  also  apply  to 
businesses  involved  in  tourism. 


Private  Regulatory  Agencies 

Within  the  travel  industry  itself,  there  are  a number  of  agencies  responsible  for  the 
improvement  of  the  industry  by  standardizing  training  programs  for  tourism 
workers.  The  Alliance  of  Canadian  Travel  Associations  and  the  Alberta  Tourism 
Education  Council  are  two  examples. 

International  Regulatory  Agencies 

Various  transportation  sectors  of  the  tourism  industry  are  also  regulated  by 
international  bodies,  in  addition  to  the  federal,  provincial,  and  municipal  bodies 
already  discussed.  Airlines  are  an  example  of  one  such  sector. 

The  International  Air  Transport  Association  (IATA)  is  an  organization  of  two 
hundred  airlines  that  enforces  safety  and  efficiency  regulations  to  help  ensure 
public  safety  and  service.  Canadian  airlines  are  subject  to  IATA’s  rules  on 
international  routes. 


SECTION  2:  Travel  Information 


47 


The  Air  Traffic  Conference  (North  America)  is  an  association  of  airlines  that  travel 
in  the  USA  and  Canada.  ATC  policies  protect  travellers  from  unfair  practices  by 
airline  operators  and  improve  passenger  service  in  areas  such  as  ticketing 
procedures  and  baggage  handling.  Canadian  airlines  are  subject  to  ATC  rules 
governing  North  American  routes. 

The  International  Civil  Aviation  Organization  (ICAO)  oversees  agreements  made 
in  the  early  1940s  by  various  governments  with  regard  to  air  transportation 
between  countries.  Whenever  there  is  an  air  accident,  experts  from  this 
organization  are  sent  to  investigate  the  accident. 

1.  List  several  ways  in  which  the  federal,  provincial,  and  municipal  governments 
are  involved  in  the  tourism  industry. 

2.  Describe  the  general  ways  in  which  tourism  industry  associations  regulate 
businesses  and  organizations  within  the  industry. 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  2. 


Regulations  of  Special  Importance  to  Tourists 

Travel  Regulations 

All  visitors  to  Alberta  must  follow  entry  regulations  regarding 

• passports  or  proof  of  citizenship 

• alcoholic  and  tobacco  product  limits 

• firearms  and  other  restricted  goods 

• pets 

Travellers  should  check  with  Canadian  Customs  or  a Canadian  Embassy  about 
these  types  of  regulations  before  entering  Alberta  from  a foreign  country. 

Transportation  Regulations 

All  provinces  in  Canada  require  motorists  to  possess  automobile  insurance  in  case 
they  are  involved  in  an  accident.  In  Alberta,  the  minimum  financial  responsibility  is 
$200  000  third  party  liability.  Liability  insurance  protect  the  financial  rights  of 
anyone  you  harm  in  an  automobile  accident. 


While  in  Alberta,  all  drivers  and  passengers  are  required  by  law 
to  wear  seat  belts. 


TRAVEL  ALBERTA 
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Alberta  law  also  requires  that  the  driver  and  passenger  of  a motorcycle  both  wear 
helmets  and  that  the  headlight  be  on  at  all  times  while  riding. 

It  is  also  against  the  law  for  recreational  vehicles  to  travel  with  the  propane  turned 
on  for  the  appliances  in  the  vehicle.  This  law  applies  to  motorhomes,  trailers, 
fifth-wheel  trailers,  campers,  and  tent  trailers. 

Fishing  Regulations 

The  Alberta  Guide  to  Sportfishing  is  published  annually 
by  the  Alberta  Natural  Resources  Service  of  the 
Department  of  Environmental  Protection  and  is 
provided  free-of-charge  to  all  recreational  anglers  in  Alberta 

o 
O 

License  Requirements 

All  persons  sportfishing  in  the  Province  of  Alberta  are  required  to  purchase  a 
Sportfishing  License,  with  the  exception  of  youths  under  16  years  of  age  and  Alberta 
residents  aged  65  or  older. 

Special  licenses  are  required  for  Trophy  Waters  Sportfishing,  Sturgeon  Sportfishing, 
Cold  Lake  Sportfishing,  and  sportfishing  in  the  national  parks. 

Fees  are  determined  by  the  type  of  fishing  planned  and  the  location  of  the  fishing 
spot. 

A person  must  carry  his  or  her  fishing  license  while  fishing.  Licenses  are  available  at 
all  provincial  government  Natural  Resources  Service  offices  and  at  many  sporting 
goods  store,  hardwares,  convenience  stores,  and  department  stores  throughout  the 
province. 

General  Regulations 

Sportfishing  is  permitted  at  all  times  of  the  year  except  as  indicated  in  the  Alberta 
Guide  to  Sportfishing : Some  areas  may  be  closed  to  fishing  for  an  entire  year  or  for 
certain  times  of  the  year.  It  is  up  the  person  fishing  to  know  which  areas  are  open  or 
closed. 

Removal  of  fish  from,  or  disturbance  of  fish  in,  any  facility  or  structure  designed  to 
capture,  hold,  or  facilitate  the  passage  of  fish  is  prohibited.  This  includes  fishways, 
fish  ladders,  impoundment  nets,  fish  traps,  or  other  similar  structures  set  up  to  assist 
in  the  management  or  the  study  of  Alberta’s  fisheries. 

Anglers  may  fish  in  any  natural  lake  or  stream  that  is  open  for  fishing,  but  must  not 
trespass  on  privately  owned  lands  to  reach  water.  Fishing  in  a Wilderness  Area  or 
Ecological  Reserve  is  prohibited. 


Permission  of  the  appropriate  Reserve  Band  Council  is  required  to  access  or  cross 
Indian  Reserves.  Only  members  of  a Metis  Settlement  Association  may  fish  in  water 
within  a Metis  Settlement  Area. 
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Bait  Regulations 

The  following  regulations  apply  everywhere  you  fish: 


• Artificial  baits  can  be  used  in  all  water  open  to  angling. 

• Live  fish  cannot  be  used  as  bait. 

• Bait  cannot  be  placed  or  thrown  into  any  waters  to  attract  fish  unless  the  bait  is 
attached  to  a hook  used  in  angling. 

• Lights  cannot  be  used  to  sportfish  unless  the  light  is  fastened  to  a line  used  in 
angling  and  is 

- part  of  a fishing  lure 

- part  of  a fishing  float  or  fishing  bobber 

- part  of  a device  that  is  submerged  and  fastened  to  the  fishing  line  within  one 
metre  of  the  fish  hook 


Any  device  used  to  stun  or  kill  fish  by  causing  an  explosion  or  electrical  current 
in  the  water  cannot  be  used  in  fishing. 


Possession  of  Fish 


It  is  illegal  to  possess  live  bait  fish  such  as 

• suckers 

• sticklebacks 

• minnows,  except  carp  and  goldfish 

• trout-perch 

• Iowa  darter 


It  is  illegal  to  possess  live  game  fish  unless  the  fish  have  been 
lawfully  caught  by  hook  and  line  and  are  in  the  immediate  vicinity 
of  the  waters  from  which  they  were  taken.  Fish  possessed  at  other 
than  your  permanent  residence  must  not  be  skinned,  cut,  or  packed 
in  a manner  that  prevents  the  determination  of 


• the  number  of  fish  possessed 

• the  species  of  fish  possessed 

• the  length  of  fish  possessed  where  size  limits  are  applicable 


Selling,  buying,  trading,  or  bartering  fish  taken  by  sportfishing  or  offering  to  do  so  is 
prohibited.  Fish  caught  under  an  Indian  Domestic  or  Metis  Domestic  License  cannot 
be  bought,  sold,  traded,  bartered,  or  offered  for  these  purposes. 


Bowfishing  and  spearfishing  have  specific  regulations  that  should  be  checked  before 
attempting  these  activities. 
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Limits 


A fishing  limit  is  the  maximum  number  of  fish  that  may  be  caught  and  not  returned 
to  the  water  by  a person  in  one  day,  or  the  maximum  number  of  fish  that  a person 
may  possess  at  other  than  his  or  her  permanent  residence.  Provincial  limits  are  listed 
in  the  fishing  guide.  A zero  catch  limit  (catch-and-release  fishing)  has  been 
implemented  for  certain  fish  in  certain  areas.  The  limit  for  bull  trout  has  been  reduced 
to  zero  throughout  the  entire  province  to  reduce  harvest  and  to  help  recover  bull 
trout  populations. 


NO  BLACK  - PUT  IT  BACK! 


In  each  of  the  Fish  Management  Areas  there  are  regulations  that  require  the  release 
of  fish  that  fall  into  certain  size  classifications.  The  total  length  of  a fish  is  measured 
between  the  tip  of  the  snout  and  the  tip  of  the  tail  fin.  To  correctly  measure  a fish,  lay 
it  flat  on  its  side  with  the  tail  fin  in  a natural  position. 


Total  Length 


Contamination 

In  certain  lakes  and  rivers  in  Alberta,  some  species  of  fish  contain  a concentration  of 
mercury  that  requires  consumption  guidelines  be  in  effect.  In  Alberta,  most  mercury 
accumulations  in  fish  appear  to  come  from  natural  sources  in  soils  and  sediments. 

Dioxins  and  furans  are  toxic  substances  resulting  from  the  burning  of  organic 
materials  and  waste  water  discharge  from  industrial  sites.  Health  and  Welfare  Canada 
has  compiled  fish  consumption  advisories  for  fish  from  Alberta  waters  that  have  been 
exposed  to  dioxins  and  furans.  As  contamination  monitoring  in  fish  is  an  ongoing 
process,  updated  information  should  be  obtained  from  the  nearest  Natural  Resources 
Service  office. 


1995 Alberta  Guide  to  Sportfishing  (Edmonton:  Alberta  Environmental  Protection).  Reprinted  by  permission. 
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3.  What  markings  help  identify  a bull  trout? 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  2. 


Elhics 


4.  These  people  are  breaking  Alberta  fishing  regulations.  In  each  case,  explain 
which  regulation  is  being  broken. 


a. 


Let’s  cut  the  fillets  of  those  fish  we  caught  into 
bite-sized  pieces  before  we  take  them  home. 
Then  they’ll  be  ready  to  batter  and  deep-fry. 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  2. 
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Hunting  Regulations 


The  Alberta  Guide  to  Hunting  is  published  annually  by  the  Alberta  Natural 
Resources  Service  of  the  Department  of  Environmental  Protection  and  is 
distributed  free  of  charge.  It  must  be  read  by  hunters  to  determine  the  seasons  and 
regulations  for  type  and  size  of  game. 

License  Requirements 


purchase  a recreational  hunting  license.  Other  restrictions  concerning  hunter  training 
and  method  of  hunting  may  also  apply  to  young  hunters. 

Except  for  the  hunting  of  black  bear,  coyote,  or  wolf  on  private  land  to  which  the 
hunter  has  the  right  of  access  (permission),  a Bowhunting  Permit  is  required  by 
anyone  who  hunts  big  game,  wolf  or  coyote  with  a bow  and  arrow.  This  is  in 
combination  with  a big  game  license. 

Licenses,  fees,  and  draws  for  special  licenses  vary  from  year  to  year,  and  may  be 
obtained  from  the  nearest  Natural  Resources  Service  office. 

Note:  Convictions  for  certain  offences  will  result  in  the  suspension  of  all  recreational 
hunting  licenses  for  a period  of  1 to  3 years,  and  may  result  in  a suspension  for  as 
long  as  5 years.  This  is  in  addition  to  the  assessment  of  a fine  and/or  a period  of 
imprisonment. 

Seasons  and  Access  to  Hunting  Areas 

Hunting  is  only  permitted  during  specific  times  of  the  year.  It  is  unlawful  to  hunt  any 
wildlife  between  one-half  hour  after  sunset  and  one-half  hour  before  sunrise. 

It  is  also  unlawful  to  hunt  on  Sundays  except  in  designated  areas. 

Hunting  on  occupied  lands  without  permission  is  a problem  in  Alberta.  It  generates 
anti-hunting  sentiment  among  landowners  and  results  in  the  prosecution  of  more 
than  200  hunters  each  year.  Hunters  should  have  permission  to  access  any  private 
land  that  is  occupied.  They  should  leave  gates  as  they  find  them,  avoid  damaging 
facilities  or  property,  avoid  disturbing  livestock,  and  establish  friendly  relations  with 
landlords. 


A person  must  possess  a valid  Wildlife  Certificate 
(including  a Resource  Development  Stamp)  and  the 
applicable  hunting  license  in  order  to  hunt  big  game  or 
game  birds.  The  hunter  must  also  carry  the  license  and 
applicable  tag(s)  on  his  or  her  person  while  hunting.  A 
person  purchasing  a recreational  hunting  license  for  the 
first  time  may  be  required  to  pass  a hunter  competency 
test. 


It  is  unlawful  to  carry  another  person’s  license  or  tag  or 
allow  another  person  to  use  your  license  or  tag. 


All  persons  wishing  to  hunt  from  ages  12  to  16  must  have 
written  permission  of  their  parent  or  guardian  to 


mmmmmmm  " ; mm 
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Hunting  is  regulated  or  prohibited  in 

• wildlife  sanctuaries 

• road  corridor  wildlife  sanctuaries 

• Metis  Settlements 

• natural  areas 

• ecological  reserves 

• provincial  parks  and  recreation  areas 

• forest  recreation  areas 

• Kananaskis  Country 

• national  parks 

• other  restricted  areas 

Limits 

Limits  on  hunting  are  set  by  the  licenses. 

Restrictions  on  what  may  be  hunted  in  specific  areas 
must  be  investigated  by  the  hunter.  It  is  unlawful 
to  hunt 

• a grizzly  bear  under  the  age  of  two  years 

• a grizzly  bear  that  is  part  of  a group  of  two  or  more  grizzly  bears 

• a black  bear  under  the  age  of  one  year 

• a female  black  bear  accompanied  by  a cub  under  the  age  of  one  year 

• a female  cougar  accompanied  by  a kitten  with  spotted  fur 

• a cougar  kitten  with  spotted  fur 

• swans 

• woodland  caribou 

The  hunter  must  be  responsible  for  identification  of  legal  sizes  for  certain  big  game 
birds. 

Hunting  Weapon  Regulations 

A hunter  will  not  use  or  employ  any  of  the  following  items  for  the  purpose  of  hunting 
any  wildlife: 

• a poisonous  substance  or  immobilizing  drug 

• an  arrow  equipped  with  an  explosive  head 

• a firearm  that  is  capable  of  firing  more  than  one  bullet  during  one  pressure  of 
the  trigger 

• a light 

• a cross-bow 

• a shotgun  of  a gauge  greater  than  10 

• a device  designated  to  deaden  the  sound  of  a firearm 

• recorded  wildlife  calls  or  sounds,  or  an  electrically  operated  calling  device 

• a pistol  or  revolver 

• live  wildlife 

• a swivel  set  or  spring  gun 


Woodland  Caribou  Woodland 
Caribou  are  classified  as  endangered 
animals  in  Alberla.  THERE  IS  NO 
OPEN  SEASON  FOR 
CARIBOU. 
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It  is  illegal  to  have  a loaded  firearm  on,  or  discharge  a 
firearm  from,  a boat  unless  the  boat  is  propelled  by 
muscular  power  or  is  at  anchor.  It  is  illegal  to  have  a loaded 
firearm  in  or  hunt  from  any  aircraft  or  vehicle  whether  it 
is  moving  or  stationary. 

A hunter  cannot  discharge  a firearm  at  a big 
game  animal  while  it  is  swimming. 

A hunter  cannot  be  accompanied  by  a dog 
while  hunting  big  game  or  allow  a dog  to 
pursue  big  game  except  when  hunting 
cougar  under  the  authority  of  a Cougar  License. 

There  are  restrictions  on  discharging  bow  and  arrows  or  firearms  in  the  area  of 
highways,  road  allowances,  and  occupied  buildings. 

Possession 

The  possession  of  wild  game  carcasses  is  very  regulated.  Immediately  after  killing  a 
big  game  animal,  the  appropriate  tag(s)  must  be  affixed  and  securely  locked  to  the 
animal  with  a certain  method  and  at  a specific  location. 

Evidence  of  sex  and  species  of  the  animal  must  be  evident,  and  for  some  animals 
further  body  parts  must  be  retained  to  show  that  the  animal  is  legal. 

Compulsory  registration  of  the  harvesting  of  certain  animals  provides  information 
about  the  relative  numbers  of  males,  females,  and  young  in  these  big  game 
populations.  It  also  provides  the  dates  and  locations  of  the  harvest.  Age  structure  and 
sex  ratios  provide  an  indication  of  population  productivity  and  status.  The  populations 
and  harvest  data  can  then  be  used  to  determine  the  harvest  goals  or  quotas  for  the 
following  years.  This  valuable  information,  provided  by  hunters,  is  essential  for 
managing  cougar,  elk,  grizzly  bear,  and  trophy  sheep  in  Alberta. 

It  is  unlawful  to  allow  the  edible  meat  of  any  big  game  animal  except  cougar,  grizzly, 
or  black  bear  to  be  wasted,  destroyed,  or  spoiled;  and  it  is  unlawful  to  allow  the  skin 
of  grizzly,  black  bear,  or  cougar  taken  under  a license  to  be  wasted,  destroyed,  or 
spoiled. 

Hunting  Alerts 

To  prevent  possible  trichinosis,  a parasitic  infection,  bear  and  cougar  meat  should  be 
thoroughly  cooked  before  it  is  consumed  by  humans  or  pets. 


If  you  have  access  to  the  Internet,  visit  the  website  at  http://www.gov.ab.ca/ 
~env/nrs/wmd/hunting/index.html  for  recent  updates  and  information  about 
hunting  in  Alberta. 


1 1994 Alberta  Guide  to  Hunting  (Edmonton:  Alberta  Environmental  Protection).  Reprinted  by  permission. 
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5.  What  hunting  regulations  are  obviously  being  broken  by  the  hunter  in  this 
picture? 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  2. 


Boating  Regulations 


A good  boating  trip  is  a safe  trip.  Boating  enthusiasts  are  expected  to  be  aware  of  the 
requirements  for  operating  their  pleasure  boat,  sailing  vessel,  canoe,  kayak,  or 
rowboat. 

Under  small  vessel  regulations,  a vessel  under  5.5  metres  in  length  must  carry  the 
following: 

• one  approved  small  vessel  life  jacket  or  personal 
flotation  device  approved  by  Transport  Canada 
for  each  person  on  board 

• two  oars  and  rowlocks  or  two  paddles 

• one  bailer  or  manual  pump 


• one  class  B1  fire  extinguisher  if  the  boat  is  equipped  with  an  inboard  motor, 
permanently  fixed  or  built-in  fuel  tanks,  or  a cooking  or  heating  appliance  that 
burns  liquid  or  gaseous  fuel. 

• navigation  lights 

• a sound  signalling  device 
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Regulations  for  vessels  over  5.5  metres  but  not 
over  8 metres,  state  these  vessels  must  have 
the  following  items,  in  addition  to  those 
already  listed: 

• B1  fire  extinguisher  if  power  driven  or 
equipped  with  a cooking  or  heating 
appliance  which  burns  liquid  or  gaseous 
fuel 

• one  throwing  device,  which  may  be  an 
approved  lifesaving  cushion,  a buoyant 
heaving  line,  or  an  approved  lifebuoy 

• six  approved  pyrotechnic  distress 
signals 

Vessels  8 to  12  metres  in  length  must  have  the 
following  items: 

• B1  fire  extinguisher  if  the  vessel  is 
power  driven  or  equipped  with  a cooking 
or  heating  appliance  burning  liquid  or  gaseous  fuel 

• both  an  approved  lifebuoy  and  15  metre  heaving  line 

• small  vessel  life  jackets  for  each  person  on  board 

• both  bailer  and  bilge  pump 

• twelve  pyrotechnic  distress  signals  of  approved  types 

• an  anchor  with  at  least  15  metres  of  cable,  rope,  or  chain 

• navigation  lights  and  a sound  signalling  device 

The  Criminal  Code  of  Canada  provides  ample  authority  to  deal  with  any  boating 
regulation  offences,  including 

• operating  a boat,  water  skis,  surf  board,  or  any  towed  object  in  a manner  that  is 
dangerous  to  navigation,  life,  or  limb 

• operating  a vessel  when  impaired 

• towing  a person  on  water  skis  after  dark  or  without  another  person  keeping 
watch 

• failure  to  stop  at  the  scene  of  an  accident 


Chances  of  survival  increase 
dramatically  if  a Personal  Flotation 
Device  (PFD)  or  life  jacket  is  worn. 


WEAR  IT 


A properly  fitted  PFD  or  lifejacket 

• keeps  you  afloat 

• slows  hypothermia 

• increases  visibility 
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Boating  safety  is  the  responsibility  of  the  individuals  in  the  boat.  It  is  recommended 
boaters  beware  of 


▼ 

hypothermia:  a 

lowered  deep-body 
temperature; 
common  cause  of 
death  after 
immersion  in  cold 
water  or  exposure 
to  cold 

A 


• changing  weather  conditions 

• precautions  when  fuelling 

• effects  of  hypothermia 

• first  aid,  self-rescue,  and  artificial  respiration 

• boating  restrictions 

• boat  maintenance 

• craft  capacity  and  capabilities 


The  following  standard  signs  are  used  throughout  Canada.  Colours  are  fluorescent 
orange  and  black. 


Prohibition  of  all  vessels. 


Prohibition  of  all  power-driven 
vessels. 


Prohibition  of  all  power-driven 
vessels  except  those  driven  by 
a battery  powered  electric  propulsion 
motor. 


Prohibition  on  operating  a power- 
driven  vessel  at  a speed  in  excess  of 
1 2 kilometres  per  hour  (as  the  figure 
states). 


Prohibition  on  operating  a power- 
driven  vessel  that  has  an  engine  power 
greater  than  7.5  kilowatts. 


Prohibition  on  operating  a power- 
driven  vessel  for  the  purpose  of  towing 
a person  on  water  skis,  a surf-board 
or  any  such  equipment. 


Outer  directional  rings  indicate  the 
boundary  of  the  waters  to  which  a 
prohibition  applies  and  the  side  of 
the  boundary  to  which  it  applies. 


One  or  more  types  of  restrictions  may  apply  to  specific  water  bodies. 


All  inquiries  regarding  changes  in  regulations  should  be  made  at  a Natural  Resources 
Service  Office. 


1 Boating  in  Alberta:  A Summary  of  Boating  Restriction  Regulations  (Edmonton:  Alberta  Environmental 
Protection,  n.d.).  Reprinted  by  permission. 
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6. 


Several  friends  planned  to  canoe  on  a small  lake.  When  they  arrived,  they 
found  the  following  sign  posted  at  several  locations  around  the  perimeter  of  the 
lake: 


Can  they  canoe  on  the  lake? 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  2. 


Camping  Regulations 

Anyone  who  is  within  a forest  land  use  zone,  forest  recreation  area,  provincial 
park,  or  on  a forest  recreation  trail  is  required  to  comply  with  the  lawful  orders  and 
instructions  of  a forest’s  or  park’s  officer  and  the  instructions,  prohibitions,  and 
directions  contained  in  posted  signs  and  notices. 

Starting  or  maintaining  an  open  fire  in  a forest 
recreation  area  is  not  permitted.  Fires  started  and 
confined  to  the  facilities  provided  for  containing  the  fire 
are  permitted  within  forest  recreation  areas. 

Travellers  must  be  aware  that  open  campfires  can  be 
restricted  in  all  areas  due  to  fire  danger  conditions.  The 
restrictions  are  announced  through  various  news  media 
in  the  province.  A camper  should  contact  an  Alberta 
Forest  Service  office  for  up-to-date  information  on 
restrictions  that  may  be  in  effect.  All  campfires  must  be 
extinguished  before  leaving  a camping  area. 

A person  is  not  allowed  to  damage  or  destroy  any  natural  object  or  feature  found 
within  a forest  recreation  area  or  remove  any  natural  object  from  a forest 
recreation  area  without  written  approval  from  the  Minister  of  Alberta 
Environmental  Protection. 


Rules  for  camping  in  forest  areas  are  usually  posted  within  the  camping  areas.  An 
example  of  rules  in  effect  in  provincial  recreation  areas  is  shown  on  the  following 
page. 
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ENJOY  YOUR  STAY  AT  THIS 


ALBERTA  FOREST  SERVICE 
RECREATION  AREA 


Please  limit  your  stay  to  no  more  than  14  consecutive  days. 

Alberta  Forest  Service  Recreation  Areas  are  operated  on  a first-come,  first-served 
basis.  Please  do  not  reserve  sites  by  placing  vehicles,  camping  or  other  equipment  at 
unoccupied  sites. 

Maximum  speed  is  20  km/h.  Children  may  be  playing  in  the  area  and  campground 
roads  are  used  as  paths.  Please  drive  cautiously. 

Firewood  is  provided  for  your  convenience,  to  be  used  within  the  recreation  area. 
Campfires  are  permitted  in  fireplaces  only  and  must  be  attended  at  all  times.  Be 
careful  with  your  campfire.  Your  negligence  could  result  in  a destructive  forest  fire. 

Kitchen  shelters  may  not  be  used  for  camping  or  in  such  a way  that  limits  use  by 
others. 

Help  yourself  and  other  campers  enjoy  the  peace  and  tranquillity  of  the  forest  by 
refraining  from  disorderly  behaviour  or  excessive  noise.  Please  observe  quiet  hours 
from  11  p.m.  - 7 a.m. 

To  protect  your  pet,  local  wildlife  and  other  campers,  please  keep  your  pets  on  a 
leash  during  your  stay. 

Keep  all  vehicles  on  designated  roads  to  prevent  damage  to  trees  and  other 
vegetation. 

Off-highway  vehicles  may  not  be  driven  in  this  recreation  area  at  any  time. 
Snowmobiles  may  be  operated  only  in  designated  areas,  and  if  snow  depth  is 
sufficient. 

Discharging  firearms  is  strictly  prohibited  in  and  around  recreation  areas.  Dressing, 
hanging  or  storage  of  big  game  is  also  prohibited. 

Enjoy  the  natural  beauty  and  recreation  facilities  here.  Please  protect  them  for  your 
next  visit  and  for  other  campers.  Use,  but  please  do  not  abuse. 

These  rules  are  administered  under  the  authority  of  The  Forests  Act. 

“T dee  lit  lltfst  lo  Cmc" 


1 Forest  Service,  Welcome  (Edmonton:  Alberta  Environmental  Protection,  n.d.).  Reprinted  by  permission. 
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7.  A family  is  packing  for  a sixteen-day  camping  trip  to  one  of  Alberta’s  forestry 
areas.  They  are  loading  up  two  off-road  vehicles  and  their  dogs.  The  oldest 
child  is  taking  his  stereo  and  guitar  so  that  he  will  have  music  to  listen  to 
during  the  day  and  so  that  the  whole  family  can  have  a singsong  in  the  late 
evening.  The  two  younger  boys  have  packed  tarps  to  nail  around  the  camp 
kitchen  so  they  can  sleep  there  at  night.  This  sounds  like  a fun  vacation,  but  do 
you  see  any  forestry  camping  violations  that  the  family  may  be  breaking?  What 
are  some  of  the  reasons  for  these  regulations? 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  2. 


National  Park  Regulations 

There  are  five  national  parks  in  Alberta:  Banff,  Elk  Island,  Jasper,  Waterton  Lakes, 
and  Wood  Buffalo.  The  national  parks  of  Canada  are  dedicated  to  the  people  of 
Canada  for  their  benefit,  education,  and  enjoyment,  subject  to  the  National  Parks 
Act  and  park  regulations. 

The  National  Parks  Act  states  the  following: 


The  main  mandate  of  the  national  parks  system,  then,  is  to  protect  the  natural 
environment,  including  wildlife,  of  the  parks.  The  influence  of  park  visitors  and 
their  needs  always  has  to  be  balanced  with  protection  of  the  park. 

A valid  park  entry  permit  must  be  purchased  when  stopping  or  camping  in  the 
national  parks.  These  permits  are  available  at  the  park  gates.  Regulations  for  the 
parks  will  be  given  to  visitors  at  the  gates  or  at  the  information  centres  in  the 
parks. 
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The  following  regulations  are  outlined  in  the  National  Parks  Act : 


• No  person  shall  at  any  time  molest,  chase,  harass, 
pursue,  hunt,  shoot  at,  trap,  take  wounded,  kill, 
capture  or  destroy  any  game  within  a park. 

• No  person  shall  handle,  disturb,  destroy,  or  remove 
from  a nest  any  wild  bird  or  egg. 

• No  person  shall  touch  or  feed  game  in  a 
park  or  entice  game  to  approach  by 
holding  out  or  setting  out  food  stuffs  of 
any  kind. 

• Every  person  who,  in  a park,  disturbs  wildlife  is  guilty  of  an  offence  and  is 
liable  to  being  fined. 

The  national  parks  also  have  specific  regulations  which  apply  to  camping,  fires, 

fishing,  firearms,  pets,  and  park  hazards. 

Camping 

It  is  against  park  regulations  to 

• use  a kitchen  shelter,  service  building,  pavilion,  or  public  building  in  a park 
for  sleeping  accommodation 

• attach  a tarp  or  blanket  to  the  walls  of  any  public  building 

• allow  any  fire  to  burn  in  the  open  of  a public  campground 

• leave  a privately-owned  barbecue,  hibachi,  or  portable  stove  unattended 

• wash  or  launder  clothing  except  at  designated  locations 

• locate  a trailer  on  a campsite  unless  there  is  sufficient  space  remaining  in  the 
campsite  to  park  a motor  vehicle 

Fires 

It  is  against  park  regulations  to 

• allow  a fire  to  spread  intentionally 

• discard  a lighted  cigar,  cigarette,  match,  or  burning 
substance 

• leave  a fire  unattended 
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Fishing 

It  is  against  park  regulations  to 

• fish  without  a National  Parks  Fishing  Licence 

• fish  for  any  species  of  fish  except  in  designated  park  waters  and  for  certain 
species  and  in  the  correct  seasons 

• have  more  fish  than  the  daily  catch  and  possession  limits  allow 

• have  more  than  one  fishing  line 

• use  live  or  dead  bait  including  meat,  bones,  grain,  dry  feed,  or  food 

• leave  a fishing  line  unattended 

• fish  during  the  times  of  two  hours  after  sunset  or  one  hour  before  sunrise 

Firearms 

It  is  against  regulations  to  have  a firearm  in  your  possession  unless  the  firearm  is 
sealed  by  the  superintendent,  park  warden,  or  officer. 

If  you  are  travelling  by  motor  vehicle  through  a park  during  hunting  season,  you 
may  have  a firearm  if  it  is  kept  within  the  vehicle  and  is  unloaded  and  dismantled. 

Pets 

Pets  aren’t  allowed  into  any  public  building,  on 
any  beach  where  swimming  is  permitted,  or 
where  pets  are  prohibited  as  indicated  by  signs. 

It  is  also  against  regulations  to  let  a dog 
run  unleashed  or  have  a leash  longer 
than  3 metres. 

You  cannot  permit  your  pet  to  chase  or 
molest  animals  within  the  park. 

8.  Is  each  of  the  following  statements  true  (T)  or  false  (F),  with  respect  to 
regulations  governing  Canada’s  national  parks? 

a.  The  main  reason  national  parks  were  created  was  for  the  recreational  use  of 
visitors. 

b.  Visitors  staying  in  a national  park  must  purchase  an  entry  permit. 
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c.  Hunting  of  some  types  of  game  is  permitted  in  national  parks. 

d.  A person  can  be  fined  for  disturbing  wildlife  in  the  national  parks. 

e.  It  is  against  regulation  to  fish  in  any  national  park. 

f.  Pets  must  be  kept  on  a leash  in  the  national  parks. 

9.  Why  is  it  against  regulations  to  feed  the  animals  living  in  a national  park? 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  2. 


Park  Hazards 

The  national  parks  in  Alberta  are  largely  kept  in  their  natural  states  and  can  be 
dangerous.  Rapidly  changing  weather;  cold,  swift-flowing  streams;  canyons;  rapids 
and  waterfalls;  glacial  crevasses;  rock  falls;  wild  animals;  and  steep,  rugged,  or 
unfamiliar  terrain  are  all  back-country  hazards  that  visitors  may  encounter.  In 
winter,  freezing  temperatures,  limited  daylight,  avalanches,  and  unsafe  stream  or 
lake  crossings  are  additional  hazards. 

Signs  and  pamphlets  warn  of  these  dangers,  but,  essentially,  your  safety  is  your 
responsibility.  Caution  and  self-reliance  are  essential,  along  with  a knowledge  of 
natural  hazards,  experience  in  avoiding  them,  and  successfully  dealing  with  them 
when  they  happen.  Exercising  good  judgement  and  recognizing  your  limits  and 
those  of  your  companions  greatly  reduces  the  likelihood  of  an  accident. 

Avoid  insect  stings  or  bites  by  using  repellents  and  not  wearing  scented  lotions  or 
perfumes.  Insects  are  also  attracted  to  sweets  and  raw  meat.  In  spring  and  early 
summer,  check  for  ticks  on  your  body  and  clothing.  Tick  bites  can  cause  serious 
illness. 

Though  park  waters  are  generally  clean,  there  is  always  a chance  that  harmful 
bacteria  or  parasites  exist  in  untreated  surface  water.  Carry  water  from  one  of  the 
park’s  treated  water  sources  or  boil  and  filter  all  untreated  water. 

Wild  animals  in  national  parks  are  WILD!  Even  in  urban  settings,  where  wildlife 
may  appear  tame,  animals  are  unpredictable  and  potentially  dangerous.  It  is 
irresponsible  and  unlawful  to  feed,  trap,  or  disturb  wildlife  in  a national  park. 

Large  animals  (bears,  elk,  moose,  deer,  and  bison)  can  be  aggressive  if 
approached.  Maintain  a distance  of  at  least  30  metres  (100  feet)  from  large  animals 
and  50  metres  (150  feet)  from  bears  or  bison  at  all  times.  If  you  see  animals  at  the 
roadside,  remain  in  your  vehicle.  To  avoid  collisions  with  wildlife,  slow  down  when 
you  see  animals  near  the  roadside  and  watch  for  animal  warning  signs. 
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Pamphlets  such  as  the  following  are  routinely  distributed  to  national  parks  visitors. 


You  are  in  Bear  Country 


Bears  are  wild  animals  that  demand  your  respect.  Strong 
and  agile,  they  will  defend  themselves,  their  young  and  their 
territory  if  they  feel  threatened. 

Knowledge  and  alertness  can  help  you  avoid  a dangerous 
encounter  with  a bear. 

All  bears  are  potentially  dangerous.  They  are  unpredictable 
and  can  inflict  serious  injury.  Because  of  the  danger,  NEVER 
feed  or  approach  a bear.  It  is  unlawful  to  entice,  or  feed 
bears  in  national  parks — this  is  to  protect  both  you  and  the 
animals. 

Black  and  Grizzly  Bears 

Black  bears  can  be  found  in  most  of  Canada’s  national  parks 
but  grizzly  bears  are  found  only  in  western  and  northern 
national  parks. 


Black  bears  adapt  readily  to  areas  occupied  by  humans  and 
are  seen  more  frequently  than  grizzlies.  The  black  bear 
prefers  heavily-wooded  areas  and  dense  bushland  year- 
round.  Grizzly  bears  are  most  often  found  in  the  high  country  in  the  late  summer  and 
early  fall,  while  in  the  spring  and  late  fall,  they  inhabit  valley  bottoms.  The  promise  of 
easily  obtained  food  may  also  lure  grizzly  bears  into  human  environments. 

Tips  for  Safe  Camping 

• Put  away  food  and  garbage — Bears  are  strongly  attracted  to  these.  Keep  your 
campsite  clean  and  do  not  leave  food,  garbage,  coolers,  cooking  equipment  or 
utensils  around.  Lock  food  in  the  trunk  of  your  vehicle  or  hang  it  a minimum  of 
four  metres  off  the  ground  between  two  trees.  Several  campgrounds  have  bear 
poles  or  steel  food  caches.  Some  bears  learn  to  associate  food  and  garbage  with 
humans  and  soon  lose  their  fear  of  them.  They  then  might  become  a danger  to 
campers  and  have  to  be  destroyed. 

• Do  not  cook  or  eat  in  or  near  your  tent  or  tent  trailer — the  lingering  odours  of 
food  are  an  open  invitation  to  bears.  After  eating,  clean  utensils  and  put  garbage  in 
containers  immediately.  Don’t  get  food  odours  on  your  clothing  or  sleeping  bag. 
It’s  best  to  sleep  in  different  clothing  than  those  worn  while  cooking. 

• Use  a flashlight  at  night — Many  animals  feed  at  night  and  the  use  of  a flashlight 
may  warn  them  away. 

Tips  for  Safe  Hiking 

• Bears  feel  threatened  if  surprised — Hike  in  a group  and  make  loud  noises. 
Whistle,  talk,  sing  or  carry  a noise-maker  such  as  bells  or  a can  containing  stones. 
Most  bears  will  leave  if  they  are  aware  of  your  group’s  presence.  Stay  in  the  open 
as  much  as  possible.  Keep  children  close  at  hand  on  trails. 
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• Be  especially  alert  when  travelling  into  the  wind — The  bear  may  not  get  your 
scent  and  be  warned  of  your  presence.  In  dense  bush  and  near  rushing  water, 
don’t  depend  on  your  noisemaker  being  heard. 

• Watch  for  bear  signs — Tracks,  fresh  diggings  and  droppings  can  be  an  indication 
a bear  is  in  the  area. 

• Stay  away  from  dead  animals  and  berry  patches — These  are  important  food 
sources  for  bears.  Crows  and  ravens  are  often  seen  circling  over  dead  animals. 
Report  the  presence  of  dead  animals  to  park  wardens. 

• NEVER  approach  a bear — especially  a bear  cub.  A protective  mother  is  usually 
nearby  and  may  attack  if  she  thinks  her  cub  is  in  danger. 

• Leave  your  dog  at  home — A dog  often  infuriates  a bear  and  may  bring  on  an 
attack.  Your  pet  may  come  running  back  to  you  with  the  bear  in  pursuit! 

Backcountry  Camping  Safety 

• In  the  backcountry,  camp  in  designated  campgrounds — In  random  camping 
areas  pick  a spot  away  from  animal  and  walking  trails  and  the  sounds  of  rushing 
water.  Camp  near  large  sparsely  branched  trees  that  you  can  climb,  should  it  become 
necessary. 

• If  you  spot  fresh  bear  sign — Choose  another  area. 

• Avoid  smelly  foods — Fresh  perishable  foods  with  strong  odours  such  as  meat 
and  fish  can  attract  bears.  Freeze-dried  foods  are  best.  Keep  tent  pads  clean  and 
free  of  food  and  garbage. 

• Cache  food  away  from  your  tent — Use  bear-resistant  food  storage  facilities  where 
provided  or  suspend  food  between  two  trees  (at  least  4 m up  and  1 m away  from 
trunk)  if  possible.  Store  food  and  garbage  in  airtight  containers. 

• Pack  out  all  garbage — Don’t  bury  it.  Bears  can  easily  locate  it  and  dig  it  up.  The 
bear  may  then  become  a danger  to  the  next  group  of  hikers.  Burning  food  scraps 
is  also  not  recommended,  but  if  done  must  be  burnt  to  ash. 

• Avoid  smelly  cosmetics — Bears  may  be  attracted  to  perfumes,  hair  sprays  and 
soaps. 

• Women  should  be  extra  careful — Bears  may  be  attracted  to  women  during  their 
menstrual  period.  One  recommended  precaution  is  the  use  of  tampons  which  should 
be  disposed  of  in  airtight  bags. 

Bear  Confrontations 

Despite  taking  all  the  precautions  outlined  in  this  brochure,  you  may  still  encounter 

a bear. 

• Make  a wide  detour  or  leave  the  area — if  a bear  is  seen  at  a distance.  If  you 
cannot  make  a detour  or  retreat,  wait  until  the  bear  moves  from  your  path — always 
leave  the  animal  an  escape  route. 

• Do  not  run — Most  bears  can  run  as  fast  as  a racehorse.  A scream  or  sudden 
movement  such  as  running,  can  trigger  an  attack. 

• Don’t  throw  anything  at  a bear — It  may  provoke  an  attack. 

• Watch  the  bear  for  aggressive  behaviour — This  includes  snapping  its  jaws 
together,  making  a “whoofing”  sound  or  keeping  its  head  down  with  ears  laid  back. 
Any  bear  that  moves  toward  you  should  be  considered  aggressive.  If  the  bear  does 
not  seem  to  be  displaying  aggressive  behaviour,  talk  softly  in  monotones  and  slowly 
back  up.  If  a bear  rears  on  its  hind  legs  and  waves  its  nose  in  the  air,  it  is  trying  to 
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identify  you.  Remain  still  and  speak  in  low  tones. 

• Keep  calm — Assess  the  situation.  There  is  no  guaranteed  life-saving  method  of 
coping  with  an  aggressive  bear  but  calm  behaviour  has  proven  to  be  the  most 
successful. 

• Sometimes  bears  will  bluff — their  way  out  of  a threatening  situation  by  charging 
and  then  veering  away  at  the  last  second.  Back  away  quietly,  never  run! 

• If  a climbable  tree  is  nearby — Do  not  make  a dash  for  it,  yet.  If  the  bear  displays 
aggressive  behaviour,  speak  slowly,  remove  your  pack  and  set  it  on  the  ground  to 
distract  the  bear. 

Climb  a tree  as  high  as  you  can.  Adult  grizzlies  don’t  usually  climb  trees,  but  large 
ones  can  easily  reach  well  over  four  metres  (13  feet) . Stay  in  the  tree  until  you  are 
sure  the  bear  has  left  the  area  and  then  make  your  way  quickly  back  to  the  trailhead. 
Black  bears  are  agile  climbers  so  a tree  may  not  offer  an  escape  from  them. 

Attacks 

Both  black  bears  and  grizzlies  can  be  aggressive,  but  the  majority  of  attacks  occur 
when  a bear  is  surprised,  particularly  a mother  with  cubs  or  a bear  protecting  its 
food. 

Because  each  situation  is  unique,  only  general  guidelines  can  be  offered. 

*If  you  are  attacked  by  a : 

Grizzly  bear — Playing  dead — curling  up  in  a ball  covering  your  face,  neck  and 
abdomen — may  be  effective.  Remain  still  until  the  bear  leaves  the  area.  Fighting  back 
usually  increases  the  intensity  of  such  attacks,  but  may  cause  the  bear  to  leave. 
Black  bear — Playing  dead  is  seldom  appropriate.  Try  to  escape  to  a secure  place 
such  as  a car  or  building  or  climb  a tree,  remembering  that  the  bear  may  climb  after 
you.  As  a last  resort  try  to  intimidate  the  bear  using  any  object  available.  This  may 
repel  such  bears. 

Chemical  Bear  Repellents  or  Bear  Spray  contains  capsicum,  a derivative  of  cayenne 
pepper,  which  when  delivered  to  an  animal’s  face  causes  immediate  irritation  of  the 
eyes  and  upper  respiratory  track.  However,  because  of  wind  and  other  circumstances 
of  an  attack,  the  spray  cannot  be  considered  an  absolute  guarantee  of  safety.  Despite 
the  limitation,  reports  have  credited  the  spray  with  saving  lives. 

For  up-to-date  information  talk  to  park  staff  at  information  centres  and  warden  offices. 

Bears,  Man  and  National  Parks 

Bears  are  an  important  part  of  the  park  eco-system  and  are  worthy  of  continued 
protection.  For  many  people,  seeing  a bear  is  the  highlight  of  their  trip. 


Our  national  parks  are  dedicated  to  the  protection  of  all  wildlife  with  full  regard  given 
to  public  safety.  With  your  cooperation,  bears,  and  man  can  co-exist.  Please  keep 
trails  and  campgrounds  clean.  Report  any  bear  sightings  or  carcass  locations  to  the 
nearest  warden  office  or  information  centre.  For  the  protection  of  bears  and  visitors, 
the  Park  Warden  Service  may  post  areas  with  CAUTIONS  or  CLOSURES.  Depending 
on  the  circumstances,  the  following  signs  are  used: 
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CAUTION/AVIS 


Ours  dan  le 
secteur.  Avancez 
prudemment 


ACCES  INTERDIT 


Height: 

Length: 

Weight: 


Black  bear 

( Ursus  americanus  Pallus) 

Colour:  varies  from  pure  black  to 

cinnamon  or  blond.  Most 
are  black  with  brownish 
muzzle;  often  a white  patch 
below  throat  or  across 
chest. 

about  90  cm  at  the  shoulder 
about  1.5  m 

ranges  from  57  kg  to  more 
than  270  kg.  Females  are 
generally  smaller  than 
males. 

Distinguishing  characteristics: 

Smaller  member  of  the 
North  American  bear 
family.  Usually  has  straight 
facial  profile  and  tapered 
nose  with  long  nostrils.  Feet 
are  flat-soled  with  short 
curved  claws.  Smaller  than 
grizzly  and  has  a higher 
head  carriage  and  straight 
shoulder-rump  line.  Agile 
climber. 


Right  Front  Right  Hind 


m 


Grizzly  bear 

( Ursus  arctos  horriblus  Ord) 

Colour:  varies  from  black  to  blond; 

frequently  with  white-tipped 
fur,  giving  a grizzled 
appearance. 

Height:  a little  over  1 m at  the 

shoulder;  reaches  1.8  to  2 m 
when  standing  on  hind  legs 

Weight:  averages  about  200  kg;  some 
weigh  up  to  450  kg.  Females 
are  generally  smaller  than 
males. 

Distinguishing  characteristics: 

Prominent  humps  over  the 
shoulders  formed  by  the 
muscles  of  massive  forelegs. 
Sloping  back  line.  Dished  or 
concave  face.  Long  curved 
claws. 

A small  grizzly  is  often  difficult  to 

distinguish  from  a large  black  bear. 

Treat  all  bears  with  extreme  caution. 


Right  Front  Right  Hind 


To  Scale 


1 You  Are  in  Bear  Country  (Ottawa:  Parks  Canada,  Department  of  Canadian  Heritage,  n.d.).  Reproduced  with  the 
permission  of  the  Minister  of  Canadian  Heritage. 
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10.  Can  you  distinguish  between  a grizzly  and  a black  bear? 

11.  Make  a list  of  general  precautions  against  encountering  a bear  while  visiting 
the  parks. 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  2. 


If  you  have  access  to  the  Internet,  you  may  find  more  information  about  Canada’s 
national  parks  at  http://parkscanada.pch.gc.ca/ 

Liquor  Regulations 

The  province  of  Alberta  has  laws  regarding  the  transportation  and  possession  of 
alcohol. 


• No  minor  under  the  age  of  18  shall  buy,  consume,  or  be  in  possession  of 
alcohol. 

• Liquor  purchased  must  be  taken  directly  to  place  of  residence  or,  for 
travellers,  to  RV  or  hotel  room. 

• Liquor  cannot  be  stored  in  a vehicle  within  reach  of  the  driver. 

• Capped  liquor  is  not  permitted  in  the  vehicle. 

• Opened  liquor  is  not  permitted  in  any  public  areas. 

• All  offences  regarding  driving  while  under  the  influence  of  alcohol  are  in 
the  Criminal  Code  of  Canada.  It  is  illegal  to  have  a blood  alcohol  count  of 
0.08  or  higher.  Any  disturbance  caused  by  alcohol  use  can  also  be  a cause 
for  charges. 

• The  use  of  alcohol  is  permitted  within  campsites  or  hotel  rooms.  A 
traveller  must  remember  that  if  he  or  she  carries  an  alcoholic  drink  into  a 
hotel  hallway  or  beyond  the  campsite,  he  or  she  can  be  fined  under  the 
Alberta  Liquor  Control  Act.  No  one  can  be  in  possession  of  liquor  in 
public  washrooms,  camp  kitchens,  roads,  beaches,  or  picnic  areas  of  any 
provincial  or  national  park. 


12.  Would  travellers  sitting  in  lawnchairs  by  their  motorhome  in  the  parking  lot  of 
Twin  Lakes  Provincial  Park  be  allowed  to  consume  alcoholic  drinks? 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  2. 
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ACTIVITY  3 


Using  Tourism 
Resources 


Travel  counsellors  are  often  called  upon  to  use  a variety  of  resources  to  help  their 
clients  in  travel  planning.  You  briefly  examined  some  of  these  resources  earlier  in 
the  module  when  learning  about  bus  and  train  schedules  and  the  role  of  the  travel 
counsellor.  Now  you  will  look  at  other  essential  planning  resources. 

Provincial  Road  Map 

Road  maps  of  Alberta  are  excellent  sources  of  information  about  the  province,  the 
best  transportation  routes,  and  distances  between  locations. 

Mr  Mah  is  a new  resident  of  Alberta.  He  lives  in  Banff  and  is  planning  to  attend  a 
wedding  in  Brooks.  He  is  unsure  of  the  location  of  Brooks. 

If  you  were  helping  Mr.  Mah,  you  would  first  refer  him  to  the  index  of  place  names 
on  an  Alberta  map. 
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• Hospital 
I I Post  Office 


[J  Bragg  Creek  59 1 M-5 

I I Brant M-6 

R1  Breton  532 J-5 

I I Breynat G-6 

□ Brocket N-6 

0 Brooks  9433  M-7 

1 I Brosseau 1-7 

I I Brownfield K-7 

I I Brownvale  122 F-3 

□ Bruce  61 J-7 

I I Bruderheim  1208 1-6 

□ Brule  161  J-2 

R Buck  Creek  100 J-5 

□ Buck  Lake  63 J-5 

□ Buffalo M-8 

I I Buffalo  Head  Prairie 

453 D-4 


After  locating  Brooks  in  the  index, 
you  will  discover  that  the  town  is 
in  the  grid  area  of  M-7.  Letters 
appear  on  the  vertical  axis  of  the 
map  and  numbers  on  the 
horizontal  axis,  so  to  locate  M-7, 
scan  the  vertical  axis  to  M and 
then  scan  across  the  horizontal 
axis  to  7. 

The  index  also  tells  you  that  there 
is  a hospital  and  post  office  at 
Brooks.  The  population  of  Brooks 
is  also  provided.  There  were  9433 
persons  living  in  Brooks  when  the 
map  was  printed. 
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1.  Refer  to  the  map  of  Alberta  in  Activity  1 of  this  section.  What  highway  (s) 
would  you  recommend  Mr.  Mah  use  to  get  from  Banff  to  Brooks? 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  3. 


If  you  need  to  determine  how  far  it  is  from  Banff  to  Brooks,  you  would  use  the 
distance  chart  that  is  part  of  the  map.  A portion  of  the  distance  chart  is  shown. 
The  distance  from  Banff  to  Brooks  is  312  kilometres. 


ALBERTA 

DISTANCE 

CHART 

VIA 

PRIMARY  HIGHWAYS 

BANFF 

BARRHEAD 

BONNYVILLE 

BROOKS 

CALGARY 

CAMROSE 

CARDSTON 

CARWAY 

CHIEF  MOUNTAIN 

CLARESHOLM 

COLD  LAKE 

CORONATION 

COUTTS 

DRAYTON  VALLEY 

DRUMHELLER 

EDMONTON 

, 

ATHABASCA 

548 

127 

225 

565 

441 

244 

668 

692 

720 

566 

244 

416 

754 

276 

426 

147 

324 

BANFF 

- 

512 

644 

312 

128 

381 

354 

378 

391 

252 

695 

432 

447 

367 

263 

401 

452 

BROOKS 

312 

535 

493 

— 

185 

321 

239 

263 

296 

253 

543 

221 

208 

471 

139 

418 

612 

CALGARY 

128 

405 

537 

185 

— 

274 

227 

251 

279 

125 

588 

317 

320 

306 

138 

294 

447 

CAMROSE 

381 

214 

275 

321 

274 

— 

501 

525 

553 

399 

326 

172 

510 

180 

182 

97 

296 

CARWAY 

378 

657 

736 

263 

251 

525 

24 

— 

34 

126 

786 

464 

165 

557 

375 

545 

698 

CLARESHOLM 

252 

531 

663 

253 

125 

399 

102 

126 

154 

— 

713 

440 

196 

431 

262 

419 

572 

COLD  LAKE 

695 

327 

50 

543 

588 

326 

763 

786 

820 

713 

— 

370 

732 

431 

496 

294 

488 

CORONATION 

432 

386 

320 

221 

317 

172 

440 

464 

498 

440 

370 

— 

409 

329 

179 

269 

468 

. 

COUTTS 

447 

724 

681 

208 

320 

510 

141 

165 

198 

196 

732 

409 

— 

626 

328 

607 

767 

DRAYTON  VALLEY 

367 

156 

380 

471 

306 

180 

533 

557 

575 

431 

431 

329 

626 

— 

331 

139 

141 

DRUMHELLER 

263 

396 

446 

139 

138 

182 

351 

375 

409 

262 

496 

179 

328 

331 

— 

279 

472 

EDMONTON 

401 

1 17 

243 

418 

294 

97 

521 

545 

573 

419 

294 

269 

607 

139 

279 

— 

199 
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2.  What  is  the  distance  to  Brooks  from  each  of  the  following  communities? 

a.  Calgary 

b.  Edmonton 

c.  Chief  Mountain 

d.  Edson 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  3. 


The  wedding  the  Mahs  are  attending  at  Brooks  will  take  place  at  2:30  p.m.  They 
wonder  what  time  they  will  have  to  leave  home  to  get  to  the  wedding. 

You  can  help  them  plan  their  schedule  by  using  the  distance  chart  and  a little 
common  sense.  If  their  travel  speed  is  approximately  100  km/h,  then  the  actual 
highway  driving  time  for  the  312  km  from  Banff  to  Brooks  should  be  just  over 
three  hours. 

On  a trip  of  this  length,  the  Mahs  will  need  to  stop  for  a coffee  break  or  lunch.  It 
will  also  possibly  take  extra  time  to  get  through  the  Calgary  area,  especially  if  this 
is  where  they  decide  to  leave  the  main  highway  for  coffee  or  lunch. 

If  you  estimate  a three-quarter  hour  break  in  the  Calgary  area,  and  combine  this 
with  a driving  time  of  just  over  three  hours,  the  Mah’s  would  be  wise  to  schedule 
about  four  hours  for  the  trip.  If  they  wish  to  get  to  the  wedding  a bit  early,  say 
around  2:00  p.m.,  then  they  should  leave  Banff  by  10:00  a.m.  at  the  latest.  They  may 
be  wise  to  schedule  even  more  time  for  their  trip  since  they  are  unfamiliar  with  the 
area. 

3.  Calculate  the  approximate  highway  driving  time  to  Brooks  from  each  of  the 
following  places: 

a.  Calgary 

b.  Edmonton 

c.  High  Level 

d.  Edson 


4.  What  other  information  could  you  supply  for  the  Mahs  to  help  them  plan  their 
travel  schedule  wisely?  How  would  you  obtain  this  information? 
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There  will  be  a four-hour  wait  between  the  wedding  and  the  reception.  The  Mahs 
wonder  if  they  can  use  this  time  to  see  some  tourist  attractions  in  the  area. 

5.  On  the  map,  Dinosaur  Provincial  Park  appears  to  be  close  to  Brooks,  but  the 
exact  mileage  is  not  available  on  the  distance  chart.  Looking  at  the  M-7  section 
of  the  map,  and  using  a ruler  and  the  scale  from  the  legend  accompanying  the 
map,  determine  the  approximate  distance  from  Brooks  to  Dinosaur  Park. 


Would  this  be  a good  attraction  for  the  Mahs  to  see  on  the  day  of  the  wedding? 


km  10 

0 

10  20 

i .i 

30  40  50  60  70 

i i i i i 

km 

1 1 1 ' 
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0 
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10 

i i i 

20  30  40 

I1 

50  miles 

Scale 

1:1  500  000 

Another  way  to  estimate  the  distance  between  locations  is  to  add  the  distance 
figures  that  appear  between  two  marked  centres.  For  example,  on  the  following 
enlarged  section  of  map,  the  map  indicates  a distance  of  28  kilometres  between 
Sexsmith  and  the  turnoff  to  Woking  and  a distance  of  18  kilometres  between 
the  turnoff  to  Woking  and  Rycroft.  Therefore,  the  distance  between  Sexsmith 
and  Rycroft  is  about  46  kilometres. 
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6.  Look  at  the  enlarged  section  of  the  Alberta  map  provided  and  estimate  the  total 
driving  distance  between  Coronation  and  Consort. 


E 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  3. 
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Visitors’  Guides 


If  the  Mahs  wanted  more  information  about  attractions  in  the  Brooks  area,  a 
visitors’  guide  to  southeastern  Alberta  would  be  useful.  The  following  excerpt  is 
from  a travel  guide  produced  by  the  South  East  Alberta  Travel  and  Convention 
Association. 


Tilley,  Brooks  and  Region 


Minutes  away  from  Lake  Newell, 
Alberta’s  largest  man-made  lake,  and 
three  beautiful  provincial  parks,  the 
booming  town  of  Brooks  is  perfectly 
situated  in  the  heart  of  a region  rich  in 
both  energy  and  agriculture. 
Birdwatching,  sailing,  windsurfing, 
fishing,  hunting,  and  camping  are  regular 
pastimes  for  visitors  to  the  area,  located 
just  under  two  hours  southeast  of 
Calgary  and  one  hour  northwest  of 
Medicine  Hat.  Tillebrook,  Kinbrook 
Island  and  Dinosaur  Provincial  Parks  are 
all  a short  drive  away,  and  promise  many 
days  of  enjoyment  for  the  outdoor 
sporting  enthusiast. 

Journey  through  time  at  the  Brooks  & 
District  Museum — from  the  age  of  the 
dinosaurs  to  the  time  of  the  great  oil 
boom.  The  Eastern  Irrigation  District 
Historical  Park  and  Museum  at  Scandia 
shows  what  it  took  to  build  the  west. 
Nature’s  secrets  are  revealed  on  guided 
tours  at  the  Alberta  Special  Crops  and 
Horticultural  Research  Centre. 

Take  the  kids  and  a camera  to 
Whispering  Creek  Petting  Ranch  to  see 
both  domestic  and  exotic  animals  and 
visit  the  Brooks  Pheasant  Hatchery, 


which  releases  over  40,000  ring-necked 
pheasants  into  the  wild  each  year.  Fly 
high  over  Dinosaur  Park  with  aerial  tours 
at  Quickway  Aviation,  Brooks  Airport. 
Cool  off  the  kids  at  “Where  Water  Works 
Wonders”  Waterpark  in  Brooks. 
Completed  in  1915  as  one  of  the  largest 
concrete  structures  of  its  kind,  the 
Brooks  Aqueduct  is  an  engineering 
marvel  spanning  3 km  of  prairie.  Situated 
just  southeast  of  Brooks,  the  Aqueduct 
is  a National/Provincial  Historic  Site 
with  a seasonal  interpretive  centre 
explaining  this  vital  link  in  the 
development  of  irrigation  in  the  area. 
Camping  and  fishing?  We’ve  got  it!  Come 
to  Kinbrook  Island  Provincial  Park  at 
Lake  Newell,  where  you’ll  find  beaches, 
picnic  sites  and  a boat  launch.  Lake 
Newell  is  also  home  to  The  Thousand 
Dollar  Fish — sport  anglers  watch  for 
posters  in  the  area.  Tillebrook  Provincial 
Park,  east  of  Brooks  is  also  a favourite 
with  campers,  situated  on  the  south  side 
of  the  Trans-Canada  Highway. 

To  the  golfer’s  delight,  a par  three  and 
an  18  hole  golf  course  welcome  all 
players  to  the  area.1 


7.  What  information  could  you  give  the  Mahs  about  attractions  in  the  Brooks 
area? 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  3. 


1 Southeast  Alberta:  Gateway  Country,  1995,  24.  Reprinted  by  permission  of  the  South  East  Alberta  Travel  and 
Convention  Association. 
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Maps  of  Municipalities 

As  a travel  counsellor  you  may  be  asked  for  directions  to  a particular  location  in  a 
city  or  town.  The  small  city  maps  on  Alberta  road  maps  may  supply  enough 
information,  or  you  may  want  to  use  a larger-scale  map  of  the  municipality,  which 
may  provide  more  landmark  detail. 

8.  The  Camrose  Children’s  Choir  is  singing  in  a choral  festival  at  the  Arden 

Theatre  at  City  Hall  in  St.  Albert.  They  ask  you  for  directions  to  the  theatre  and 
also  need  to  know  what  time  to  leave  Camrose  if  they  must  compete  at  2:00  p.m. 
They  will  need  about  one-half  of  an  hour  to  travel  through  Edmonton  and 
they’ll  need  about  a one-half  of  an  hour  to  warm  up  before  they  compete. 

Use  the  following  map,  the  distance  chart  shown  earlier,  and  the  Alberta 
highway  map  in  Activity  1 to  help  you  provide  the  necessary  information. 

Additional  Information:  Camrose  is  about  41  kilometres  east  of  Wetaskiwin  on 
Highway  25,  which  runs  between  Highways  13  and  14.  St.  Albert  is  adjacent  to 
the  northwest  corner  of  Edmonton.  Travel  through  Edmonton  on  the 
Yellowhead  Trail  from  Highway  21. 


Yellowhead 

Trail 


St.  Albert 
City  Hall 
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Sometimes  travel  counsellors  may  need  to  provide  information  in  an  emergency 
situation. 

9.  A frantic  tourist  to  Lloydminister  has  stopped  at  a tourist  information  booth  to 
ask  the  quickest  way  to  the  nearest  hospital,  as  his  wife  is  quite  close  to 
delivering  a baby. 


▼ 

landmark 

directions: 

directions  which 
make  use  of  large 
or  unusual,  easily 
visible,  and  well- 
known  buildings 
or  structures 


If  you  were  working  at  the  booth  located  on  Highway  16  just  east  of 
Lloydminster  (marked  with  a [7]),  you  could  outline  the  route  on  a map  of  the 
city.  What  is  the  most  direct  route  to  the  hospital?  (Remember  to  give  as  many 
landmark  directions  as  possible,  such  as  turn  at  the  high  school  or  the  large 
green  building.  In  an  emergency  situation,  this  may  be  more  helpful  than 
giving  street  numbers.) 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  2:  Activity  3. 
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Distance  Conversions 


Most  maps  and  travel  guides  contain  some 
distance  conversions  for  travellers. 


As  a travel  counsellor  at  a tourist 
information  centre  in  Waterton 
Lakes  National  Park,  you  would 
likely  be  requested  to  convert 
distances  from  kilometres  to  miles  for 
^ ^ American  visitors.  The  560  kilometres  to 

West  Edmonton  Mall  from  the  border  may 
seem  a very  large  distance  for  these  travellers.  However,  converting  this  distance 
to  336  miles  may  be  more  encouraging,  since  now  they’re  dealing  with  terms  they 
are  familiar  with. 

10.  To  convert  kilometres  to  miles,  it  is  necessary  to  multiply  the  number  of 
kilometres  by  0.6.  The  distance  from  Calgary  to  Edmonton  is  294  kilometres. 
What  is  this  distance  in  miles? 

11.  To  convert  miles  to  kilometres,  it  is  necessary  to  multiply  the  number  of  miles 
by  1.6.  Do  the  calculation  to  convert  your  answer  to  question  10  back  to 
kilometres.  Is  your  answer  294? 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  3. 


Speed  Conversions 

An  American  traveller  who  sees  a 
speed  limit  of  110  may  mistakenly 
interpret  it  as  110  miles  per  hour  and 
drive  very  fast,  unless  he  or  she  has  a 
dual  speedometer  that  shows  both 
miles  per  hour  and  kilometres  per 
hour. 
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12.  a.  A speed  limit  of  110  kilometres  per  hour  would  be  how  many  miles  per 
hour? 

b.  A town  speed  limit  of  50  kilometres  per  hour  would  be  how  many  miles  per 
hour? 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  3. 


Temperature  Conversions 

An  American  visitor  who  is  unfamiliar  with  the  Celsius  temperature  scale  may 
avoid  travelling  north  if  the  temperature  is  predicted  to  be  30°  C,  because  for 
people  using  the  Fahrenheit  temperature  scale,  water  freezes  at  32°  F.  You  can  see 
how  this  could  cause  some  confusion. 

To  convert  30°  C to  Fahrenheit,  multiply  30  by  1.8  and  add  32.  Therefore,  30°  C is 
86°  F. 

To  convert  Fahrenheit  to  Celsius,  subtract  32  from  the  Fahrenheit  number  and 
then  multiply  by  0.556. 


TEMPERATURE  CHART 

I00°C 

2 1 2°F 

37°C 

98.6°F 

20°C 

room  temp 

...68°F 

4°C 

...40°F 

0°C 

water  freezes 

...32°F 

- I0°C 

mild  winter  day 

...  I4°F 

- 40°C 

extremely  cold 

- 40°F 

13.  Convert  the  following  temperatures  to  the  opposite  temperature  scale. 

a.  20° C c.  5°F 

b.  5°C  d.  20°  F 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  3. 


Volume  Conversions 

The  United  States  uses  American  gallons,  instead  of  litres,  for  measuring  volumes 
of  gasoline,  water,  and  so  on. 

An  American  visitor  may  have  trouble  calculating  how  many  litres  of  gas  he  or  she 
needs  to  fill  up  the  gas  tank  of  a vehicle. 
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One  American  gallon  is  equal  to  3.8  litres.  Therefore,  10  American  gallons  equals 
38  litres,  a sufficient  amount  of  gasoline  for  filling  up  the  gas  tank. 

14.  Convert  the  following  amounts  in  American  gallons  to  litres. 

a.  2 American  gallons  c.  12  American  gallons 

b.  5 American  gallons  d.  15  American  gallons 

British  visitors  are  familiar  with  the  measurement  of  Imperial  gallons.  An  Imperial 
gallon  is  equal  to  4.55  litres. 

15.  Convert  the  following  amounts  in  Imperial  gallons  to  litres. 

a.  2 Imperial  gallons  c.  10  Imperial  gallons 

b.  5 Imperial  gallons  d.  12  Imperial  gallons 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  3. 


Signs  and  Accommodation  Guides 

To  assist  visitors,  the  tourism  industry  has  developed  a set  of  symbols  to  represent 
services  available  in  communities.  These  symbols  are  found  in  visitor 
accommodation  guides,  camping  guides,  and  on  highway  signs. 


H 

(A| 


M 


Community  & Campground  Symbols 


101  Police  * 

(jj  Propane  * 

II  Public  Washrooms 
|S]  Reservations  Accepted 
[SI  Restaurant  * 

SI  Sewage  Disposal  * 

[tal  Sheltered  Picnic  Area 
(j)  Showers 
[jj  Snowmobile  Trails 
SI  Swimming  - Outdoors 
f?1  Tourist  Info  Center  * 
m Wheelchair  Access 
(Accommodations) 

& Wheelchair  Access 
(Public  Areas) 

[SI  Winter  Camping 

* Note:  “ALL  SERVICES”  When  a City  displays  this  phrase  beside  their  name  in  the  Hotel  & Motel  listings,  it  means  that  they  are  considered  to  have  ALL  BASIC  SERVICES  - those 
facilities  marked  here  with  a *.  This  is  done  so  as  to  allow  a municipality  to  display  icons  other  than  those  covered  by  Basic  Services. 


Accommodations  * 

Airport 

Boat  - Without  Motor 
Boat  Launch 
Boat  Rentals 
Camping-Trailers  only  * 
Camping-Tenting  only  * 
Camping-Both  * 

Camping  Fee  - Tents  only 
Camping  Fee  - Trailers  only 
Reservations  Accepted 
Children’s  Playground 
Concession/Food  Service 
Cross-Country  Skiing 


ffi 

(Hi 


Farmer’s  Market 
Fishing 
Flush  Toilets 
Gasoline  * 

Golf 

Groceries  * 

Hiking  Trails 
Hospital  * 

Indoor  Pool 
Library 
Mini-Golf 
Motor  Boats 
Museums 

Picnic  Tables/Areas 


1 1996 Alberta  Campground  Guide,  2.  Reprinted  by  permission  of  the  Alberta  Hotel  Association. 


SECTION  2:  Travel  Information 


SI 


16.  Examine  the  following  community  and  campground  symbols  and  determine 
what  services  are  available  in  the  town  of  Vegreville,  Alberta,  as  a whole,  and 
at  the  municipal  campground,  specifically. 


VEGREVILLE  1-7  Population  5,1 38  ALL  SERVICES  * Pysanka  Festival  (July  5-7),  Chuckwagon  Races  (June  31-23),  93rd 

(W)3)(iB)(&]®  & O • Attractions:  Pysanka  (Egg),  Lady  of  Hwy  Shrine,  Peace  Park 

n " B • Town  Office  # 403-632-2606 

VEGREVILLE  MUNICIPAL  CAMPGROUND  (M) 

P.O.  Box  640  VEGREVILLE  T9C  1K8  403-632-6800  632-3100  FAX:  632-3086  Open:  May  1 to  Sept  1 1 
• 93  Sites  • Tap  water  • Public  phone  • Trout-stocked  pond  • Fishing  for  seniors  & children  • Skating  in  winter  • Site  of 
world's  largest  Pysanka — Easter  Egg  • Tourist  Information  • Souvenirs  • Senior  citizen  rates  • Services:  P 36,  N 57  • 
Location:  in  Vegreville  • Phone:  632-6000  for  reservations 

&«T,ife,Sl£’ku»  6. 

N...  10.00 
P 12,00 

Visitors  may  ask  about  hotels  and  motels  in  which  to  stay.  The  accommodation 
sector  has  another  set  of  symbols  to  indicate  the  services  available  specifically  at 
hotels  and  motels. 


Hotel  & Motel  Listing  Symbols 


Access  Canada  (i-4  levels) 
★ Canada  Select  (1-5  stars) 
AGT  AGT/AHA  Telephone 
Marketing  Partnership 

H Air  Conditioning 
T Cocktail  Lounge 
41  Courtesy  Coffee 
'jt  Cross-Country  Skiing 
|0|  Food  Services 
< Golf 

Indoor  Pool 

Q Kitchenette  Units 


|©|  Licensed  Food  Services 
0 Non-Smoking  Rooms 
^ Outdoor  Pool 
^ Retail  Liquor  Outlet 
Jlli  Sauna 
® Tavern/Pub 
^4  Tennis 

§Hf  Video  Lottery  Terminal 
^ Waterslide 
i ii  Whirlpool 


2 


17.  Mrs.  Smith  and  her  husband  coach  a girls’  ball  team.  They  will  be  bringing 
their  team  to  a tournament  in  Westlock. 


The  Alberta  Accommodation  and  Visitors’  Guide  gives  the  following  four 
listings  for  hotel/motel  accommodations  in  Westlock  (shown  on  the  next 
page) . How  would  you  explain  the  difference  in 
service  provided  at  each  establishment?  If  the  team 
wants  to  be  able  to  swim,  which  hotel  or  motel 
would  you  recommend? 


W 

% 


1 1996 Alberta  Campground  Guide,  68.  Reprinted  by  permission  of  the  Alberta  Hotel  Association. 

2 1996 Alberta  Accommodation  and  Visitors’  Guide,  2.  Reprinted  by  permission  of  the  Alberta  Hotel  Association. 
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WESTLOCK 

9 


Population  4,719  ALL  SERVICES 


• Agricultural  Fair  (3rd  wknd  of  Aug) 

• Sewage  Disposal  Station:  Mountie  Park  (Hwy  18/107  St.)  & Mohawk 
Station  (Hwy  44/110  St.) 

• Town  Office  # 403-349-4444 


EAST  GLEN  MOTEL 

P.O.  Box  1019  WESTLOCK  TOG  2L0  403-349-3138  FAX:  349-4321 

• 18  Units  • Some  units  air  conditioned  • Non-Smoking  units  Available  • Telephones  • Colour  cable  TV  • Some  refrigerators 
available  • Kitchenette  extra  • No  charge  for  children  under  12  years  sharing  parents’  room  • Located  2 blocks  north  on 
Highway  44 

S 29 

D 39 

MAA 

AEMC 

VS 

SOUTHVIEW  MOTEL 

P.O.  Box  1121  WESTLOCK  TOG  2L0  403-349-2700 

• 13  Units  • Non  smoking  rooms  available  • Color  cable  TV  • Movie  channel  • Telephones  • Parking 

a® 

S 28 

D 30 

MAA 

MC  VS 

WESTLOCK  HOTEL 

P.O.  Box  868  WESTLOCK  TOG  2L0  403-349-3595  FAX:  420-0171 

• 14  Rooms  and  6 suites  • Cafe  • Colour  cable  TV  • Parking  • No  charges  for  children  under  10  years  sharing  parents'  room 

• Retail  liquor  outlet 

loll©!®! 

V L jT 

S 20 

D 22 

U 40 

AHA 

VS 

WESTLOCK  INN 

P.O.  Box  309  WESTLOCK  TOG  2L0  403-349-4483  FAX:  349-6503 

• 62  Rooms  • Telephones  • Queen  size  beds  • Non-smoking  rooms  available  • 3 Restaurants  • Colour  cable  TV  • Banquet 
/Meeting  Facilities  • Parking  • Plug  ins  • No  charge  for  children  under  1 2 years  sharing  parents'  room  • Kitchenettes  • 
Liquor  Store  • VLT's  • Teletheatre  betting  • Edmonton  direct  line:  429-0561 

S3  ioii©i<s  t ^ ® 

S 45-55 

D 55-65 

E 8 

AHA 

AEMC 
DC  VS 

Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Activity  3. 


If  you  have  access  to  the  Internet,  the  Alberta  Accommodation  and  Visitors'  Guide  is 

online  at  http://www.albertahotels.ab.ca/html/Alphabetical/ 


FOLLOW-UP  ACTIVITIES 


If  you  had  difficulties  understanding  the  concepts  in  the  activities,  do  the  Extra 
Help.  If  you  have  a clear  understanding  of  the  concepts,  do  the  Enrichment. 


1.  Review  the  highway  map  in  Activity  1 of  this  section.  Then  answer  the  following 
questions. 


a.  The  main  east-west  highway  through  Alberta  is  known  as  the  Trans-Canada 
Highway.  Name  the  major  Alberta  towns  and  cities  through  which  this 
highway  passes. 

b.  East-west  Highway  16  is  known  as  the  Yellowhead  Highway.  Name  the 
major  Alberta  towns  and  cities  through  which  the  Yellowhead  passes. 

c.  Highway  2 is  the  main  north-south  highway  in  the  province.  Through  which 
major  Alberta  towns  and  cities  does  this  highway  pass? 

d.  Name  three  other  highways  that  go  in  a north-south  direction  for  quite  a 
distance  through  the  well-populated  areas  of  Alberta. 

e.  Which  highway  goes  to  the  Northwest  Territories? 

f.  Which  highway  goes  to  Fort  McMurray? 


1996 Alberta  Accommodation  and  Visitors’  Guide,  83.  Reprinted  by  permission  of  the  Alberta  Hotel  Association. 
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2.  Examine  the  following  bus  schedule  and  plan  a weekend  getaway  to  Jasper. 
Your  departure  will  be  from  Edmonton.  Determine  your  departure  time  and 
arrival  time  in  Jasper.  Plan  your  return  trip. 

WINNIPEG-SASKATOON-EDMONTON-VANCOUVER  “YELLOWHEAD  ROUTE” 


READ  DOWN  READ  UP 


1531 

1327 

1527 

1529 

71 

SCHEDULE  NUMBER 

1428 

1632 

1826 

1628 

1630 

Edmonton 

Edmonton 

Edmonton 

Valemount 

Edmonton 

03  1 395sir 

Effective:  02-APR-95 

Van. 

Pr.  George 

Van. 

Van. 

Pr.  George 

Pr.  George 

Van. 

Van. 

Pr.  George 

Van. 

703-C 

Edmonton 

Edmonton 

Edmonton 

Edmonton 

Valemount 

FREQUENCY 

22:00 

19:30 

06:45 

23:15 

Lv  ♦ EDMONTON 

(P+D) 

Ar 

06:35 

10:30 

11:25 

19:00 

I 

1 

fHS 

1 

Winterburn 

I 

I 

1 

fHS 

(1)  22:25 

(1)  19:55 

(1)  07:10 

1 

♦ Spruce  Grove 

(P+D) ;.| 

(1)  06:03 

(1) 

10:00 

1 

(1) 

18:30 

fHS 

D 

fHS 

1 

t Stony  Plain  Jet 

HS  D 

09:50 

1 

fHS 

fHS 

fHS 

fHS 

1 

Jet.  1 6 & 43 

| 

fHS 

1 

fHS 

fHS 

fHS 

fHS 

1 

Duffield  Jet 

I 

fHS 

1 

fHS 

D 

fHS 

fHS 

INTER 

♦ Wabamun  Jet 

HS  D 

(1) 

09:17 

1 

fHS 

fHS 

fHS 

fHS 

CITY 

Fallis  Jet 

1 

fHS 

INTER 

fHS 

fHS 

fHS 

fHS 

EXPRESS 

Seba  Beach  Jet. ... 

HS  D 

09:00 

CITY 

fHS 

fHS 

D 

fHS 

1 

♦ Gainford 

HS  D 

(1) 

08:50 

SERVICE 

fHS 

23:12 

20:43 

08:00 

1 

♦ Entwistle 

(P+D) ........... 

05:15 

08:40 

I 

17:35 

(1)  23:15 

1 

fHS 

1 

♦ Evansburg  Jet 

1 

(1) 

D 

1 

fHS 

23:30 

20:55 

08:10 

1 

♦ Wildwood 

D 

08:25 

1 

17:25 

fHS 

I 

fHS 

1 

Nojack 

fHS 

fHS 

1 

fHS 

23:55 

21:20 

08:35 

1 

♦ Niton  Jet 

fHS 

08:00 

1 

17:00 

00:30 

15  21:55 

09:10 

1 

Ar*  Edson  

(P+D) 

Lv 

04:10 

07:30 

. 09:15 

16:25 

00:30 

1 22:10 

09:30 

1 

Lv  ♦ Edson  

.'...(P+D)  

Ar 

04:10 

07:00 

M | 08:45 

16:15 

1 

I 

fHS 

1 

Marlboro  Jet 

1 

fHS 

fHS 

1 1 1 

| 

fHS 

1 

Obed 

I 

fHS 

1 

fHS 

20  01:30 

23:10 

10:30 

1 

Ar*  Hinton  

Lv 

, 03:15 

06:05 

07:50 

15:15 

01:50 

23:10 

10:30 

1 

Lv  ♦ Hinton ...... 

. Ar 

15  | 03:00 

06:00 

07:45 

15:15 

1 

I 

fHS 

1 

Miette  Jet 

1 

fHS 

fHS 

02:45 

00:10 

11:30 

03:00 

Ar*  Jasper  

Lv 

02:05 

05:05 

06:50 

~4o] 

14:15 

02:50 

00:15 

12:00 

03:05 

Lv  ♦ Jasper  

Ar 

01:55 

05:00 

06:45 

13:35 

f 

f 

f 

1 

Yellowhead,  AB ... 

IZZZZ(MT) 

f 

f 

f 

f 

f 

f 

f 

1 

Mt.  Robson,  BC  . 

(PT) 

f 

f 

f 

f 

fHS 

fHS 

f 

1 

Tete  Jaune ....... 

fHS 

fHS 

1 

fHS 

1 

00:40 

12:30 

J 

Ar*  Valemount 

Lv 

23:30 

1 

04:15 

1 1:00 

3.  Decide  whether  each  statement  below  is  true  (T)  or  false  (F)  in  Alberta. 

a.  A special  fishing  licence  is  required  to  fish  in  a national  park. 

b.  All  drivers  and  passengers  of  motor  vehicles  must  wear  seat  belts. 

c.  Helmets  are  mandatory  for  motorcycle  riders,  but  having  the  motorcycle’s 
headlight  on  is  optional. 

d.  Live  fish  can  be  used  as  bait  for  fishing. 

e.  It  is  legal  to  sell  extra  fish  you  have  caught  while  sportfishing. 

f.  Hunters  between  the  ages  of  12  and  16  must  have  their  parent’s  permission 
to  purchase  a hunting  licence. 

g.  Hunting  is  allowed  in  most  parks. 


Greyhound  Canada  Transportation  Corp.,  2 April  1995.  Reprinted  by  permission. 
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h.  All  persons  driving  an  automobile  must  have  a minimum  $1  000  000  liability 
insurance. 

i.  It  is  illegal  for  a recreational  vehicle  to  travel  on  the  highway  with  propane 
turned  on  for  appliances. 

j.  It  is  illegal  to  hunt  wildlife  between  one-half  hour  after  sunset  and  one-half 
hour  before  sunrise  and,  in  most  areas,  on  Sundays. 

k.  It  is  illegal  to  hunt  swans  and  woodland  caribou. 

l.  It  is  illegal  to  use  a pistol  to  hunt  wild  game. 

m.  It  is  legal  to  hunt  from  a moving  motorboat,  but  not  from  a moving  airplane. 

n.  One  must  keep  wildlife  game  tags  on  one’s  person,  but  they  do  not  need  to 
be  attached  to  the  animal  harvested. 

o.  Bear  and  cougar  meat  sometimes  carries  the  infection  trichinosis. 

p.  Hypothermia  is  a danger  in  cold  water. 

q.  A boat  must  have  a life  jacket  for  each  passenger. 

r.  It  is  illegal  to  remove  a rock  or  plant  from  a park  area. 

s.  It  is  legal  to  drink  alcohol  on  a public  beach. 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Extra  Help. 


4.  Practise  using  a grid  like  that  found  on  a road  map  by  locating  the  following 
symbols.  X is  located  at  the  grid  location  B-3.  What  are  the  grid  locations  of  *, 
A,  and  # ? 


1 

2 

3 

4 

A 

* 

B 

X 

C 

# 

D 

A 

Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Extra  Help. 
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The  distance  chart  on  a road  map  gives  a ready  calculation  of  the  distance  between 
cities. 

To  calculate  actual  distance,  measure  the  distance  between  points  on  the  map  and 
use  the  distance  scale.  Another  way  to  calculate  distance  is  to  add  the  distances 
(indicated  in  large  numbers)  between  the  dots  placed  at  major  junctions  on  the 
map,  or  to  add  the  distances  between  the  road  junctions  (indicated  by  the  smaller 
numbers).  A map’s  legend  will  always  give  you  information  about  how  these 
indicators  are  printed. 

5.  Using  the  section  of  road  map  shown,  determine  the  approximate  distance 
from  Youngstown  to  Hanna  in  kilometres. 
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6.  Estimate  the  time  it  will  take  to  travel  this  distance  at  100  kilometres  per  hour 
by  dividing  the  distance  by  100. 


Compare  your  answers  with  those  in  the  Appendix,  Section  2:  Extra  Help. 


It  is  sometimes  necessary  for  travel  counsellors  to  help  tourists  make 
measurement  conversions. 


In  Canada,  all  measurements  are  made  using  the  metric  system.  Temperature  is 
calculated  on  the  Celsius  scale.  All  distance  markers  and  road  speed  signs 
are  in  kilometres  (km)  and  kilometres  per  hour  (km/h).  Gasoline  is 
measured  in  litres  (3.8  litres  = I U.S.  gallon). 
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7.  An  American  family  is  travelling  from  Whitecourt  to  Peace  River — a distance  of 
307  kilometres.  The  driver  of  this  family  is  used  to  distances  measured  in  miles. 


Convert  the  number  of  kilometres  of  the  trip  to  miles. 


Miles  x 1.6  = kilometres 
Kilometres  x 0.6  = miles 


8.  An  American  family  has  been  told  it  is  5°  C in  Peace  River.  They  are 

accustomed  to  temperature  measurement  in  Fahrenheit  degrees.  Convert  this 
temperature  measurement  for  them. 

To  convert  Celcius  to  Fahrenheit,  multiply  the  degrees  in  Celsius  by  1.8  and 
add  32.  To  convert  Fahrenheit  to  Celsius,  subtract  32  from  the  degrees  in 
Fahrenheit,  and  multiply  this  amount  by  0.556. 


9.  An  American  driver  knows  that  10  American  gallons  of  gasoline  will  take  her 
360  miles.  She  wants  to  ask  for  this  same  amount  of  gasoline  in  litres. 


How  many  litres  should  she  ask  the  service  station  attendant  to  give  her? 


TEMPERATURE  GUIDE 


40°C  = 1 04°F 
30°C  = 86°F 


20°C  = 68°F 
0°C  = 32°F 


- I0°C  = 1 4°F 

- 30°C  = - 22°F 


I American  gallon  = 3.8  litres 
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Complete  the  following  questions.  You  must  use  a road  map  of  Alberta  for  this 
search. 

Where  in  Alberta  Is  Carmen  Shandro? 

Carmen  is  a student  in  the  Travel  and  Tourism 
Certificate  Program  at  Medicine  Hat  College.  She 
decides  to  travel  Alberta  and  see  some  tourist 
attractions. 

The  following  thirteen  questions  will  help  you  trace 
Carmen’s  journey  on  your  road  map  of  Adberta.  Her 
journey  begins  at  Waterton  Lakes  National  Park  in 
southwestern  Alberta. 

1.  Carmen  rents  a car  and  travels  Highway  5 north  to 
the  site  of  the  first  Mormon  Temple  built  outside  o: 
the  United  States  and  the  site  of  a display  of  215 
horse-drawn  vehicles.  Where  is  Carmen  now? 

2.  Carmen  goes  north  on  Highway  2 to  Fort  Macleod.  She  stops  at  the  North 
West  Mounted  Police  Museum  there  and  is  told  that  the  site  of  the  best 
preserved  buffalo  jump  in  North  America  is  18  kilometres  west  of  Highway  2. 
She  travels  to  this  site.  Where  is  Carmen  now? 

3.  Carmen  returns  to  Highway  2 and  continues  north,  stopping  to  see  an  old  log 
cabin  built  in  1904  in  Claresholm  and  passing  the  Lancaster  Bomber  on  display 
in  Nanton.  She  then  travels  onward  to  the  site  of  the  1988  Winter  Olympics. 
Where  is  Carmen  now? 

4.  Carmen  takes  the  Greyhound  bus  west  on  Highway  1 to  the  site  of  the  first 
national  park  to  be  created  in  Canada.  She  stays  in  a famous  hotel  located  on 
Spray  Avenue  that  was  built  in  1888.  WTiere  is  Carmen  now? 

5.  Carmen  rents  a bike  and  begins  the  difficult  journey  north  on  the  Icefields 
Parkway,  considered  Canada’s  most  scenic  highway.  Carmen  eventually  comes 
to  the  north  end  of  Highway  93.  Where  is  Carmen  now? 

6.  Carmen  now  takes  VIA  Rail  east  to  a city  that  is  the  home  of  Canada’s  largest 
entertainment  and  shopping  mall.  Where  is  Carmen  now? 

7.  Carmen  takes  a Red  Arrow  Express  Bus  north,  mainly  travelling  on 
Highway  63  to  the  site  of  the  world’s  largest  oil-sand  development.  Where  is 
Carmen  now? 
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8.  Being  very  adventurous,  Carmen  accompanies  a canoeing  party  going  down 
the  Athabasca  River  to  Lake  Athabasca.  She  visits  an  historic  settlement  at 
that  location.  Where  is  Carmen  now? 

9.  Carmen  is  bothered  by  black  flies  and  decides  to  charter  a small  plane  to 
Edmonton’s  Municipal  Airport  and  rents  a car  to  go  east  on  Highway  16,  or 
the  Yellowhead  Highway.  What  attraction  will  she  find  about  105  kilometres 
east? 

10.  Travelling  Secondary  Highway  857  north  to  Highway  45,  Carmen  decides  to 
stop  at  the  Historical  Village  and  Pioneer  Museum  located  10  kilometres  north 
of  Willingdon,  in  an  area  called  Shandro.  Discovering  she  has  relatives  in  the 
area,  she  asks  for  directions  to  the  largest  mushroom.  They  direct  her  to  stay 
on  Highway  857  and  turn  east  when  she  meets  Highway  28.  The  first  town 
east  from  this  junction  is  the  site  of  a very  large  mushroom.  Where  is  Carmen 
now? 

11.  Carmen  now  continues  to  travel  east  on  Highway  28.  She  eventually  comes  to 
a city  where  she  finds  a UFO  landing  pad  surrounded  by  provincial  and 
territorial  flags  on  a 12-metre  platform.  She  discovers  a UFO  Data  Centre  and 
Visitor  Information  Centre  here.  Checking  her  map  for  UFO  landing 
coordinates,  she  discovers  that  she  is  at  111°  longitude  and  54°  latititude. 
Where  is  Carmen  now? 

12.  The  travel  counsellor  at  the  Visitor  Information  Centre  directs  Carmen  to 
head  south  on  Highway  36  until  she  comes  to  the  junction  of  Highways  36  and 
3,  the  Crowsnest  Highway.  Here  Carmen  enjoys  a plateful  of  delicious  corn  on 
the  cob.  Where  is  she  now? 

13.  Carmen  motorbikes  west  on  Highway  3 to  see  the  Nikka  Yuko  Japanese 
Gardens  before  returning  to  school.  Where  did  Carmen  finish  her  journey? 
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CONCLUSION 


Helping  a visitor  find  his  or  her  way,  or  providing  basic  information  about  a 
particular  area  of  Alberta,  is  a challenging  task.  Visitors’  questions  and  requests 
can  be  varied,  so  it’s  important  to  be  knowledgeable  about  your  community  and  the 
rest  of  Alberta. 

In  order  to  guide  tourists  to  their  destination,  you  need  to  know  how  to  read  maps 
and  interpret  signs  and  symbols.  It’s  also  important  to  be  able  to  give  general 
guidelines  about  the  rules  and  regulations  that  may  affect  visitors  to  Alberta. 

Knowing  that  you  have  helped  a visitor  and  improved  their  vacation  is  very 
rewarding. 

Are  you  up  to  the  challenge? 


There  is  no  assignment  for  Section  2.  You  will  use  the  concepts  you  have  learned 
in  Section  2 to  help  you  complete  the  Section  3 assignment.  Proceed  to  Section  3 
now. 
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There  is  so  much  to  see  and  do  in  Alberta — how  will  you  ever  manage  to  squeeze 
everything  into  your  two-week  holiday?  You  know  for  sure  that  you  want  to  visit 
the  Royal  Tyrrell  Museum,  spend  two  days  hiking  at  Banff,  shop  at  the  West  Edmonton 
Mall,  and  visit  relatives  in  Medicine  Hat.  ’Where  should  you  start? 

It’s  easy  to  see  how  complicated  a short  vacation  can  get.  That’s  why  it’s  important  to 
know  the  general  location  of  the  places  you  want  to  visit  and  to  follow  an  itinerary. 

In  this  section  you  will  explore  Alberta’s  six  tourism  destination  regions  and  learn  how 
to  prepare  travel  itineraries  for  visitors  with  a variety  of  needs.  Along  the  way,  you’ll  see 
how  important  travel  promotion  is  to  the  tourism  industry. 
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ACTIVITY  I 


Promoting  Alberta 

You  can  receive  a variety  of  glossy  flyers  and  travel  guides  encouraging  you  to 
travel  to  different  areas  of  Alberta  just  by  going  to  a visitor  information  booth  or 
travel  service.  These  guides  have  beautiful  photos  and  eye-catching  graphics  to 
entice  you  to  travel. 

Phrases  used  in  travel  guides  are  worded  carefully  make  you  to  want  to  know  more 
about  the  area  and  read  more  than  just  a few  pages. 

Following  are  some  of  the  descriptive  phrases  used  in  the  visitors’  guides  and 
travel  brochures  for  various  areas  of  Alberta. 


So  much  to  see 
^ so  much  to  do 


© 


A Delight  to  Discover  ® 


Step 

re 


Gem  °f  the  Rocki 

V® 


les 

© 


© 


© 

Banff/Lake  Louise  Tourism  Bureau 

© 

© 

Waterton  Lakes  National  Park 

© 

© 

West  Country  Visitors’  Guide 

© 

© 

Red  DeerVisitors’  Guide 

© 

Every  Chamber  of  Commerce  or  tourism  council  plans  or  contributes  to 
advertising  in  guides  for  their  area.  Local  travel  counsellors  promote  attractions  in 
the  vicinity  and  encourage  tourists  to  stay  for  a few  days. 

Videotaped  promotions  aired  on  television  or  at  travel  shows  are  also  effective 
methods  of  promoting  travel. 
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1.  View  the  videotape  Alberta  in  All  Her  Majesty.  This  video  was  prepared  to 

promote  Alberta  attractions  to  Canadian  and  international  markets. 

a.  Name  the  types  of  scenery  and  wildlife  shown  in  the  video. 

b.  Name  the  recreation  activities  being  participated  in  on  Alberta’s  lakes, 
mountains,  and  rivers. 

c.  What  attractions  shown  in  the  video  would  appeal  to  visitors  interested  in 
history  and  culture? 

d.  Did  the  video  interest  you  in  seeing  more  of  Alberta?  If  so,  try  to  analyse 
what  made  the  video  presentation  so  appealling. 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  I. 


Alberta’s  Destination  Regions 

Alberta  is  divided  into  six  tourism  destination  regions. 
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Region  I — Alberta’s  North 

This  area  is  described  as  a magnificent, 
unspoiled  wilderness  with  a landscape  of 
scenic  river  systems,  white  water, 
thundering  falls,  and  crystal  lakes.  Fishing 
is  an  important  recreational  pursuit.  Going 
north  does  not  mean  a traveller  can’t 
experience  world-class  shopping, 
restaurants,  theatres,  historic  sites,  and 
attractions. 


A good  example  of  the  natural  beauty  of  the  region  is  evident  at  the  site  of  the 
community  of  Peace  River,  where  there  is  a confluence  of  the  Peace,  Smoky,  and 
Heart  Rivers. 


2.  What  is  the  meaning  of  the  term  confluence ? 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  I. 


Wood  Buffalo  National  Park  is  located  in  this  tourism  destination  region.  The 
park  was  established  in  1922  to  protect  the  country’s  last  herd  of  wood  buffalo. 
The  bison  in  the  park  make  up  the  largest  free-roaming  herd  in  the  world.  The 
park  is  very  wild.  It  is  an  important  waterfowl  nesting  area  and  one  of  the  few 


nesting  sites  of  the  wild  whooping  crane. 
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3.  Wood  Buffalo  National  Park  is  difficult  to  get  to.  Can  you  think  of  some 
possible  ways  to  get  there? 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  I. 


McLennan  is  another  important  waterfowl  nesting  site.  This  community  is  located 
on  the  south  shore  of  Kimiwan  Lake,  where  a Birdwalk  and  Interpretive  Centre  has 
been  built.  This  centre  allows  travellers  to  observe  the  27  000  shorebirds  and 
250  000  waterfowl  that  inhabit  the  lake  in  their  natural  habitat. 


Fort  McMurray  is  a city  that  grew  because  of  the  early  fur 
trade,  then  a salt  plant,  U.S.  troops  training  during 
World  War  II,  and  now  the  development  of  the 
Athabasca  Tar  Sands.  Many  travellers  to  Fort 
McMurray  take  time  to  tour  the  Tar  Sands 
Interpretive  Centre  to  learn  more  about  this 
important  northern  industrial  site. 


Fort  McMurray  is  surrounded  by  the  Clearwater,  Hangingstone,  Horse,  and 
Athabasca  rivers,  making  it  a popular  area  for  outdoor  adventures. 
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Region  2 — Alberta’s  Heartland 

This  area  has  a wide  variety  of  attractions  and  scenery. 

Rocky  Mountain  House  is  a major  centre 
for  lumber,  agriculture,  oil,  and  gas,  and  is  a 
gateway  to  the  eastern  slopes  of  the  Rocky 
Mountains.  Rocky  Mountain  House  was 
established  mainly  as  a depot  for  exploration 
through  the  mountains.  Although  “Rocky”  was 
the  site  of  several  trading  posts  as  far  back  as  1799, 
it  was  not  until  1912  that  a township  was  established 
and  named  after  the  main  trading  post. 


Elk  Island 
National  Park 


Edmonton 
and  Area 


Rocky 

Mountain 

House 


One  of  the  best  places  to  experience  the  exciting  history  of  Rocky  Mountain 
House,  and  the  lives  of  native  Canadians,  voyageurs,  early  explorers  (such  as 
David  Thompson),  and  fur  traders,  is  at  the  National  Historic  Park.  This  was  the 
first  National  Historic  Site  established  in  Alberta. 


Opportunities  for  recreation  and  relaxation  abound  in  Rocky  Mountain  House  and 
areas  west.  Ram  River  Falls  and  Siffleur  Falls  are  beautiful  but  challenging  natural 
areas.  Travellers  who  are  new  to  the  backcountry  of  this  area  must  be  very 
cautious. 


Red  Deer  is  the  largest  city  in  Alberta’s  Heartland.  A visitor  may  take  part  in 
some  of  the  following  activities  while  visiting  the  city. 

• Enjoy  afternoon  tea  at  Cronquist  House  Multicultural  Centre. 

• Picnic  near  the  Red  Deer  River  and  visit  Fort  Normandeau. 

• Take  an  hour-long  trail  ride  from  Heritage  Ranch  or  Canyon  Ski  Area. 

• Relax  among  45  000  flowering  plants  in  City  Hall  Park. 

• Golf  at  the  challenging  courses  in  the  area. 

• Walk  along  the  meadows  and  marshlands  in  the  Gaetz  Lakes  Sanctuary  and 
stop  at  the  Kerry  Wood  Nature  Centre. 

• Play  in  the  waterpark  at  Discovery  Canyon. 

• Rent  a paddle  boat  on  Bower  Ponds. 

• Visit  the  Heritage  Square  at  the  Museum  and  Recreation  Centre. 

• Bike  the  trails  of  Waskasoo  Park. 
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Vegreville  is  famous  for  its 
giant  Pysanka  (Ukrainian 
Easter  Egg) . It  is  constructed 
from  over  3 500  pieces  of 
aluminum  and  is  more  than 
7 metres  long  and  5.5  metres 
wide.  The  design  tells  the 
story  of  the  Ukrainian  settlers’ 
strong  faith  and  good  harvests 
and  commemorates  the 
protection  they  received  from 
the  RCMP. 


The  Ukrainian  Cultural  Heritage  Village,  located  on  Highway  16  between 
Vegreville  and  Elk  Island  National  Park,  has  costumed  interpreters  staffing  thirty 
buildings  and  explaining  Ukrainian  pioneer  life  in  east-central  Alberta.  This  is  a 
fascinating  hands-on  attraction. 

The  meadows,  lakes,  and  forests  of  aspen  and  spruce  in  Elk  Island  National 
Park  are  home  to  elk,  plains  bison,  wood  bison,  deer,  moose,  beaver,  and  a variety 
of  shore  birds  and  waterfowl.  The  park  also  has  camping,  a golf  course,  and 
100  kilometres  of  hiking  paths. 

Lloydminster  is  Canada’s  only  two-province  city.  Main  Street  straddles  the 
Alb er ta-Saskatch e wan  border.  This  area  was  largely  agricultural  until  1933,  when 
oil  and  gas  were  discovered.  Bud  Miller  All  Seasons  Park,  The  Richard  Larsen 
Museum,  The  Imhoff  Art  Collection,  and  Fuch’s  Wildlife  Exhibit  keep  travellers 
busy  in  this  city. 

4.  Match  each  of  the  towns  in  the  Heartland  area  with  the  attraction  from  its 
surrounding  area. 


a. 

Bashaw 

(1)  littlest  airport 

b. 

Devon 

(2)  oil  capital  of  Canada 

c. 

Wainwright 

(3)  home  of  Armstrong  Cheese 

d. 

Bawlf 

(4)  Canada’s  largest  falcon  facility 

e. 

Drayton  Valley 

(5)  #1  Discovery  Well:  1949 

f. 

Wetaskiwin 

(6)  University  of  Alberta  Botanic  Garden 

g. 

Leduc 

(7)  named  by  Father  Lacombe 

Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  I. 
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Tourism  Region  3 — Edmonton  and  Area 


Edmonton 
and  Area 


Edmonton  is  the  capital  city  of  Alberta  and  the  site  of  many 
cultural  activities.  Following  are  some  of  the  special  interest 
attractions  in  the  Edmonton  area: 


Alberta  Legislature  Building 
Alberta  Railway  Museum 
Capital  City  Recreation  Area 
Capital  Raceway 
Chinatown  Gate 
Citadel  Theatre 
Edmonton  Art  Gallery 
Edmonton  City  Hall 
Edmonton  Convention  Hall 
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Alberta  Legislature  Building 


Rutherford  House 
Telephone  Historical  Centre 
University  of  Alberta 
Valley  Zoo 

West  Edmonton  Mall 

Francis  Winspear  Centre  for  Music 


Commonwealth  Stadium  (Edmonton  Eskimos) 

Edmonton  Northlands  (Harness  and  Thoroughbred  Racing) 
Edmonton  Coliseum  (Edmonton  Oilers) 

Edmonton  Space  and  Science  Centre  (containing  the  IMAX  Theatre) 
Telus  Field  (Edmonton  Trappers) 

Fort  Edmonton  Park 
John  Janzen  Nature  Centre 
Muttart  Conservatory 
Old  Strathcona  Historic  Area 
The  Provincial  Museum  of  Alberta 


PHOTO  SEARCH  LTD. 

Edmonton  Space  and  Science  Centre 


Edmonton  is  called  “Festival  City”  for  its  array  of  annual  celebrations:  Klondike 
Days;  the  ethnic  Edmonton  Heritage  Festival;  “The  Works,”  a visual  arts  festival; 
Edmonton  International  Street  Performers  Festival;  Jazz  City  International 
Festival;  Folk  Music  Festival;  and  the  Fringe  Theatre.  Information  about  the  times 
and  dates  of  these  events  is  available  from  Travel  Alberta. 
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Tourism  Region  4 — Alberta’s  Rockies 


This  area  is  comprised  of  Jasper  National  Park  and  Banff 
National  Park. 

A small  survey  of  Grade  10  students  indicated  that  over  75 
percent  of  the  students  wanted  to  travel  in  the  mountains  at 
Banff  or  Jasper.  Another  survey  conducted  among  out-of- 
province visitors  indicated  that  they  came  to  Alberta  mainly 
to  see  Banff  or  Jasper. 

5.  Conduct  a survey  of  at  least  ten  people.  Ask  family  members,  friends,  fellow 
students,  teachers,  or  out-of-province  visitors  what  attractions  they  would  like 
to  see  most  in  Alberta.  How  many  of  them  mentioned  the  mountain  parks? 

Banff  National  Park,  Canada’s  first  national 
park  area,  was  created  in  1897.  The  parks 
system  was  set  up  to  conserve  landscape  and 
wildlife  in  specific  areas  of  Canada  for  the 
enjoyment  of  future  generations.  In  the 
national  parks,  conservation  is  of  chief 
concern,  and  regulations  for  visitors  are 
more  rigid  than  in  provincial  parks. 

The  Banff/Lake  Louise  Tourism  Bureau  and 
Jasper  Tourism  and  Commerce  produce 
travel  guides  that  attract  travellers  with  their 
beautiful  pictures.  These  guides  list 
activities,  attractions,  tours,  shopping,  hikes, 
dining,  accommodations,  nightlife,  and 
services. 

6.  See  how  many  of  the  following  names  of  attractions  in  Banff  National  Park  are 
familiar  to  you.  Complete  the  name  of  each  attraction. 

a.  Banff  Springs 

b.  Sunshine,  Norquay,  or  Lake  Louise resorts 

c.  Bow  

d.  Cascade 

e.  Cave  and  Basin 

f.  Chateau 

g.  Johnston 

h.  Minnewanka 

i.  Moraine 

j.  Valley  of  the 

k.  Peyto 

l.  Sulphur  Mountain Lift 

m.  Tunnel 


Jasper 

National 

Park 


Banff 

National 

Park 
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Jasper  National  Park  and  the 
friendly,  picturesque 
community  of  Jasper  which 
is  peacefully  nestled  in  the 
midst  of  Jasper  National 
Park's  vast,  unspoiled 
grandeur. 

Jasper  offers  first-class 
visitor  attractions,  activities, 
facilities  and  services 
within  magnificently 
scenic  wilderness 
surroundings  of 
unparalleled  beauty. 

Jasper  National  Park  is 
Canada's  largest  Rocky 
Mountain  Park  and  one 
of  North  America's 
largest  natural  areas  ■ 
spanning  10,878  sq. 

(4200  sq.  mi.)  of  awe- 
inspiring scenic  splendor. 
Shimmering  glaciers, 
abundant  wildlife,  crystal 
clear  lakes,  thundering 
waterfalls,  deep  canyons  and 
evergreen  forests  surrounded 
by  towering,  rugged 
mountain  peaks  - are  what 
your  eyes  have  been  waiting 
to  see. 

Jasper  is  an  internationally 
recognized  four-season 
destination  with  so  much  to 
see  and  do  to  suit  everyone's 
tastes.  Whatever  spectacular 
time  of  year  you  choose  to 
visit  - just  be  sure  you  plan 
to  stay  awhile.  You'll  want  to 
have  enough  time  to  enjoy 
Jasper's  many  exceptional 
offerings. 


Read  on  for  details,  and  if 
you  require  any  assistance  - 
please  call,  write,  or  drop  in 
to  the: 


JASPER  TOURISM 
& COMMERCE 


7.  Make  a list  of  all  the  descriptive  words  used  in  the  article  to  describe  Jasper 
National  Park. 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  I. 


Tourism  Region  5 — Calgary  and  Area 

“Stampede  fever”  hits  the  city  of  Calgary  every  July  as  the 
world-famous  Calgary  Exhibition  and  Stampede  attracts 
thousands  of  visitors  from  around  the  world.  The  Calgary 
Stampede,  begun  in  1912,  is  recognized  as  a leading  North 
American  Rodeo  and  has  grown  to  be  a unique  city-wide 
festival. 

1 Welcome  to  Jasper  National  Park , 3.  Reprinted  by  permission  of  Jasper  Tourism  and  Commerce. 
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The  Calgary  Zoo  is  the  second  largest  in  Canada,  and  contains  a prehistoric  park 
with  many  life-size  replicas  of  various  types  of  dinosaurs. 


Other  Calgary  and  area  attractions  include: 

• Calgary  Science  Centre 

• BownessPark 

• Calaway  Park 

• Burns  Baseball  Stadium  (Calgary  Cannons) 

• Calgary  Centre  for  Performing  Arts 

• Calgary  Outlaws  (Basketball) 

• Calgary  Tower 

• Canada  Olympic  Park 

• Olympic  Hall  of  Fame 

• Chinatown 

• Calgary  Chinese  Cultural  Centre 

• Devonian  Gardens 

• Eau  Clair  Market 

• Energeum  Museum 

• Fort  Calgary/Dean  House 

• Glenbow  Museum 

• Grain  Academy 

• Heritage  Park 

• IMAX  Theatre 

• McMahon  Stadium  (Calgary  Stampeders) 

• Princess  Island  Park 

• Race  City  Speedway 

• Saddledome  (Calgary  Flames) 

• Spruce  Meadows  Equestrian  Centre 

• University  of  Calgary  and  the  Olympic  Oval 


Kananaskis  Country  is  located  in  the  Calgary  and  area  tourism  zone.  Here  the 
landscape  ranges  from  forested  foothills  to  glaciated  mountains.  This  area  of 
Alberta  is  a favourite  vacation  spot  for  golfers,  hikers,  canoers,  campers,  river 
rafters,  and  skiers. 
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Tourism  Region  6 — Alberta’s  South 


▼ 

UNESCO: 

United  Nations 
Educational, 
Scientific,  and 
Cultural 
Organization 

World  Heritage 
Site:  a location 
or  property 
deemed  by 
UNESCO  to  have 
outstanding  value 
to  the  world 
because  of  its 
cultural  or 
natural  history 


This  area  has  many  contrasts  in  landscape, 
from  the  badlands  near  Drumheller  and 
Brooks,  to  plains  near  Medicine  Hat,  rolling 
hills  near  Cardston,  and  mountains  in 
Water  ton  Lakes  National  Park. 


Waterton  Lakes 
National  Park 


Cypress  Hills 
Prov.  Park 


Writing-on-Stone 
Prov.  Park 


Northwest  of  Medicine  Hat, 

Highway  1 travels  through  semi- 
arid  regions  where  herds  of 
antelope  can  be  observed  on  the  way  to  Brooks  and 

Dinosaur  Provincial  Park.  An  UNESCO-designated  World  Heritage  Site,  the 

6060  hectare  park  houses  the  Field  Station  of  the  Royal  Tyrrell  Museum  of 
Paleontology. 


The  Royal  Tyrrell  Museum  of  Paleontology  is  located  on  the  North  Dinosaur  Trail 
in  the  Drumheller  Valley.  The  museum  focuses  on  the  story  of  the  evolution  of 
the  earth  and  the  dinosaur  age  in  an  interesting  and  educational  format. 


As  a contrast  to  the  badlands,  Lethbridge  offers  the  Nikka  Yuko  Japanese 
Gardens.  These  authentic  gardens  were  created  in  1967  as  a symbol  of  friendship 
between  the  people  of  Japan  and  Canada.  It  is  a place  of  contemplation  and  peace, 
with  no  bright  flowers,  only  green  shrubs  and  gardens  of  rock  and  white  sand. 

Southeast  of  Medicine  Hat  lies  Cypress  Hills  Provincial  Park.  The  unique  eco- 
system of  this  area  includes  fourteen  varieties  of  orchids,  more  than  two  hundred 
species  of  birds,  deer,  elk,  moose,  and  beaver.  Scientists  believe  the  top  100  metres 
of  Cypress  Hill  is  one  of  the  few  areas  in  western  North  America  untouched  by  the 
last  glacial  period. 
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Cypress  Hills  Provincial  Park 


Included  in  this  tourist  destination 
region  is  Water  ton  Lakes  National 
Park.  United  in  1932  with  Montana’s 
Glacier  National  Park,  Waterton  is  the 
world’s  first  international  peace  park, 
and  a breathtaking  study  in  natural 
contrasts  and  international  harmony. 
Since  1979,  UNESCO  has  recognized 
the  park  as  a biosphere  reserve. 
Waterton  has  183  kilometres 
(114  miles)  of  hiking  trails,  scenic 
boat  cruises  across  the  international 
border,  horseback  riding,  canoeing, 
bicycling,  tennis,  and  golf.  Cameron 
Lake,  Red  Rock  Canyon,  and 
Cameron  Falls  are  beautiful  areas  to 
explore. 


Head-Smashed-In  Buffalo  Jump  Interpretive  Centre,  located  near  Fort 
Macleod,  documents  the  buffalo-hunting  culture  of  the  Plains  Indians  from  ancient 
times  to  the  arrival  of  the  Europeans.  It  has  been  designated  a World  Heritage  Site 
by  UNESCO. 


I 
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Jlsk  Management 


▼ 

itinerary:  an 

outline  of  a 
proposed  journey 
or  tour 


The  Frank  Slide  Interpretive  Centre  is  a 

$5.2  million  project  offering  a spectacular  view 
of  the  slide  that  occurred  in  1903.  A dynamic 
multimedia  presentation  about  the  landslide 
that  buried  the  east  side  of  the  town  of  Frank 
recreates  a personal  view  of  the  scenic,  but 
sometimes  tragic,  Crowsnest  Pass. 


COURTESY  OF  JOAN  DONALDSON-YARMEY 


You  will  find  further  information  about  many  of  the  attractions  in  Alberta’s  South  in 
Activity  2. 


8.  Research  the  history  of  the  Frank  Slide. 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  I . 


If  you  have  access  to  the  Internet  and  want  more  information  about  any  of  the 
tourism  destination  regions,  visit  the  website  at  http://www.discoveralberta.com 


ACTIVITY  2 

Travel  Itineraries 


A travel  counsellor  may  help  you  plan  a holiday  by  mapping  out  a route  and 
determining  how  many  kilometres  you  must  travel  and  how  many  hours  of  driving 
the  trip  will  take.  A travel  counsellor  can  also  help  you  locate  interesting  attractions 
to  see  on  the  way  to  your  destination. 

Tourist  information  guides  often  feature  tours  that  have  been  mapped  out  by  travel 
counsellors.  An  example  of  a travel  itinerary  from  the  Alberta  Travel  Trade 
Manual’ll  provided  on  the  following  page.  This  tour  is  through  portions  of  Tourism 
Destination  Region  6 — Alberta’s  South. 
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The  Crowsnest  Highway 
3 East  to  West 

The  oldest  inter-provincial  highway  in  Alberta, 
the  Crowsnest  follows  old-time  trails  and  features 
numerous  historic  sites 


I TOTALS:  3 days;  318  km/195  mi 

TOUR  DISTANCES: 

Day  1 Medicine  Hat 

Day  2 Medicine  Hat  to  Lethbridge:  1 65  km/1 03  mi 
Day  3 Lethbridge  to  Crowsnest  Pass  (Border): 

153  km/92  mi 

| TOUR  CONNECTIONS:  2,12,13 

j SPECIAL  INTEREST 

Taber 

Empress  Foods 
| Taber  Sugar  Beet  Factory 

Coaldale 

i Birds  of  Prey  Centre 
Lethbridge 
j Fort  Whoop-Up 
j Helen  Schuler  Coulee  Centre 

II  Henderson  Lake  Park 
Indian  Battle  Park 

Nikka  Yuko  Japanese  Gardens 
Sir  Alexander  Galt  Museum 
: Southern  Alberta  Art  Gallery 

Milk  River 

Writing-On-Stone  Provincial  Park 
Fort  Macleod 
Empress  Summer  Theatre 
Fort  Macleod  Museum 

Head-Smashed-In  Buffalo  Jump  Interpretive  Centre 
Pincher  Creek 
Lebel  Mansion 
Crowsnest  Pass  Corridor 
Bellevue  Mine 
Crowsnest  Museum 
Crowsnest  Pass  Art  Gallery 
Frank  Slide 

I Frank  Slide  Interpretive  Centre 

I Hillcrest  Mine  Disaster  Cemetery 

Lundbreck  Falls 
Leitch  Collieries 
Volcanic  Rocks 


Follow  the  Crowsnest  Highway  past  the 
green  and  gold  lines  of  the  prairie  in 
Medicine  Hat  to  the  Crowsnest  Pass  in 
the  mighty  Canadian  Rockies,  visiting  old-time 
trails  and  numerous  historic  sites. 

Take  a 45  minute  drive  southeast  of  Medicine 
Hat  for  a visit  to  the  Cypress  Hills.  Rising  from 
the  surrounding  prairie,  the  hills  are  one  of  the 
few  areas  in  western  Canada  unaltered  by  the 
last  glacial  period.  The  area  boasts  14  varieties 
of  orchids  and  over  200  species  of  birds  as  well 
as  wild  turkey,  moose  and  deer. 

From  Medicine  Hat,  head  west  along  the 
Crowsnest  through  several  of  the  region’s 
agricultural  towns  such  as  Bow  Island,  the  first 
town  in  Alberta  to  operate  its  own  natural  gas 
well.  The  town  of  Taber  is  famous  for  its 
produce,  and  fresh  Taber  com  is  popular 
throughout  Western  Canada. 

Lethbridge,  built  on  coal  in  the  1870s,  was 
originally  named  Coalbanks.  Today  it  is  the 
primary  service  centre  for  southern  Alberta.  On 
the  way  through  town  don’t  miss  the  Nikka 
Yuko  Japanese  Gardens.  These  authentic 
gardens  of  meditation  were  created  in  1967 
as  a symbol  of  friendship  between  the  peoples 
of  Japan  and  Canada. 


Travel  about  an  hour  southeast  of  Lethbridge 
for  a visit  to  Writing-On-Stone  Provincial  Park, 
just  outside  the  community  of  Milk  River.  Tour 
the  rare  petroglyphs  in  the  archaeological 
preserve,  camp  at  the  base  of  sandstone  hoodoos 
and  canoe  on  the  Milk  River. 

Fort  Macleod  is  southern  Alberta’s  oldest 
settlement,  and  its  downtown  core  has  been 
declared  Alberta’s  first  Provincial  Historic  Area. 
The  area  contains  30  historically  and 
architecturally  rich  structures  including  a variety 
of  wood  frame  buildings  dating  from  the  late 
1890’s  and  many  brick  and  sandstone  structures 
from  the  early  1900’s. 

Take  a fascinating  side  trip  northwest  out  of  Fort 
Macleod  to  Head-Smashed-In  Buffalo  Jump 
Interpretive  Centre.  Used  for  5,600  years  by  Native 
people  to  drive  buffalo  to  their  deaths,  providing 
food,  and  materials  for  shelter  and  clothing,  Head- 
Smashed-In  Buffalo  Jump  was  designated  a World 
Heritage  Site  by  UNESCO  in  1981  and  is  one  of  the 
largest,  oldest  and  best  preserved  buffalo  jumps  in 
North  America.  An  interpretive  centre  chronicles  the 
saga  of  the  Native  culture  from  ancient  times  to  the 
arrival  of  the  Europeans.  The  top  of  the  cliff  provides 
an  unparalleled  view  of  the  surrounding  prairies  to 
the  east  and  the  Rocky  Mountains  to  the  southwest. 
The  Highway  passes  by  the  town  of 
Pincher  Creek  and  heads  into  the 
Canadian  Rockies.  Stop  and  watch  the 
Crowsnest  River  plunge  over  12  m (39  ft) 
into  the  canyon  below  at  Lundbreck 
Falls.  Visit  the  site  of  the  Frank  Slide.  In 
1903,  91  million  tonnes  (92  million  tons) 
of  rock  crashed  down  Turtle  Mountain 
covering  a part  of  the  coal  mining  town 
of  Frank,  killing  70  people.  Visit  the 
Interpretive  Centre  where  displays  on 
the  tragic  Frank  Slide,  coal  mining 
methods  and  the  social  life  of  the  Pass 
offer  a glimpse  into  the  area’s  past.  Tour 
the  Leitch  Collieries,  founded  in  1907. 
Twelve  km  (7.5  mi)  east  of  the  British 
Columbia/Alberta  border  take  a look  at 
the  volcanic  rocks.  These  outcroppings, 
about  100  million  years  old,  are  older 
than  the  Rockies  themselves  and  are 
the  only  evidence  of  volcanic  activity 
in  Alberta. 


Source:  Alberta  Travel  Trade  Manual  (1995). 


This  itinerary  provides  the  following  information: 

• a map  indicating  the  route 

• length  of  driving  times,  and  suggested  time  for  the  complete  tour 

• distance  between  stops 

• list  of  special  attractions 

• a write-up  and  pictures  of  things  to  see  and  do 

• suggested  connections  to  other  tours  presented  in  the  manual 

A travel  counsellor  employed  by  one  of  the  automobile,  camping,  or  RV 
associations  would  also  likely  include  information  about  accommodations  available 
for  this  trip. 


Innovation 


The  Alberta  Motor  Association  provides  a service  known  as  a Triptik  to  members. 
A traveller  is  helped  to  plan  a travel  route,  which  is  then  broken  down  into  a series 
of  smaller  steps.  A progression  of  strip  maps,  complete  with  information  about 
distances,  driving  times,  accommodations,  and  points  of  interest,  helps  to  guide 
the  traveller  through  the  planned  journey. 

1.  A group  of  four  travellers  plan  to  follow  the  Crowsnest  Highway  tour  shown  on 
the  previous  page.  Match  the  special  interests  of  each  member  of  the  group 
with  special  attractions  on  this  tour. 


• Dave  - likes  the  outdoors 

- is  interested  in  mountains  and  rocks 

- likes  wildlife  watching 

• Michele  - enjoys  artwork  and  crafts 

- is  interested  in  flowers 

- loves  live  theatre 

• Tyler  - likes  native  history 

- is  interested  in  police  and  army  memorabilia 

- likes  to  hike 

• Renee  - loves  to  eat  corn 

- likes  photographing  old  houses 

- is  interested  in  industry  operations 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  2. 


If  you  become  a travel  counsellor,  you  may  be  asked  about  areas  of  Alberta  you 
have  never  visited.  It  is  important  to  gather  as  many  pamphlets  and  guidebooks 
about  Alberta  as  possible.  These  resources  will  help  you  plan  itineraries  for  your 
clients  even  if  you  haven’t  visited  the  area  personally.  Of  course,  it  is  important  for 
travel  counsellors  to  travel  as  widely  as  they  can  so  that  they  do  have  first-hand 
knowledge  of  many  areas. 

It  is  important  to  pace  a vacation  carefully.  When  you  prepare  an  itinerary,  make 
sure  that  you  allow  enough  time  for  travelling  and  enjoying  the  area. 
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2.  A family  living  in  High  Level  plans 
to  go  shopping  at  West  Edmonton 
Mall.  They  hope  to  leave  one 
morning  and  return  the  next 
night.  How  would  you  help  this 
family  plan  their  trip? 


PHOTO  SEARCH  LTD. 


A travel  counsellor  planning  an  itinerary  must  be  sure  that  the  attractions  a visitor 
wants  to  visit  are  actually  available  at  the  time  the  traveller  plans  to  see  them.  For 
example,  a museum-goer  will  be  disappointed  if  the  museum  he  plans  to  see  is 
closed  on  Tuesdays  and  his  itinerary  schedules  him  in  the  area  on  that  day  only. 


3.  Examine  the  following  information  for  the 
Clay  Products  Interpretive  Centre  at 
Medicine  Hat.  What  must  a travel 
counsellor  keep  in  mind  when  drawing  up 
an  itinerary  for  a client  who  wants  to  see 
this  attraction? 


GREAT  WALL 
OF  CHINA 

CLAY  PRODUCTS 
INTERPRETIVE  CENTRE 


★ World’s  largest  collection  of 
Medalta  pottery  & Hycroft  China 

★ Potting  Demonstrations 

★ Gift  Shop 

Open  May  15  - October  31 
7 Days  a Week  • 10:00am  - 6:00  pm 
Admission:  $3  adults,  $2  senior/students 

MEDICINE  HAT,  AB  529-1070 

Located  Off  Industrial  Ave. 
at  #703  Wood  Street  S.E. 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  2. 


1 Southeast  Alberta:  Gateway  Country,  1995,  8.  Reprinted  by  permission  of  the  South  East  Alberta  Travel  and 
Convention  Association. 
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SOT 


Task  Management 


Information  about  what  to  take  or  what  to  wear  is  another  important  consideration 
for  the  traveller.  Arriving  at  the  Athabasca  Glacier  in  sandals  and  shorts  may  not 
be  a comfortable  experience.  Temperatures  in  this  area  are  very  inconsistent  even 
in  summer. 

In  any  of  the  mountainous  regions  the  weather  can  change  quickly  and  is  difficult 
to  predict.  You  need  to  be  prepared  with  several  layers  of  clothing.  Snow  and 
freezing  temperatures  can  occur  even  in  summer,  particularly  at  higher  elevations. 

Arranging  transportation  or  knowing  the  transportation  schedules  for  an  area  may 
be  necessary  to  plan  an  itinerary. 

4.  Two  senior  citizens  want  to  visit  Waterton  Lakes 
National  Park  for  a week.  The  seniors  don’t  like 
to  drive,  but  don’t  mind  travelling  by  bus.  They 
will  leave  from  their  daughter’s  home  in  Calgary. 

To  plan  the  transportation  portion  of  the  itinerary 
for  this  couple,  what  information  would  you 
require? 

5.  The  same  couple  would  appreciate  some 
information  about  the  restaurants  at  their  destinat 
since  one  is  on  a fat-restricted  diet  and  the  other  is 

How  could  you  help  this  couple?  What  resources  would  you  use? 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  2 


Being  able  to  provide  information  about  transportation,  things  to  see,  places  to 
stay,  places  to  eat,  what  to  wear,  and  health  concerns  will  all  better  prepare  the 
traveller  for  his  or  her  holiday. 

Information  about  planning  a trip  for  a traveller  with  a disability  is 
available  from  the  Canadian  Paraplegic  Association  and  the 
Canadian  Rehabilitation  Council  for  the  Disabled. 

In  Alberta,  several  groups  offer  a variety  of  tours  and  activities  for 
people  with  disabilities. 

• Oceans  Unlimited  Travel  Inc.,  Calgary 

• Brewster  Transportation  and  Tours 

• Road  West  Tour  Company 

• Greyhound  Bus  Lines 
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The  Alberta  Accommodation  and  Visitors9  Guide  and  Alberta  Campground  Guide 
provide  information  on  accessible  accommodations  and  campgrounds  and  indicate 
what  level  of  disability  each  can  accommodate. 


Mmm  Canada 


Accommodating  Seniors 

And  People  With  Disabilities 


jb  ccess  Canada  is  a program 
yH  designed  to  meet  the  needs  of 
H seniors  and  people  with  dis- 
irwm  abilities  using  accommodation 
m in  Alberta.  Participating  estab- 

lishments will  display  the  Access  Canada 
logo  with  their  designated  level.  Each 
property's  attained  level  will  be  confirmed 
by  qualified  field  personnel.  Highlights  of 
the  four  Access  Levels  are  found  below. 

If  you  require  further  information 
on  each  property's  symbol  and  services, 
please  contact  the  appropriate  accom- 
modation facility. 


Your  comments  and  suggestions  on 
Access  Canada  are  most  welcome. 

Four  disability  groups  are  addressed 
in  Access  Canada. 

Aaility:  People  who  have  difficulty  with  mov- 
ing, climbing  stairs,  dressing,  fine  motor  coor- 
dination, etc. 

Vision:  This  includes  those  with  partial  sight 
and  no  sight. 

Hearing:  Those  who  have  partial  hearing  or 
total  hearing  loss. 

Mobility:  Those  who  cannot  walk  unaided. 
Each  Access  Level  focuses  on: 


Training 

Staff  will  be  trained  in: 

• customer  service  requirements 

• accommodation  needs 

• information 

• equipment  usage 

• safety 
Equipment 

• Availability  of  some  major  equipment  may 

require  48  hours  notice.  Please  inquire  at 
time  of  reservation. 

Inform  at  i.Q.D 

• Participating  properties  will  have  specific 
information  on  services  and  facility  features 
available  on  site  for  your  use. 


Level  Two  Highlights 


For  active  seniors  and  people 
with  minor  disabilities. 

• Fact  Sheet/Large  Print 

• Feedback  Card 

• Egress  Plan 
Physical  Access 

• Good  Lighting  • Easy-To-Open  Doors 

• Even  Pathways  and  Slip  Resistant  Flooring 
Bedside  Telephone 

Accessible  Rooms  Close  to  Elevators/Parking 

Bathtub  with  Good  Access,  Slip  Resistant,  Grab  Bar  for  Shower 

Portable  Equipment 

• Non-Slip  Bath  Mat  • Clamp-On-Bar  for  Tub 
• Phone  with  Large  Number  Pads *  * Bath  Board 


m 
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For  seniors  and  people  with 
moderate  disabilities. 


Note:  Access  Level  One  and  Two  properties  do  not  require  wheelchair 
accessible  accommodation.  However,  some  properties  previously  displaying 
the  wheelchair  symbol  in  the  Alberta  Accommodation  and  Visitors' Guide  may 
continue  to  provide  minimal  wheelchair  facilities.  Please  inquire  when  making 
reservations  or  upon  registration. 


• Central  Reservation  with  Fact  Sheet  and 
Meeting  Room  Checklist 
Plus  A-1  criteria 

Physical  Access 

• Time  to  "Get  in  the  Door"  (Entry) 

• Public  Phone  with  Amplifier 

• Easy-to-Open  Washroom  Door  & Lock 

• Easy-to-Operate  Lamp  Switch  and  Visible  Environmental 
Controls 

Ensuite  Bathroom 

• Lever  Hardware  • Grab  Bar  in  Tub/Shower 
Alternative  Health  Menu 

Portable  Equipment 

• Bath  & Tub  Seat  • Hand  Held  Shower 

• Phone  with  Amplification  Option  • Night/Sensor  Light 


Level  Three  Highlight 


For  people  with  more  severe  agil- 
ity, hearing,  mobility  and  vision 
disabilities,  independent  wheel- 
chair users. 

• Accommodation/Room  Orientation  Available 
Plus  A-1  and  A-2  criteria. 


Physical  Access 

• Path  of  Travel  for  Wheelchair/Ramps 

• Easy  to  Open  Accessible  Doorways,  Accessible  Phone 

• Alternative  Registration  Area/Wheelchair  Height 

• Lowered  Elevator  Buttons/Raised  Lettering/Symbols 
Guest  Rooms 

• Lowered  Peephole 

• Lit  Light  Switch/Flashing  Fire  Alarm 

• Lowered  Controls/Wall  Plugs/Shelves/Safety  Hasp 

• Safety  Hasp  Operable  with  Closed  Fist 
Ensuite  Bathroom 

• Wheelchair  Maneuverability/Accessories 
Listening  System  in  Meeting  Areas 

Portable  Equipment 

• Bath  Transfer  Bench 
•Walker  with  Tray 


For  people  with  severe  disabilities 

• Tape  player/cassette  or  alternative 

• TDD/external  service/amenities  information 
Plus  A-1 , A-2  and  A-3  Criteria 


Physical  Access 

• Inside/Underground  Parking/Alternative 

• Power  Door  at  Main  Entry  or  Alternative 

• Public  Area  Washroom 

Raised  Door  Signage,  Floor  Level  Urinal,  Flashing 
Visual  Alarm 

• Sound/Voicelndicator  Inside  Elevator  for  Public  & 

Accessible  Room  Floors 

Guest  Rooms 

• Phone  Jack/Plug  In  within  One  Meter  for  TDD 

• Open  Bed  Frame  with  Lockable  Wheels 
Ensuite  Washroom 

• Phone  or  Call  Bell  to  Front  Desk  • Roll-In  Shower 
Pool  Entry  Ramp  or  Lift  Readily  Available 
Accessible  Change  Room/Overhead  Lockers 
Portable  Equipment 

• Closed  Captioned  TV  Decoder  • Wheelchair  • TDD  Phone 

• Overhead  Bed  Trapeze  • Floor  to  Ceiling  Pole 

• Visual  Emergency  Alarms  • Touch  Lamps,  On/Off 

Indicator  __  i 


William  Watson  Lodge  in  Kananaskis  Country  was  developed  especially  for 
families  travelling  with  a disabled  person.  Paths  to  the  lake  and  all  buildings  are 
accessible  to  wheelchairs. 


1996 Alberta  Accommodation  and  Visitors’  Guide,  10.  Reprinted  by  permission  of  the  Alberta  Hotel  Association. 
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6.  The  Wilsons  are  travelling  to  Edmonton  for  a family  reunion.  Mr.  Wilson  uses  a 
wheelchair  and  his  wife  appreciates  having  a grab  bar  in  the  bathtub. 

Consult  the  following  partial  accommodations  listing  for  Edmonton.  If  you  were 
helping  the  Wilsons  plan  their  trip,  which  Edmonton  accommodation  would 
you  recommend? 


CROWNE  PLAZA  - CHATEAU  LACOMBE 

Will  Bellamy  HHI NW  EDMONTON  T5J  1N7 403-428-661 1 Toll  Free.  1 -800-661 -8801  Canada  FAX:  425-6564 
• 307  Rooms  * Suites  & non-smoking  rooms  • Totally  renovated  in  1992  * Minibars  * 24-hour  fitness  facilities  * Executive 
floor  • Colour  cable  TV  with  remote  control  • Radios  • Banquet  & convention  facilities  * Parking  • No  charge  for  childen 
under  18  years  sharing  parents’  room  • Weekend  & off-season  rates  • Small  pets  accepted  * Gift  shop 
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DAYS  INN  DOWNTOWN  EDMONTON 

10041  - 106  Street  EDMONTON  T5J  1G3  403-423 * 1925  Toll  Free:  1-600-267-2191  BC.AB,  SK  FAX  424-5302 

* 75  newly  renovated  & AC  units  * Non-smoking  rooms  * Queen  beds  • Meeting  rooms  • Remote  cable  TV  & in-house  movie: 
rentals  • Telephones  - fax  & modem  capable  * Fridges  & microwaves  • Laundry  facilities  • Freezer  storage  * Comp,  parking 

* Airport  shuttle  • Corporate.  Govt.,  Senior  rates  * 5 min  to  Convention  Centre  & 15  min  to  W.E.M.  • 1 -800-DAYSINN  Int'l  : 
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DELTA  EDMONTON  CENTRE  SUITE  HOTEL 

10222  - 102  Street  EDMONTON  T5J  4C5  403-429-3900  Toll  Free:  1 -800-66 1 6655  Canada  FAX:  426-0562 
* 1 69  Suites  & rooms  • Business  equiped  rooms  * Coffee  makers  in  rooms  • Private  guest  lounge  • Private  club  facilities 
available  • Pedway  connections  to  other  malls  • Telephones  * Color  cable  TV  • Microwaves,  refrigerators  & wet  bars  • 
Access  for  ohvsicallv  challanoed  • Weekend  rates  available  • Located  downtown  Edmonton  • Toll  line:  Canada  onlv 
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ECONO  LODGE 

10209  - 100  Avenue  EDMONTON  T5J0A1  403-428-6442  Toll  Free  1-800-613-7043  Canada  FAX:  428-6467 
* 73  Rooms  • Jacuzzi  suites  • Non-smoking  rooms  • VLTs  • Locker  Room  sports  pub  • Remote  control  cable  satellite  TV  • 
In-house  video  rental  • Telephones  * Valet  service  • Free  parking  • Airport  shuttle  bus  • Children  under  18  free  • 3 min.  to 
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EDMONTON  HILTON 

1 1 0235  - 101  Street  EDMONTON  T5J  3E9  403-428-71 1 1 Toll  Free:  1 -800-263-9030  AB  only  FAX:  441-3098 
»313  rooms  * Floors  for  non-smokers  * Telephones  • Colour  cable  TV  & in-house  movies  • Mini  bars  & coffee  * Recreation  j 
facilities  * Gift  shop  * Group,  conference  & weekend  rates  * Published  rates  are  MINIMUMS  only  • No  charge  for  children 
sharing  parents'  room  (Family  Plan)  • Toll  Free  1-8QO-HILTONS 
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EDMONTON  HOUSE  SUITE  HOTEL  (H/M)  ALBERT  BEST 

1020S  - 100  Avenue  EDMONTON  T5J  4B5  403-420-4000  Toll  Free : 1-800-661-6562  Canada  & USA  FAX:  420-4008 
• 294  suites  w/balconies  & fully  equipped  kitchens  * Cable  TV  with  movies  • Radios  • Complimentary  coffee  * Meeting 
rooms  available  * Exercise  room  * Indoor  pool  & games  room  • Groceries  * Complimentary  parking  • Weekend,  weekly  & 
monthly  rates  • Free  shuttle  to  downtown  & West  Edmonton  Mall  -Toll  line  for  Canada  & USA 
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GRAND  HOTEL 

| 10266  - 103  Street  EDMONTON  T5J  0Y8  403-422-6365 

? * 76  Rooms  - 26  with  full  bath.  1 8 with  sink  &toitet,  32  with  only  sinks  and  sharing  a central  bathroom  facility  • Parking  * 
Telephones  * Cable  TV  some  with  remotes  • Located  dose  to  Grant  MacEwan  College.  Eaton  Center  shopping  mall  and 
M Adjacent  to  the  Greyhound  Bus  Depot  • Bus  access  to  West  Edmonton  Mall 
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HOTEL  MACDONALD  CP  HOTELS  & RESORTS 

10065  ■ 100  Street  EDMONTON  T5J  0N6  403-424-5181  Toll  Free:  1 -800-44 1-1414  Canada  & USA  FAX:  424-8017 
* 198  Rooms  * Resort  chateau,  fully  restored  in  1991  * Deluxe  health  club  w/mdoor  pool,  squash  • Outdoor  terrace  & 
gardens  • 24-hour  room  service  * Complimentary  coffee  & tea  • Non-smoking  floors  * Cable  TV  • In  house  movies  • Indoor 
heated  parking  • Gift  shop  * Mini  bars  « Corporate,  group  & weekend  rates  * Wheelchair  access  for  accom.  & public  areas 
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HOWARD  JOHNSON  PLAZA  HOTEL 

| 10010  - 104  Street  EDMONTON  T5J  0Z1  403-423-2450  Toll  Free:  1-800-446-4656  Cdn  & USA  FAX:  426-6090 
• 140  Air  Conditioned  Rooms  • Floors  for  non-smoking  guests  • Telephones  • Colour  cable  TV  • Radios  * Meeting  & banquet 
/ facilities  • Parking  • Group,  corporate  & senior  rates  available  • No  charge  for  children  18  years  and  under  sharing  parents' 
room  * Toll  fine:  Canada  & USA 
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QUALITY  HOTEL  EXECUTIVE  SUITES 

| 10815  Jasper  Avenue  EDMONTON  T5J2B1  403-423-1650  Toll  Free:  1 -800-463-7666  Canada  FAX.  425-6834 
;*  97  Rooms  • Executive  suites  & non-smoking  rooms  available  • Complimentary  tea/coffee  • Colour  cable  TV  • Group, 
corporate  & seniors  rates  available  • Telephones  • Banquet  facilities  ♦ Sauna  • Games  room  • No  charge  for  children  under 
12  years  sharing  parents'  room  * Toll  Line:  Canada 
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RENAISSANCE  EDMONTON  HOTEL 

10155-105  Street  EDMONTON  T5J  1E2  403-423-481 1 Toll  Free:  1 -800-HOTELS1  International  FAX:  423-3204 
• 300  Rooms  • Executive  suites  & floors  for  non-smokers  * Edmonton's  only  hotel  with  “environmentally  clean"  floors  • 

& Some  rooms  have  mini-bars  • Telephones  • Clock  radios » Colour  cable  TV  * Free  in-room  coffee  makers » Spectravision 
f§  in-room  movies  * 14  meeting  rooms  • Exercise  room  • Indoor  pool  • Jacuzzi  • Sauna  • Gift  shop  • Great  dininq 
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I THE  WESTIN  HOTEL 

i 10135  - 1 00  Street  EDMONTON  TSJ  0N7  403-426-3636  Toll  Free:  1-600-228-3000  Cdn& USA  FAX:  428-1454 
• 413  Rooms  • 24-hour  room  service  • Suites  & non-smoking  rooms  available  • Telephones  • Colour  cable  TV  • Banquet  & 
convention  facilities  * Exercise  room  • Recreation  facilities  « Parking  • Corporate  rates  • Weekend  specials  • No  charge  for 
children  under  18  years  sharing  parents'  room  * Pets  accepted  * Gift  shop  • Toll  line;  Canada  & USA 
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TOWER  ON  THE  PARK 

9715  - 1 10  Street  EDMONTON  T5K2M1  403-488-1626  Toll  Free:  1-800-661-6454  Cdn  & USA  FAX:  488-0659 
' * 98  Apartment  suites  * Colour  cable  TV  • Telephones  • Complimentary  light  breakfast  * Conference  facilities  * Heated 
! parking  • Gift  shop  • Special  corporate,  weekly,  monthly  & government  rates  * Passes  to  Kinsmen  Sports  Centre  • 
pi  Complimentar^coffee 
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Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Activity  2. 


A travel  counsellor,  coach,  or  team  player  may  have  to  arrange  an  itinerary  for  a 
sports  tournament.  This  itinerary  must  include  details  about  transportation,  times 
of  games,  the  location  of  the  tournament,  and  accommodations.  Information  about 
things  to  see  or  do  between  games  may  also  be  required.  Planning  to  have  the 
team  stay  in  a hotel  with  a pool  may  also  be  a good  idea. 

Itineraries  can  be  very  detailed — right  down  to  a schedule  for  each  hour  of  the  day. 
This  type  of  itinerary  may  be  required  by  a sports  team  or  other  travellers  who 
need  to  be  at  a certain  place  at  a certain  time.  Detailed  itineraries  are  used 
extensively  by  tour  operators  to  keep  their  tours  organized. 


1 1996 Alberta  Accommodation  and  Victors’  Guide,  43  and  45.  Reprinted  by  permission  of  the  Alberta  Hotel 
Association. 
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7.  A Grade  6 class  from  High  Prairie  is  planning  a field  trip  to  Edmonton.  Their 
field  trip  will  last  three  days  and  two  nights.  They  will  stay  at  a hotel. 

Plan  the  third  day  of  their  trip  and  have  the  class  back  to  High  Prairie  by 
3:00  p.m.  on  Friday.  High  Prairie  is  365  kilometres  from  Edmonton.  The  first  two 
days  of  their  itinerary  have  already  been  planned  as  follows: 


Wednesday 


9:00  a.m. 
9:15  a.m. 

1 0:45  a.m, 
I 1:15  a.m, 
1 :30  p.m. 
2:00  p.m. 
3:30  p.m. 

5:00  p.m. 
6:00  p.m. 
6:30  p.m. 
8:00  p.m. 
8:30  p.m. 
9:30  p.m. 
10:00  p.m. 


washroom  break;  load  bus;  take  attendance 

depart  from  school;  visiting  and  viewing  from  the  bus 

stop  at  the  beach  at  Slave  Lake;  snacks;  washroom  break;  time  to  play 

load  bus;  take  attendance;  play  travel  games 

lunch  at  playground  in  Westlock;  washroom  break 

load  bus;  take  attendance 

arrive  at  West  Edmonton  Mall;  submarine  ride;  dolphin  show;  sea  life 
caverns 

supper  at  West  Edmonton  Mall 
load  bus;  take  attendance 

arrive  at  the  Provincial  Museum  and  Archives  of  Alberta 
load  bus;  take  attendance 

arrive  at  hotel;  allow  class  to  swim  or  watch  a movie 
snack;  get  ready  for  bed 
lights  out 


Thursday 

8:00  a.m. 
8:30  a.m. 
9:00  a.m. 

1 0:00  a.m. 

1 0:30  a.m. 

I i :00  a.m. 

1 2:00  p.m. 

1 :30  p.m. 
2:00  p.m. 
5:00  p.m. 
6:00  p.m. 

7:00  p.m. 
8:30  p.m. 
9:30  p.m. 
10:00  p.m. 


last  wake  up  call;  prepare  for  the  day 
board  bus;  take  attendance 

meet  MLA  at  Legislature  Building  and  have  breakfast 
tour  of  Legislature  Building 

washroom  break;  snack  on  grounds  of  Legislature  Building 

board  bus;  take  attendance;  go  to  Muttart  Conservatory 

have  lunch  at  Muttart  Conservatory 

board  bus;  take  attendance;  go  to  Fort  Edmonton 

take  train  ride  to  The  Fort  to  begin  afternoon  at  Fort  Edmonton 

picnic  supper  in  Fort  Edmonton;  take  trolley  back  to  the  entrance 

board  bus;  take  attendance;  go  to  Edmonton  Space  and  Science 

Centre 

I MAX  theatre 

Margret  Zeidler  Star  Theatre 

board  bus;  take  attendance;  return  to  hotel 

lights  out 


Compare  your  answer  with  the  one  in  the  Appendix,  Section  3:  Activity  2. 


SECTION  3:  Travel  Promotion 


When  planning  an  itinerary,  a travel  counsellor  attempts  to  foresee  and  avoid 
problems  before  they  happen.  For  example,  travelling  to  Calgary  during  Stampede 
Week  and  hoping  to  get  accommodation  when  you  arrive  may  be  an  unrealistic 
expectation.  A travel  counsellor  could  alert  you  to  this  fact  and  advise  you  to  make 
hotel  reservations  well  ahead  of  time. 


FOLLOW-UP  ACTIVITIES 


If  you  had  difficulties  understanding  the  concepts  in  the  activities,  do  the  Extra 
Help.  If  you  have  a clear  understanding  of  the  concepts,  do  the  Enrichment. 


Complete  one  or  more  of  the  following  activities. 

1.  The  following  two  pages  are  from  the  Alberta  Travel  Trade  Manual.  This 

manual  provides  a great  deal  of  information  about  tourist  attractions  in  Alberta, 
and  suggests  commercial  tours  and  itineraries  for  automobile  tours  to  various 
areas  of  the  province.  The  manual  is  used  to  encourage  travellers  to  take  short 
tours  to  Alberta  locations,  and  is  an  important  source  of  information  for  travel 
counsellors.  Read  the  excerpt  and  then  answer  the  questions  that  follow. 


TRAVEL  ALBERTA 
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Dramatic  landscape,  a rich 
cultural  heritage  and  some  of 
the  friendliest  hospitality  in  the 
world  welcome  visitors  to  Alberta 


For  more  than  a century, 
tourists  from  around  the  world 
have  celebrated  the  beauty  and 
splendor  of  Alberta’s  Canadian 
Rocky  Mountains.  Today  they 
are  discovering  exciting 
touring  opportunities  throughout 
the  province.  Our  wide  open 
spaces  and  spectacular  natural 
wonders  form  the  setting  for 
communities  and  resorts  full  of  warmth 
and  sophistication. 


From  awe-inspiring 
mountain  settings  to  rolling 
prairies  and  cosmopolitan 
cities,  Alberta  offers 
vacation  fun  for  everyone. 
Hiking  the  Bow  Summit  at 
Peyto  Lake  ( top),  Edmonton ’s 
elegant  skyline  (bottom) 


TRAVEL  ALBERTA 


To  the  west,  majestic  glacial  peaks  tower 
over  evergreen  forests,  crystalline  lakes 
and  rolling  foothills.  To  the  east,  golden 
prairies  and  rangelands  reach  to  seemingly 
endless  horizons. 

Meanwhile,  south  and  central 
Alberta  is  an  extraordinary 
study  in  contrasts.  Our  semi-® 
desert  badlands  possess  a %|S|, 
mysterious  atmosphere  of 
expectancy,  their  hoodoos  and  sandstone 
cliffs  rife  with  historical  treasures  from  the 
age  of  the  dinosaur.  Central  Alberta’s  rolling 
landscape  provides  access  to  verdant 
parkland  and  a number  of  popular  lakes. 
Major  highways  often  follow  historic  Indian 
trails  or  the  first  trade  routes. 

Then  there  is  Alberta’s  north  country,  a 
vast  wilderness  of  pristine  lakes,  terraced 
parkland  and  untouched  woodland. 

With  two  major  metropolitan  centres  and 
a wealth  of  colourful  communities  set  amid 
all  this  splendor,  it’s  no  wonder  Alberta  is 
becoming  one  of  North  America’s  preferred 
summer  and  winter  travel  destinations. 
Edmonton,  the  provincial  capital,  is  a 
cosmopolitan  city  with  a distinct  personality. 
It  is  known  as  both  the  “Gateway  to  the 
North”  because  of  its  access  to  the  province’s 
resource-rich  frontier,  and  as  “Festival  City” 
for  its  celebrations  that  include  the 
Edmonton  Heritage  Festival,  Edmonton 


/Is  a four-season  travel 
destination , Alberta  provides 
opportunities  for  just  about 
every  activity  imaginable. 
Fishing  in  Patricia  Lake  in 
Jasper  National  Park  (top 
left),  trailriding  near  Lake 
Louise  ( top  right),  bison  in 
Waterton  Lakes  National 
Park  (middle),  canoeing 
on  Barrier  Lake  in 
Kananaskis  Country 


Source:  Alberta  Travel  Trade  Manual  (1995). 


International  Street  Performer’s  Festival,  Jazz 
City  International  Festival,  the  Fringe  Theatre 
Event  and  the  famous  Klondike  Days. 

Calgary,  in  southern  Alberta,  enjoys  a 
polished  international  reputation  as  the  host 
city  of  the  XV  Olympic  Winter  Games. 

Known  as  “Stampede  City”,  Calgary  is  home 
to  “The  Greatest  Outdoor  Show  On  Earth”, 
the  famous  Calgary  Exhibition  and  Stampede. 

The  Canadian  Rockies  have  been  an 
international  destination  since  the 
first  group  of  skiers  arrived  in 
1900.  Today  Alberta’s  most  prized 
possession  boasts  renowned  resorts  in 
indescribably  beautiful  settings. 

Alberta  is  a land  of  very  special 
adventure  opportunities.  Experience  a taste 
of  the  old  west  on  a trailride  or  horse  pack 
trip,  or  a stay  at  a guest  ranch.  Fishermen 
cast  flies  in  one  of  many  rivers  or  go  after 
lake  trout,  northern  pike,  walleye  or  arctic 
grayling  at  fly-in  fishing  lodges.  Golfers  revel 
in  an  unparalleled  choice  of  courses.  The 
truly  adventurous  can  heli-hike,  cycle, 
whitewater  raft  or  cruise  local  lakes  and 
rivers.  And  then,  there  is  the  skiing.  Alpine 


and  nordic  enthusiasts  will  find 
a complete  range  of  world-class 
facilities  in  the  Rockies. 

The  province’s  historic  and 

TRAVEL  ALBERTA 

cultural  attractions  offer  a world 
of  choice  for  less  athletic  visitors.  Explore  the 
rich  ethnic  mix  of  Alberta’s  hearty  pioneers, 
the  colour  and  character  of  the  old  west,  and 
the  dignity  and  passion  of  the  aboriginal 
peoples.  Review  the  world’s  prehistoric  past  at 
two  UNESCO-designated  world  heritage  sites. 

This  publication  offers  a collection  of 
informative  travel  and  touring  ideas 
that  showcases  Alberta,  in  all 
her  majesty. 


Seventeen  fascinating 
tour  options  cover  every  region  of 
the  province  and  provide  a starting 
point  for  customized  vacation 
adventure.  Alberta  is  truly  a land 
of  warm  hospitality  and  natural 
wonder.  Welcome! 


TRAVEL  ALBERTA 


a.  Review  Activity  1 to  find  the  locations  of  the  two  UNESCO-designated 
World  Heritage  Sites  that  are  mentioned  in  the  excerpt. 

b.  Identify  four  festivals  held  in  Edmonton. 

c.  Where  in  the  province  will  you  find  hoodoos? 

d.  Review  Activity  1 to  name  three  of  the  Rocky  Mountain  ski  resorts 
mentioned  in  the  excerpt. 

e.  List  some  of  the  recreational  adventure  opportunities  mentioned  in  the 
excerpt. 

f.  Use  the  information  from  the  excerpt  of  the  Alberta  Travel  Trade  Manual 
and  Activity  1 to  make  a visual  map  of  the  attractions  occurring  in  one  or 
more  of  Alberta’s  Tourism  Destination  Regions.  This  exercise  can  really 
help  you  remember  the  attractions  and  activities  in  each  tourist  zone.  Also, 
you  may  wish  to  use  your  map  as  part  of  your  assignment  for  this  section. 


For  example,  in  the 
Rocky  Mountain  tourist 
region,  you  may  draw 
mountains  on  your  map 
of  the  area.  Then  sketch 
in  some  of  the  wildlife, 
the  locations  of  a few 
major  towns  and  cities, 
and  show  some  of  the 
major  attractions  and 
recreational  activities. 

An  example  is  shown. 


2.  Classifying  tourist  locations  under  a variety  of  headings  will  also  help  you 
remember  attractions  in  specific  interest  areas.  Try  to  provide  at  least  three 
locations  in  Alberta  that  would  fall  under  each  of  the  following  headings. 
Review  Activity  1 if  you  have  difficulty. 

• Scenic  Drives  • Natural  Wonders 

• Landmark  Buildings  • Historic  Sites 

• For  the  Kids  • Museums  or  Interpretive  Centres 
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3.  The  following  article  describes  the  Central  Alberta  Tourist  Guide  prepared  by 
the  David  Thompson  Tourist  Council.  What  specific  information  about  the 
tours  and  attractions  would  you  expect  to  find  in  the  publication? 


The  manager  of  the  David  Thompson  Tourist  Council  says  he’s  astounded  at  the 
popularity  of  a booklet  published  by  his  organization  for  visitors.  Tony  Maxwell  is 
finding  it  challenging  to  keep  local  communities  stocked  with  his  organization’s  1995 
Central  Alberta  Tourist  Guide. 

The  112-page  publication  has  information  on  items  of  interest  to  tourists  including 
museums,  golf  courses,  restaurants,  campgrounds,  etc.  Day  trips  are  becoming 
increasingly  popular  among  both  local  tourists  and  visitors  from  outside  Alberta. 

Below  are  a few  of  the  attractions  featured  in  the  five  tours: 

•Rocky  Mountains  and  Prairie  Tour:  Wild  Rapids  Waterslide  in  Sylvan  Lake, 
Rocky  Mountain  House  National  Historic  Park,  Crescent  Falls  and  Big  Horn  Canyon 
(west  of  Nordegg),  Banff  National  Park  and  Westerson  Cabin  at  Cochrane. 

•Mountain  View  Tour:  Cochrane  Ranch,  Olds  College  and  Dickson  Stevenson 
Stopping  House  (near  Airdrie) . 

•Anthony  Henday  Tour:  Innisfail  Historical  Village  Museum,  Markerville 
Creamery  Museum,  Medicine  River  Wildlife  Rehab  Centre  (southeast  of  Raven), 
Pioneer  Village  Museum  at  Sundre  and  Bowden’s  RCMP  dog  training  facility. 

•Parkland  Tour:  Michener  House  in  Lacombe,  Alix  Wagon  Wheel  Museum  and 
Dry  Island  Buffalo  Jump  Provincial  Park  at  Elnora. 

• Gull  Lake  Tour:  Wolf  Creek  Golf  Resort  at  Ponoka,  Smithson  International  Truck 
Museum  in  Rimbey  and  beaches  at  Gull  Lake. 

Copies  of  the  guide  are  available  free  at  booths  throughout  the  region.1 


Do  one  or  more  of  the  following: 

1.  Each  of  the  following  sets  of  clues  represents  the  name  of  a place  in  Alberta. 
Study  the  clues  carefully  to  determine  the  names. 


> 


a. 


1 The  Red  Deer  Advocate  Market  Plus,  20  June  1995,  13.  Reprinted  by  permission. 
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2.  Here  is  another  quiz  to  try.  It  is  based  on  word  association.  For  each  set  of 
clues,  determine  the  name  of  an  Alberta  community  or  attraction.  Find  each 
location  on  a road  map  of  Alberta.  The  first  one  is  done  for  you. 

a.  Robin  Hood’s  home  Sherwood  Park 


b. 

Scandinavian  sailor 

0. 

TV  Cartwrights 

c. 

Kermit’s  pond 

P- 

fuzzy  bump 

d. 

cheap  hotel 

q. 

2000-lb  liquid  playground 

e. 

what  happens  at  100°C 

r. 

heavy  metal  shock  absorber 

f. 

American  cigarette 

s. 

rotting  trees 

g. 

gamblers’  destination 

t. 

to  steal  from 

h. 

breakfast  food 

u. 

canine  jail 

i. 

prescription  headgear 

V. 

distant  sight 

j. 

dairy  creek 

w. 

a lot  of  fruit 

k. 

Queen’s  daughter-in-law 

X. 

looking  glass 

1. 

large  sum  of  money 

y. 

native  weapon 

m. 

former  premier 

z. 

colourful  wildlife 

n.  frigid  water 


3.  A volunteer  search  and  rescue  team  has  been  organized  to  assist  travellers  who 
get  lost  or  injured  in  the  area  west  of  Rocky  Mountain  House. 

Read  the  following  article  about  the  Rocky  Mountain  House  Search  and  Rescue 
Society. 
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Rocky  Mountain  House  has  the  largest 
volunteer  Search  and  Rescue  Society  in 
the  province.  All  members  of  the  search 
and  rescue  team  are  well  trained  in 
search  procedures  and  First  Aid.  The 
Society  works  closely  with  the  RCMP 
and  Provincial  Parks  on  searches  for 
missing  persons.  Search  and  Rescue 
members  can  be  easily  identified  by  their 
bright  yellow  coveralls  and  hats.  All 
trained  members  are  also  issued  picture 
ID. 

IF  SOMEONE  GOES  MISSING 

If  someone  in  your  group  goes  missing, 
or  someone  is  visiting  this  area  and  does 
not  return  as  scheduled,  phone  the 
Rocky  RCMP  immediately  at  845-2881.  A 
search  is  an  emergency. 

Before  the  RCMP  and  searchers  arrive 
there  are  some  things  you  can  do  to  help. 
First,  although  it  may  be  very  difficult, 
do  not  send  untrained  people,  or  go  out 
yourself,  to  continue  looking  for  the 
missing  individual.  Untrained  searchers 
can  actually  hinder  a search  by  covering 
up  tracks  and  other  evidence  left  behind. 

What  can  be  done  to  help  is  to  write 
down  as  much  information  about  the  lost 
individual  as  possible  such  as:  point  last 
seen,  color  of  clothes,  shoe  type  and  sole 
pattern,  age,  weight,  height,  illness,  food 
and  equipment  they  have  with  them,  etc. 
Make  sure  to  list  all  friends,  relatives  or 
others  the  person  might  have  contacted. 

Also  try  and  find  a print  left  in  the 
ground  by  the  missing  individual’s  shoe 


and  protect  that  print  by  marking  it  and 
covering  it. 

A good  track  will  be  invaluable  for 
trackers  in  the  search  and  rescue  group. 
The  more  information  you  have  ready  for 
the  search  manager  the  sooner  trained 
searchers  can  be  put  in  the  field. 

IF  YOU  GET  LOST  IN  THE  WOODS 

• Stay  in  one  place. 

• Put  out  something  white  or  bright 
that  can  be  seen  from  the  air. 

• Make  a bed  of  spruce  or  other 
branches  which  you  can  put  above 
and  below  you. 

• Stay  as  warm  and  dry  as  you  can 
and  conserve  your  energy. 

• If  you  have  matches  build  a fire. 

• Watch  and  listen  for  searchers. 

• Before  venturing  into  woods 
develop  a small  survival  kit  with 
emergency  gear,  such  as  matches, 
and  carry  it  at  all  times. 

• Take  the  time  to  make  your 
children  “bush  wise”  and  tell  them 
what  to  do  if  they  get  lost. 

Before  you  go  out  trip  plans  can  be 
voluntarily  registered  with  the  RCMP  or 
Parks,  stating  where  you  are  going  and 
when  you  will  return.  You  should  always 
give  someone  a copy  of  your  travel  plans 
before  you  head  out. 

Get  your  children  into  a Lost  in  the 
Woods  program  before  you  go  camping 
and  make  sure  you  are  familiar  with 
survival  skills  before  you  head  into  the 
back  country. 


1 


List  at  least  four  things  you  can  do  to  help  a rescue  team. 


Compare  your  answers  with  those  in  the  Appendix,  Section  3:  Enrichment. 


1 West  Country  Visitors’  Guide,  Summer  1995,  41.  Reprinted  by  permission  of  The  Mountaineer  Publishing  Co. 
Ltd. 
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CONCLUSION 


This  section  has  given  you  a brief  summary  of  the  many  attractions  Alberta  has  to 
offer  to  tourists.  If  you  are  considering  work  in  the  travel  industry  in  Alberta,  you 
should  take  advantage  of  every  chance  you  have  to  travel  widely  in  Alberta  and 
experience  these  many  attractions  first-hand.  You  would  also  be  wise  to  begin  to 
build  a library  of  current  manuals  and  brochures  about  Alberta  attractions, 
especially  those  you  have  not  personally  visited. 


In  this  section  you  have  learned  the  value  of  planning  a travel  itinerary,  and  the 
many  factors  that  must  be  considered  in  order  to  plan  a satisfying  travel  excursion. 
You  may  find  this  planning  skill  very  useful  in  your  future  travels. 


ASSIGNMENT 

Turn  to  your  Assignment  Booklet  and  do  the  assignment  for  Section  3. 
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You  have  covered  a great  deal  of  information  in  this  module.  You  have  learned 
some  of  the  practical  skills  expected  of  a travel  counsellor  and  have  had  the 
opportunity  to  learn  more  about  some  unique  Alberta  attractions. 

You  have  looked  at  some  programs  available  to  train  travel  counsellors  and  have 
learned  something  about  regulations  which  must  be  emphasized  to  visitors  to 
Alberta.  These  regulations  protect  the  environment  and  keep  visitors  safe  as  they 
enjoy  provincial  tourist  attractions. 

You  have  learned  that  a skilled  travel  counsellor  is  an  important  goodwill 
ambassador  for  Alberta  and  does  the  important  job  of  promoting  economic  growth 
in  the  tourism  travel  sector. 
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COURSE  SURVEY  FOR  THE  TRAVEL  SECTOR  (TOU  1060) 


After  you  have  completed  the  assignments  in  this  module , please  fill  out  this  questionnaire  and  mail  it  to  the 
address  given  on  the  last  page.  This  module  is  designed  in  a new  distance  learning  format,  so  we  are  interested 
in  your  responses.  Your  constructive  comments  will  be  greatly  appreciated,  as  future  course  revisions  can  then 
incorporate  any  necessary  improvements. 

Name  Age  □ under  19  □ 19  to  40  □ over  40 

Address  File  No.  

Date  


Design 

1.  The  Student  Module  Booklet  contains  a variety  of  self-assessed  activities.  Did  you  find  it  helpful  to  be  able  to 
check  your  work  and  have  immediate  feedback? 

□ Yes  □ No  If  yes,  explain. 


2.  Were  the  questions  and  directions  easy  to  understand? 
□ Yes  □ No  If  no,  explain. 
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Course  Survey 


3.  Each  section  contains  Follow-up  Activities.  Which  type  of  Follow-up  Activity  did  you  choose? 

□ mainly  Extra  Help 

□ mainly  Enrichment 

□ a variety 

□ none 

Did  you  find  these  activities  beneficial? 

□ Yes  □ No  If  no,  explain. 


4.  Did  you  understand  what  was  expected  in  the  Assignment  Booklet? 
□ Yes  □ No  If  no,  explain. 


5.  The  course  materials  were  designed  to  be  completed  by  students  working  independently  at  a distance.  Were 
you  always  aware  of  what  you  had  to  do? 

□ Yes  □ No  If  no,  provide  details. 


6.  This  distance  learning  course  may  include  an  assortment  of  drawings,  photographs,  and  charts, 
a.  Did  you  find  the  visuals  in  this  course  helpful? 

□ Yes  □ No  Comment  on  the  lines  below. 


b.  Did  you  find  the  variety  of  visuals  in  this  course  motivating? 
□ Yes  □ No  Comment  on  the  lines  below. 
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7.  Suggestions  for  audiocassette,  videocassette,  and  computer  activities  may  have  been  included  in  the  course. 
Did  you  complete  these  media  activities? 

□ Yes  □ No  Comment  on  the  lines  below. 


Only  students  enrolled  in  a Junior  High  course  need  to  complete  the  following  question. 

8.  The  Student  Module  Booklet  may  have  directed  you  to  work  with  your  learning  facilitator.  How  well  did  you 
work  as  a team? 

Student’s  comments:  


Learning  facilitator’s  comments: 


Course  Content 

1 . Was  enough  detailed  information  provided  to  help  you  learn  the  expected  skills  and  objectives? 
□ Yes  □ No  Comment  on  the  lines  below. 


2.  Did  you  find  the  work  load  reasonable? 
□ Yes  □ No  If  no,  explain. 
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3.  Did  you  have  any  difficulty  with  the  reading  level? 


□ Yes  □ No  Please  comment. 


4.  How  would  you  assess  your  general  reading  level? 

□ poor  reader  □ average  reader  □ good  reader 

5.  Was  the  material  presented  clearly  and  with  sufficient  depth? 

□ Yes  □ No  If  no,  explain. 


General 

1.  What  did  you  like  least  about  the  course? 


2.  What  did  you  like  most  about  the  course? 


Additional  Comments 
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Only  students  enrolled  with  the  Alberta  Distance  Learning  Centre  need  to  complete  the  remaining 
questions. 

1.  Did  you  contact  the  Alberta  Distance  Learning  Centre  for  help  or  information  while  doing  your  course? 

□ Yes  □ No  If  yes,  approximately  how  many  times?  

Did  you  find  the  staff  helpful? 

□ Yes  □ No  If  no,  explain. 

j 

I 

j 2.  Were  you  able  to  fax  any  of  your  assignment  response  pages? 

□ Yes  □ No  If  yes,  comment  on  the  value  of  being  able  to  do  this. 


3.  If  you  mailed  your  assignment  response  pages,  how  long  did  it  take  for  their  return? 


4.  Was  the  feedback  you  received  from  your  correspondence  or  distance  learning  teacher  helpful? 
□ Yes  □ No  Please  comment. 


Thanks  for  taking  the  time  to  complete  this  questionnaire.  Your 
feedback  is  important  to  us.  Please  return  this  questionnaire  to 
the  address  on  the  right. 

If  you  are  enrolled  at  the  Alberta  Distance  Learning  Centre  and 
; will  be  mailing  your  Assignment  Booklet  to  ADLC,  you  may 
I return  this  questionnaire  with  the  Assignment  Booklet. 

I 


Instructional  Design  and  Development 
Learning  Technologies  Branch 
Box  4000 
Barrhead,  Alberta 
T7N  1P4 
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accessibility:  the  condition  of  being  easy  to 
travel  to  or  reach 

ambassador  a promoter  of  good  will 

attraction  a feature  of  an  area  that  interests 
and  attracts  tourists 

certification  declaration  that  an  employee  has 
been  observed  and  tested,  and  can  perform 
specified  employment  skills 

excursionist:  a person  who  travels  at  least 
80  kilometres  from  home  but  does  not  stay 
away  overnight 

hospitality:  the  friendly  and  generous 
treatment  of  guests  or  strangers 

hypothermia:  a lowered  deep-body 

temperature;  common  cause  of  death  after 
immersion  in  cold  water  or  exposure  to  cold 

itinerary:  an  outline  of  a proposed  journey  or 
tour 

landmark  directions:  directions  which  make 
use  of  large  or  unusual,  easily  visible,  and 
well-known  buildings  or  structures 

rapport:  a harmonious  connection  or 
relationship 


recreational  vehicle:  a vehicle  designed  for 
recreational  use,  especially  camping 

sleeperette:  a railway  car  that  contains  sleeping 
compartments  and  sometimes  washrooms 

travel  agent:  a person  who  sells  the  travel 
services  of  airlines,  hotels,  tours,  car  rental 
companies,  etc. 

travel  counsellor:  a person  who  gives  advice 
and  information  to  tourists  to  help  plan  a 
successful  holiday  or  trip 

tourism  ; travelling  for  pleasure  or  business 
purposes 

tourist:  a person  travelling  away  from  home  for 
at  least  one  night 

tour  operator:  a company  that  sets  up  and 
operates  a bus,  rail,  or  adventure  tour 
program  or  package  tour 

UNESCO:  United  Nations  Educational, 
Scientific,  and  Cultural  Organization 

World  Heritage  Site:  a location  or  property 
deemed  by  UNESCO  to  have  outstanding 
value  to  the  world  because  of  its  cultural  or 
natural  history 
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Section  h Activity  I 

1.  To  prepare  a budget,  you  have  to  consider  the  following  things: 

• cost  of  transportation  (fuel  or  tickets) 

• cost  of  accommodation  or  camping  fees 

• cost  of  food  (in  restaurants  or  groceries) 

• cost  of  attractions,  park  fees,  admission  prices 

You  may  have  listed  additional  costs. 

2.  The  value  of  the  Canadian  dollar  changes  daily.  The  exchange  rate  may  be  stated  as  a decimal  number.  If 
you  are  quoted  the  value  as  1.3838,  then  it  will  cost  you  an  additional  38.38  cents  for  every  American  dollar 
you  purchase.  For  every  hundred  American  dollars  you  buy,  it  will  cost  you  an  additional  $38.38.  When  you 
buy  foreign  currency  at  a bank,  you  may  also  be  charged  a service  charge. 

3.  The  number  of  days  for  your  vacation  may  be  determined  by  some  of  the  following  factors: 

• time  off  work  or  school 

• timetables  of  other  family  members 

• how  long  you  want  to  be  away 

• when  a particular  attraction  is  open 

• how  long  you  can  financially  afford  to  be  away 

4.  With  the  variety  of  scenery,  recreational  activities,  attractions,  and  accommodations  in  Alberta,  you  have  a 
large  selection  of  areas  to  choose  from. 

5.  To  determine  whether  you  are  an  excursionist  or  a tourist,  you  must  decide  if  your  stay  will  be  overnight. 

If  so,  you  are  a tourist.  If  you  plan  to  travel  at  least  80  kilometres,  but  only  want  to  stay  a few  hours,  you 
are  an  excursionist. 

6.  a.  In  the  early  1900s,  people  travelled  by  train  if  they  were  going  long  distances.  Shorter  distances  were 

travelled  by  horse  and  carriage,  wagon,  or  sleigh,  or  by  foot.  Consequently,  once  people  were  settled  in 
a community,  travel  over  large  distances  was  less  common.  Most  people  were  homesteading  new  farms 
or  living  in  small  towns,  and  they  had  neither  the  time  nor  the  ability  to  travel  over  long  distances 
easily.  Most  recreational  activities  attended  occurred  in  their  own  communities,  with  perhaps  the  odd 
trip  to  a larger  town  or  small  city  by  overland  trail  or  train. 

Since  the  invention  of  the  automobile  and  the  building  of  an  extensive  highway  system,  most  parts  of 
Alberta  have  become  accessible  by  automobile.  Some  people  still  travel  by  train,  but  this  has  become 
much  less  common  than  in  1900.  Also,  invention  of  the  airplane  has  resulted  in  common  use  of  this 
method  of  transportation  for  holiday  purposes. 

b.  Most  people  who  travelled  for  pleasure  to  Western  Canada  in  the  early  1900s  were  from  Eastern 
Canada  and  the  U.S.A.,  and  were  quite  wealthy;  therefore,  they  wanted  living  accommodations  while 
travelling  that  were  similar  to  their  own  homes.  The  railways  supplied  travellers  with  beautiful  hotel 
accommodations  like  the  Banff  Springs  Hotel  and  Hotel  Macdonald.  Of  course,  some  people  who  were 
travelling  wished  to  camp  in  tents;  and,  in  smaller  communities,  travellers  would  stay  at  the  local  hotel 
or  in  homes  of  community  members. 


[iloi] 


APPENDIX 


\ 25 


Today  most  visitors  stay  in  hotels  or  motels.  Since  people  of  all  financial  circumstances  are  travelling, 
some  of  these  accommodations  are  very  exclusive  and  expensive,  while  others  are  less  expensive. 
Many  travellers  prefer  to  camp  in  tents  or  recreational  vehicles,  so  a system  of  campgrounds  has 
grown  in  Alberta.  Interestingly  enough,  “bed  and  breakfast”  accommodation  is  growing  in  popularity,  a 
return  to  the  practice  of  staying  in  a private  home  while  travelling.  Also,  a system  of  hostels  for 
travellers  exists,  which  also  is  reminiscent  of  earlier  forms  of  travel  accommodation. 

c.  The  numbers  of  pleasure  travellers  has  grown  tremendously.  In  the  early  1900s  only  the  wealthy  were 
travelling  exclusively  for  pleasure;  today  most  people  travel  exclusively  for  pleasure  at  some  point  in 
their  lives. 

7.  How  can  you  most  easily  get  to  your  desired  holiday  location?  Do  you  own  a car  or  a recreational  vehicle? 
Could  you  rent  a car  or  recreational  vehicle?  Can  you  travel  by  bus,  train,  or  airplane? 

8.  Are  you  interested  in  seeing  beautiful  scenery  and  wildlife?  Are  you  interested  in  seeing  cultural  sites  or 
attending  artistic  festivals  or  performances?  Perhaps  you  would  like  your  vacation  to  include  several  types 
of  activities. 

Section  I : Activity  2 

1.  A good  place  to  begin  your  search  is  with  Travel  Alberta’s  toll-free  telephone  number:  1-800-661-8888.  You 
will  be  sent  an  accommodation  guide  and  possibly  other  materials  about  the  tourist  area  or  specific 
attractions  you  are  interested  in.  Use  the  Internet  to  seach  for  materials  if  you  have  access  to  this  service. 
Also  try  to  contact  the  tourism  regions  into  which  you’d  like  to  travel  for  specific  information.  Visit  a 
tourist  information  centre  if  there  is  one  close  to  you. 

Read  the  assignment  for  Section  3 now.  You  will  need  the  materials  you  are  ordering  to 
complete  this  assignment. 

2.  Once  you  have  received  your  Alberta  Accommodation  and  Visitors’  Guide,  decide  whether  a hotel,  motel, 
hostel,  campground,  or  bed  and  breakfast  would  be  best  for  you.  You  may  even  be  able  to  pinpoint  more 
specifically  which  establishment  you  would  choose  to  stay  at. 

Section  I : Activity  3 

1.  Availability  of  employment  in  the  travel  sector  of  the  tourism  industry  will  depend  upon  the  location  of 
your  community.  There  are  more  travel  agents  employed  in  large  city  centres  than  in  smaller  centres. 
Travel  counsellors  may  work  at  visitor  information  booths  both  in  large  and  small  communities.  Tour 
operators  often  work  in  quite  isolated  communities,  especially  if  the  company  offers  wilderness  adventure 
tours.  Employees  working  at  occupations  involving  air,  rail,  and  automobile  transportation  may  be  based  at 
various  Alberta  centres. 

2.  Your  questions  may  be  about  accommodations,  attractions,  transportation  schedules,  or  specific 
information  about  the  dates  and  times  of  specific  events. 

3.  a.  Alberta  is  in  the  Mountain  Standard  Time  Zone.  Daylight  savings  time  is  in  effect  from  2 a.m.  on  the 

first  Sunday  in  April  until  2 a.m.  on  the  last  Sunday  in  October. 

b.  Alberta  has  a temperate  climate,  with  variations  in  temperature  between  seasons  and  from  one  part  of 
the  province  to  another.  Southern  Alberta  has  some  very  hot  summer  days.  It  is  generally  dry  and 
sunny,  claiming  more  hours  of  sunshine  than  any  other  province.  In  central  and  northern  Alberta, 
rainfall  is  slightly  more  frequent  during  spring  and  summer,  with  moderate  temperatures.  The  average 
summer  temperatures  are  between  10°  C (50°  F)  and  23°  C (74°  F).  Mountain  areas  are  usually  warm  in 
summer,  but  are  often  cool  at  night.  Winter  temperatures  can  range  from  mild  to  extreme,  but  the 
average  is  - 16°  C (3°F). 
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c.  Alberta  has  a provincial  hotel  room  tax  of  5%,  but  no  provincial  sales  tax.  The  Federal  Goods  and 
Services  Tax  (GST)  of  7%  is  applicable  to  most  purchased  goods  and  services,  but  can  be  partially 
reclaimed  by  non-residents  of  Canada. 

d.  Outlets  and  voltage  (110  or  220  volts)  are  the  same  as  in  the  United  States.  For  those  from  other 
countries,  adapters  are  required  for  electrical  appliances. 

e.  It  unlawful  to  feed  bears  in  national  parks — this  is  to  protect  both  the  traveller  and  the  animals. 

f.  One  kilometre  is  0.62  miles,  or  five-eighths  of  a mile. 

g.  Citizens  or  permanent  residents  of  the  United  States  can  cross  the  border  with  proof  of  citizenship  by 
showing  a voter’s  registration  card,  social  security  card,  or  driver’s  license. 

h.  Although  water  in  the  mountain  lakes  and  streams  appears  crystal  clear,  it  is  recommended  you  boil  all 
drinking  water  before  using  it.  Water  for  sources  in  towns  should  be  safe  for  drinking. 

i.  You  can  find  snow  almost  anywhere  in  the  winter,  but  during  the  summer  the  snow  is  at  the  tops  of  the 
mountains.  The  Athabasca  Glacier  will  have  glacial  ice  and  sometimes  snow  for  visitors  to  see. 

4.  At  the  very  least,  your  list  will  probably  contain  swimming  pools,  ice  arenas,  perhaps  baseball  diamonds, 
and  maybe  some  picnic  spots.  If  there  hasn’t  been  much  development  of  tourism  in  your  area,  do  you  see 
any  areas  of  potential  development? 

Some  suggestions  of  attractions  to  consider  for  community  development  are 

• farm/ agricultural  visits 

• industrial  tours 

• senior  citizen  tours  and  facilities 

• visits  to  local  arts  and  crafts  facilities 

• tours  of  notable  historical  buildings  or  perhaps  a walking  tour  of  your  community 

• presentations  by  local  culture  arts  or  theatre  groups  or  special  interests  groups  such  as  flying, 
gardening,  and  photography  clubs 

5.  You  are  not  expected  to  develop  a community  information  manual  at  this  point,  but  it’s  worth  considering 
what  information  you  would  include  because  someday  you  may  be  asked  these  questions  by  a traveller. 
Which  questions  about  emergency  facilities  in  your  community  can  you  answer  easily?  Research  questions 
that  you  cannot  answer. 

6.  If  you  answered  “yes”  to  most  questions  in  the  quiz,  you  may  be  well-suited  to  tourism  work,  especially 
work  involving  interaction  with  visitors.  There  are  some  tourism  jobs  that  require  a less  outgoing 
personality  and  different  interests,  however.  For  example,  tourist  businesses  need  some  personnel 
interested  less  in  working  with  people,  and  more  in  working  with  financial  accounts.  Museums  need 
people  interested  in  restoring  and  displaying  artifacts  as  opposed  to  guiding  visitors  on  tours.  Do  not 
discount  tourism-related  jobs  that  are  more  “behind  the  scenes”  if  you  answered  “no”  to  a number  of  the 
questions. 

7.  Examples  of  the  specifications  for  the  Lethbridge  Community  College  and  Medicine  Hat  programs  follow. 
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MEDICINE  HAT  COLLEGE 
TRAVEL  AND  TOURISM 
Certificate  Program 

The  Travel  & Tourism  Program  is  endorsed  by 
ACCESS  (ACTA  and  CITC  Canadian  Education 
Standards  System)  and  their  curriculum  is  followed 
in  its  entirety.  We  include  word  processing  and  live 
training  on  the  APOLLO  Airline  Reservation 
Computer  System  which  is  currently  the  most 
widely  used  system  in  Canada.  The  Travel  & 
Tourism  Program  at  Medicine  Hat  College  is  also 
a member  of  ACTA  (Alliance  of  Canadian  Travel 
Associations) . 

ADMISSION  REQUIREMENTS 

As  this  is  a quota  program  with  no  Winter  intake, 
students  are  advised  to  apply  early  and  will  be 
accepted  on  a first  come  first  to  meet  the 
requirements  basis. 

1.  English  30,  33  or  equivalent 

2.  Math  13,  or  equivalent 

3.  High  school  diploma  preferred 

Mature  students  must  present 

1.  English  30,  33  or  equivalent 

2.  Math  13  or  equivalent 

APPLICATION  DEADLINE:  Preference  will  be 
given  to  applications  received  prior  to  February  15. 

GRADUATION  REQUIREMENTS 

Certificate: 

■ minimum  of  17  courses  including  15  specified 
Travel  & Tourism  and  2 Business  courses 

■ minimum  cumulative  GPA  of  2.0 

■ no  D or  D+  grades  permitted  in  the  Travel  & 
Tourism  courses 

■ must  pass  typing  test  with  at  least  20  wpm  with 
90%  accuracy 

CAREER  OPPORTUNITIES 

The  Travel  & Tourism  Certificate  Program  has 
been  designed  to  provide  students  with  a solid 
background  for  entry-level  positions  in  a wide 
variety  of  travel-related  fields.  After  graduation, 


students  may  choose  to  enter  careers  in  any  of  the 
following  areas:  retail  travel  agent,  reservation 
agent  for  airlines,  tour  operators,  motorcoach 
operators  and  railways;  counsellors  at  local, 
regional  and  national  tourist  boards;  cruise  line 
positions;  the  hospitality  industry  and  sales  and 
marketing. 

PROGRAM  REQUIREMENTS 

FALL 

BUSI  100  Introductory  Keyboarding/Word 
Processing 

TRAV  100  “APOLLO”  Airline  Reservation  System  I 

TRAV  103  Destination  Geography  I 

TRAV  104  Travel  Agency  Operations  I 

TRAV  109  Domestic  Airline  Ticketing 

TRAV  112  Travel  Industry  Products 

TRAV  173  Tourism  Sales  & Marketing 

TRAV  181  Career  Experience  I (One  week) 

TRAV  192  Field  Study  (Optional) 

WINTER 

BUSI  232  Career  Planning 

TRAV  102  “APOLLO”  Airline  Reservation  System  II 
TRAV  105  Destination  Geography  II 
TRAV  106  Travel  Agency  Management  I 
TRAV  111  International  Airline  Ticketing 
TRAV  115  Independent  & Group  Travel 
TRAV  191  The  Cruise  Line  Industry 

SPRING 

TRAV  183  Career  Experience  II  (3  weeks) 

CAREER  EXPERIENCE  PRACTICUM 

Students  will  complete  a one-week  practicum  with 
a travel-related  company  of  their  choice  during  the 
Fall  Semester  (TRAV  181) , followed  by  a three-week 
practicum  during  Spring  Semester  (TRAV  183  or 
TRAV  180).  The  majority  of  placements  are  outside 
Medicine  Hat  and  all  expenses  are  the 
responsibility  of  the  student.  Every  effort  will  be 
made  to  place  students  at  locations  of  their  choice. 

In  order  to  participate  in  the  practicum,  students 
must  have  at  least  a C-  average  in  all  subjects, 
including  the  current  semester. 

FIELD  STUDY 

This  course  will  give  students  an  opportunity  to 
gain  first-hand  experience  in  each  step  involved  in 
the  creation  of  a vacation  package,  culminating  in 
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travelling  with  the  class  to  a foreign  destination. 
The  Field  Study  trip  includes  extensive  hotel 
inspections  and  an  indepth  study  of  the  country 
visited.  The  cost  will  be  approximately  $1000  +/- 
10%.  The  cost  of  the  Field  Study  is  the  responsibility 
of  the  student.  An  extensive  field  study  report  will 
be  the  basis  of  a grade  for  this  course.  If  a student 
is  unable  to  participate,  they  will  be  given  an 
alternative  project.  Past  destinations  have  included 
Mexico,  Hawaii,  and  the  Netherlands. 

NOTE:  The  one  year  Travel  & Tourism  certificate 
is  expected  to  be  a terminal  program.  Those 
students  who  plan  to  complete  a two-year  program 
should  refer  to  the  Travel  & Tourism  Management 
Diploma. 

TRAVEL  AND  TOURISM 
MANAGEMENT 
Diploma  Program 

The  Travel  & Tourism  Management  diploma  at 
Medicine  Hat  College  is  a quota  program  which 
matches  graduates  with  anticipated  employment. 
This  program  is  endorsed  by  ACCESS  (ACTA  and 
CITC  Canadian  Education  Standards  System).  In 
addition  to  the  ACCESS  curriculum,  we  include 
instruction  on  the  Apollo  Airline  Reservation 
System  and  the  Global  Matrix  Travel  Industry 
Accounting  System.  The  Travel  & Tourism 
program  at  Medicine  Hat  College  is  a member  of 
ACTA  (Alliance  of  Canadian  Travel  Associations) . 

The  diploma  program  has  been  designed  for 
students  seeking  a broader  background  than  what 
is  offered  in  the  certificate  program.  Students  will 
gain  knowledge  in  a variety  of  areas  providing  them 
with  an  excellent  base  for  a future  in  travel  industry 
management.  The  focus  will  be  on  management, 
human  relations  and  communications,  in  conjuction 
with  a full  range  of  travel-related  courses.  As  this 
is  a two  year  diploma  program,  no  certificate  will 
be  Issued  after  completion  of  the  first  year. 

ADMISSION  REQUIREMENTS 

Regular  Student  admission: 

1.  English  30,  33  or  equivalent 

2.  Math  13  or  equivalent 

3.  High  school  Diploma  preferred 


Mature  Student  admission: 

1.  English  30,  33,  or  equivalent 

2.  Math  13  or  equivalent 

GRADUATION  REQUIREMENTS 

■ minimum  cumulative  GPA  of  2.0 

■ no  D or  D+  grades  permitted  in  the  Travel  & 
Tourism  courses 

■ 7 specific  Business  courses 

■ 18  specific  Travel  & Tourism  courses 

■ must  pass  keyboarding  test  with  at  least  20  wpm 
with  90%  accuracy 

PROGRAM  REQUIREMENTS 

FIRST  YEAR 


FALL 

BUSI 100 

BUSI 151 
TRAV  103’ 
TRAY  104 


Introductory  Keyboarding/Word 
Processing 

Business  Communications 
Destination  Geography  I 
Travel  Agency  Operations  I 


TRAV  112*  Travel  Industry  Products 


WINTER 

BUSI  167 
TRAV  105* 
TRAV  106 
TRAV  115* 
TRAV  173* 


Office  Management 
Destination  Geography  II 
Travel  Agency  Management  I 
Independent  & Group  Travel 
Tourism  Sales  & Marketing 


SPRING 

TRAV  180 


Career  Experience  I (Three  Weeks) 


SECOND  YEAR 


FALL 
BUSI  131 
BUSI  250 
TRAV  100s 
TRAV  109  s 
TRAV  116 
TRAV  181 
TRAV  192 

WINTER 

BUSI  133 
BUSI  232 
TRAV  102s 
TRAV  111s 
TRAV  118 
TRAV  191s 


Office  Applications 

Oral  Communications 

“APOLLO”  Airline  Reservation  System  I 

Domestic  Airline  Ticketing 

Travel  Agency  Operations  II 

Career  Experience  II  (One  Week) 

Field  Study  (Optional) 


Computerized  Office  Applications 
Career  Planning 

“APOLLO”  Airline  Reservation  System  II 
International  Airline  Ticketing 
Travel  Agency  Management  II 
The  Cruise  Industry 
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SPRING 

TRAV  183  Career  Experience  III  (Three  Weeks) 

NOTE:  The  Travel  & Tourism  Management 
Diploma  Program  is  available  through  two  different 
delivery  modes;  regular  classroom  or  Distance 
Education.  Students  wishing  the  latter  must  take 
all  Office  Management  courses  on  campus.  The 
Travel  & Tourism  courses  indicated  by  an  asterisk 
are  taken  through  Distance  Education.  The 
remaining  Travel  courses  may  be  taken  on  campus. 
Students  have  up  to  three  years  to  complete  all  the 
courses  in  the  2 year  program. 

TRAVEL  AND  TOURISM 
DISTANCE  EDUCATION 

Travel  & Tourism  offers  a One-Year  Travel 
Counsellor  Certificate  and  a Two-Year  Travel  & 
Tourism  Management  Diploma  through  Distance 
Education,  which  is  a flexible  alternative  to 
traditional  education,  and  is  offered  through  the 
Medicine  Hat  campus  and  the  Brooks  campus. 

This  gives  the  student  a balance  of  structure  and 


LETHBRIDGE  COMMUNITY 
COLLEGE  TRAVEL  AND 
TOURISM 

The  need  for  training  in  the  travel  and  tourism 
industry  is  evident  through  the  demands  of 
industry  employers  who  desire  top  quality  product 
knowledge  and  customer  service. 

The  Travel  and  Tourism  one-year  certificate 
program  develops  the  skills  required  for  gaining 
entry  level  employment  with  airlines,  tour 
companies,  travel  agencies,  hotels,  resorts,  cruise 
lines,  tourist  information  centres  and  attractions. 
It  has  been  designed  to  foster  basic  travel  and 
tourism  knowledge  and  to  provide  training  in 
industry  computers  and  customer  service  skills. 

Note:  The  Travel  and  Tourism  program  has 


freedom.  Enough  structure  to  keep  motivated  and 
excited  about  the  program,  and  enough  freedom 
to  keep  a job  or  mange  a family.  Students  will  have 
the  option  to  work  on  the  travel  courses  at  whatever 
time  of  day  they  choose,  through  a self-study 
program  with  tutor  support. 

TRAVEL  COUNSELLOR 

Certificate  Program 

(students  have  up  to  three  years  to  complete  the 
following  courses) 

TRAV  103  Destination  Geography  I 

TRAV  112  Travel  Industry  Products 

TRAV  105  Destination  Geography  II 

TRAV  115  Independent  & Group  Travel 

TRAV  173  Tourism  Sales  & Marketing 

TRAV  191  The  Cruise  Line  Industry 

TRAV  109  Domestic  Airline  Ticketing 

TRAV  100  “APOLLO”  Airline  Reservation  System  I 

TRAV  111  International  Airline  Ticketing 

TRAV  102  “APOLLO”  Airline  Reservation  System  II 

TRAV  183  Career  Experience  III 

NOTE:  Students  should  take  the  courses  in  the 
above  sequence. 


submitted  a letter  of  intent  to  Alberta 
Advanced  Education  and  Career 
Development  to  expand  the  current  one-year 
certificate  into  a two-year  diploma.  For 
further  information  see  the  NEW 
INITIATIVE  section  of  this  Calendar. 

Program  instructors  are  industry  professionals,  so 
the  course  content  is  both  relevant  and  current. 
Students  require  initiative  in  study  schedule 
planning,  completing  assignments  in  specific  time 
periods  and  managing  time  wisely  to  meet 
deadlines. 

The  Travel  and  Tourism  program  is  under  the 
direction  of  an  advisory  committee  including 
representatives  of  airlines,  travel  agencies,  tour 
companies,  hotels,  and  tourism  councils.  Through 
this  committee,  the  College  maintains  industry 
standards  and  the  requirements  of  prospective 
employers. 


1 Medicine  Hat  College  Calendar  1996-97,  57-58.  Reprinted  by  permission. 
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The  Travel  and  Tourism  program  is  endorsed  by: 


Reading,  Sentence  Skills  and  Arithmetic 
sections  of  the  Computerized  Placement 
Test. 

Note  2:  Applicants  seeking  admission  under  the 
Alternate  Admission  criteria  are  required 
to  successfully  complete  pre-admission 
testing. 


ACCESS  Level  II,  ACTA/CITC  Canadian 
Educational  Standards  System  Inc.  and  the 
Canadian  Institutes  of  Travel  Counsellors. 

ADMISSION  REQUIREMENTS 

New  students  are  accepted  into  the  Travel  and 
Tourism  one-year  certificate  program  for  the  Fall 
term  only. 

Note:  Travel  and  Tourism  is  a cost-recovery 
program  and  requires  a minimum 
enrollment  to  be  offered.  Please  contact  the 
College’s  Admissions  Office  for  program 
status. 

Academic  Requirements 

Applicants  are  required  to  have  an  Alberta  High 
School  Diploma  or  equivalent,  including  Grade  10 
level  typing  or  the  ability  to  type  25  net  words  per 
minute.  Applicants  without  Grade  10  level  typing 
will  be  tested  to  ensure  that  they  possess  the  skill. 

Tour  Guiding  and  Flight  Attendant  Operations 
students  are  required  to  have  successfully 
completed  Standard  First  Aid  and  CPR  prior  to 
graduation.  This  certification  is  a requirement  of 
employers. 

Professional  Suitability 

Applicants  are  required  to  provide  a letter  of  intent 
describing  background,  work  experience,  reasons 
for  wanting  to  enroll  in  the  Travel  and  Tourism 
Program,  and  the  nature  of  employment  intended 
after  graduation.  Applicants  are  interviewed. 

Note  1:  Pre-admission  testing  includes  the 


GRADUATION 

Students  who  successfully  complete  all  core 
courses  and  a minimum  of  six  credits  of  electives 
in  the  curriculum  are  eligible  to  receive  a 
Certificate  in  Travel  and  Tourism. 

FINANCIAL  ASSISTANCE 

Student  loans  are  available  to  qualified  Applicants. 
Contact  the  Student  Awards  Office  at  (403)320-3367 
for  further  details. 


CURRICULUM 


Term  I 
TTC  121 
TTC  122 
TTC  123 
TTC  124 
TTC  125 


Hours/Week  Credits 


Destinations  1 

(6-0) 

6 

Domestic  Ticketing  and  Tariffs 

(6-0) 

6 

Agency  Operations  I 

(6-0) 

6 

Human  Relat.  & Communicat. 

(3-0) 

3 

Automation  I 

(0-5) 

3 

Electives  (a  minimum  of  3 credits) : 


TTC  111  Local  Tour  Guiding  (6-0) 

TTC  112  Airline/Flight  Attendant  Oper.  (6-0) 
TTC  114  Front  Desk  Agent  (3-0) 

TTC  115  Adventure  Tourism  I (6-0) 

TTC  118  Special  Event  Coordination  (3-0) 


6 

6 

3 

6 

3 


Total  27  credits 


Term  II  Hours/Week  Credits 

TTC  126  Office  Procedures  (3-0)  3 

TTC  141  Destinations  II  (6-0)  6 

TTC  142  International  Ticketing  & Tariffs  (6-0)  6 

TTC  143  Agency  Operations  II  (6-0)  6 

TTC  144  Service,  Selling  and  Marketing  (3-0)  3 

TTC  145  Automation  II  (0-5)  3 

Electives  (a  minimum  of  3 credits) 


TTC  113  Tourism  Services  Counsellor 
TTC  116  Long  Distance  Tour  Guiding 
TTC  117  Sales  Management 
TTC  119  Adventure  Tourism  II 


(3-0)  3 
(6-0)  6 
(3-0)  3 
(3-0)  3 


Total  30  credits 


] 8.  a.  So  many  jobs  are  referred  to  in  the  video  it  would  be  pointless  to  list  them  all  here.  The  purpose  of  this 

exercise  is  to  get  you  thinking  about  the  vast  array  of  occupations  out  there  in  the  tourism  industry. 


I]  1 Lethbridge  Community  College  Calendar  1996-97,  110.  Reprinted  by  permission. 
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b.  Responses  will  be  personal,  but  you  may  have  listed  some  of  the  following  facts: 

• One  in  thirteen  Canadians  works  in  the  tourism  industry. 

• General  managers  of  large  hotels  can  earn  as  much  as  doctors,  lawyers,  and  dentists. 

• Most  students  in  tourism  programs  land  jobs  before  they  graduate. 

• Each  year  Alberta’s  national  parks  receive  about  6 million  visitors. 

• Tourism  is  the  world’s  largest  industry. 

c.  Responses  will  vary.  Here  are  some  advantages  you  may  have  listed: 

• There  are  many  career  opportunities. 

• There’s  much  transferability  of  skills  between  jobs. 

• There’s  ample  opportunity  to  travel. 

• There’s  great  flexibility. 

• There’s  opportunity  to  earn  a large  salary. 

• There’s  always  the  possibility  of  owning  your  own  business. 

• There’s  the  chance  to  start  at  the  bottom  and  work  your  way  right  up  to  the  top. 

• People  in  the  industry  work  with  people  who  are  enjoying  themselves.  (Compare  doctors, 
lawyers,  and  dentists!) 

d.  Responses  will  vary.  Compare  your  ideas  to  the  ones  that  follow. 

(1)  High  school  will  allow  you  to  obtain  entry-level  positions  in  various  businesses  or  companies. 
This  will  give  you  the  opportunity  to  gain  valuable  work  experience  while  maintaining  your 
studies.  Once  you’re  finished  high  school,  these  entry-level  positions  will  help  you  gain  other 
entry-level  jobs  in  different  areas  if  you  so  desire. 

(2)  Further  education — for  example,  a college  diploma  course — in  a sector  of  tourism  will  allow 
you  to  gain  other  than  just  entry-level  positions.  If,  however,  that  is  what  you  get,  your 
education  and  further  training  will  allow  you  to  advance  much  more  quickly  to  obtain  a better 
position. 

(3)  It’s  necessary  to  further  your  education  and  training  to  continue  to  be  a valuable  member  of 
the  company  or  business  you  work  for.  You’ll  be  better  able  to  offer  opinions  and  suggestions 
for  improvements  when  called  upon.  It  shows  interest  and  willingness  to  advance  in  the 
company  when  you  continue  to  train  yourself  in  the  industry  within  which  you  work.  Also, 
society  is  changing  at  a very  rapid  pace,  and  it’s  sometimes  necessary  to  gain  further  insight 
into  these  changes  to  better  prepare  for  them.  In  this  way,  your  company  or  business  can 
remain  on  the  “cutting  edge.” 

Section  I : Follow-up  Activities 
Extra  Help 

1.  a.  tourists 

b.  excursionists  if  all  the  golfers  are  from  Edmonton  and  they  will  not  be  staying  overnight 

c.  tourists  if  they  plan  to  stay  overnight 

d.  excursionists 

2.  a.  road  report,  ski  conditions 

b.  information  about  events,  accommodation,  restaurants,  and  city  transportation 

c.  licenses,  fishing  regulations,  weather  report 

d.  accommodation,  event  information,  weather  reports,  restaurant  and  city  transportation  information 

e.  accommodations  available  with  business  technology  services  and  meeting  capabilities,  restaurants,  etc. 

f.  licenses  and  permits,  campground  locations,  weather  report,  hunting  regulations 
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3.  Attractions  mentioned  are: 


• Markerville  Creamery,  Markerville 

• Stephansson  House,  Markerville 

• Dickson  Store,  Dickson  Community 

• Arboretum,  Trochu 

• Alberta  Prairie  Railway  Excursions,  Stettler 

• Voyageur  Adventure  Tours  Ltd.,  Rocky  Mountain  House 

• Heritage  Square,  Red  Deer 

For  more  information  you  could  contact  Travel  Alberta  at  their  toll-free  number,  the  attraction  sites 
directly,  or  the  tourist  association  for  Alberta’s  Heartland  Tourism  Region. 

Enrichment 

You  were  to  prepare  a resume  for  yourself.  A sample  resume  for  Daniel  Isley  is  shown. 


Mr.  Daniel  Isley 
3625  - 142  Street 
Edmonton,  Alberta 
T6H  4B7 

Home:  (403)455-111 
Work:  (403)458-8525 

Objective:  Summer  employment  as  a travel  counsellor  in  a tourist  information  centre  or 

travel  agency  is  desired.  Will  begin  university  program  in  business 
administration  in  September  1997. 

Skill  Summary:  As  a former  member  of  the  Scouting  movement  and  a bilingual  (Fr/Eng) 

member  of  the  college  debating  club,  I have  gained  extensive  experience  in 
leadership  skills  and  working  in  group  settings.  I have  travelled  extensively  to 
all  parts  of  Alberta,  including  the  North. 

Education:  Grant  McEwan  College 

104  Avenue  and  107  Street 
Edmonton,  Alberta 
T5J  3K1 

Travel  Consultant  Program 
September  1995  to  present 

Will  graduate  April  1997  with  Travel  Consultant  Diploma 
Course  Average  to  date:  81% 

Ross  Sheppard  High  School 
111  Avenue  and  135  Street 
Edmonton,  Alberta 
T5M  2P2 

Enrolled  Sept.  1993 — June  1995 
Graduated  with  Academic  diploma 


Completed  tourism  course  as  part  of  career  exploration  program  and 
successfully  passed  senior  level  financial  management  program. 


s ......  ...  ^ £#&&*&  - mm  &&m  .rf.  mm  - 

Professional  Experience:  Faraway  Travel  Company 
12658  - 132  Street 
Edmonton,  Alberta 
T5M  1E1 

Position:  Practicum  student 
Dates:  January  3,  1997  - April  18,  1997 

Responsibilities:  Practicum  students  are  expected  to  shadow  agency 
counsellors  and  perform  routine  agency  tasks  under  supervision. 
Achievements:  Planned  a two  week  itinerary  for  a seniors’  group  visiting 
Montreal. 

City  of  Edmonton 

Fort  Edmonton  Park 

c/o  City  Hall,  99  Street  and  102A  Avenue 

Edmonton,  Alberta 

T5J  0G4 

Position:  Historical  Interpreter 
Dates:  May  15,  1996  - September  2,  1996 

Responsibilities:  Role-playing  historical  characters  to  teach  the  history  and 
culture  of  Fort  Edmonton. 

Accomplishments:  My  interest  in  outdoor  sports  and  recreation  has  resulted  in  participation  in 

many  national  parks  tours,  several  of  them  as  group  leader. 

Winner  of  Northern  Alberta  Open  Debating  Competition — December  1994 

References:  Mr.  Jason  Me  Caulie 

Owner  and  Manager 
Faraway  Travel  Company 
12658  - 132  Street 
Edmonton,  Alberta 
T5M  1E1 
(403)  476-2222 

Mrs.  Stephanie  Brown 

Instructor,  Travel  Consultant  Program 

Grant  McEwan  College 

104  Avenue  and  107  Street 

Edmonton,  Alberta 

T5J  3K1 

(403)  486-5555 


Section  2:  Activity  I 

1.  Trace  the  most  direct  highway  route  to  your  destination.  Then  consider  alternate  routes  that  may  provide 
you  with  better  driving  conditions  or  the  opportunity  to  visit  attractions  that  interest  you. 

2.  The  border  crossing  nearest  Waterton  at  Chief  Mountain  would  be  closed  during  spring  break.  The  closest 
border  crossing  would  be  at  Piegan,  approximately  80  kilometres  away  from  Waterton. 
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3.  The  cost  of  the  motorhome  rental  can  be  calculated. 


Rental 

Trip  to  Banff 

Additional  touring  (100  km) 
Return  to  Edmonton 
Total 


1 000.00  for  the  week 
100.25  (401  km  x $0.25/km) 
25.00 

100.25  (401  km  x $0.25/km) 
1 225.50 


This  doesn’t  include  insurance,  fuel  costs,  or  groceries. 

4.  a.  4:10  a.m. 

b.  1:05  p.m. 

c.  6:25  p.m. 

d.  10:30  p.m. 

e.  12:00  noon 

5.  You  will  have  to  take  Bus  135  to  Cold  Lake  at  11:30  a.m.  on  Friday  morning  because  it  will  reach  Cold 
Lake  at  4:40  p.m.,  in  time  for  your  social  function.  You  will  take  Bus  180  to  return  to  Edmonton  because  it 
is  the  only  bus  running  on  Saturday.  It  will  leave  Cold  Lake  at  1:00  p.m. 

6.  Your  friend  will  flag  the  bus  down  for  a highway  stop. 

7.  Bus  135  will  stop  for  15  minutes  in  Smoky  Lake. 

8.  If  the  train  leaves  at  1:00  p.m.,  then  you  should  leave  Edmonton  by  10:00  a.m.  and  Calgary  by  9:30  a.m.,  as 
you  may  want  a break  for  a quick  lunch  before  boarding  the  train. 

9.  VIA  Rail  offers  scheduled  rail  transportation;  Greyhound  and  Red  Arrow  offer  scheduled  bus 
transportation;  and  carriers  such  as  Air  Canada,  Westjet,  Greyhound,  and  Canadian,  offer  scheduled  air 
passenger  service. 

10.  Great  Canadian  Railtours  is  an  example  of  a company  offering  special  rail  tours.  Companies  such  as 

Brewster  and  Laidlaw  Transit  offer  charter  bus  services.  Canada  3000  and  Aero  Aviation  are  examples  of 
airlines  offering  charter  services. 

Section  2:  Activity  2 

1.  A tourist  may  encounter  municipal  government  regulations  and  by-laws  when  parking  or  when  visiting 
eating  establishments  and  recreational  facilities. 

The  provincial  government  considers  tourism  an  important  provincial  resource.  Provincial  legislation  will 
impact  on  areas  such  as  training  tourism  workers,  building  recreational  facilities,  licensing  and  running 
these  facilities  in  a safe  manner,  and  transportation  and  recreational  regulations. 

Federal  legislation  will  come  into  play  when  considering  safe  and  organized  transportation  for  visitors, 
customs  laws,  insurance  regulations,  national  parks  regulations,  and  consumer  protection,  to  name  only  a 
few. 

2.  Tourism  industry  associations  often  run  training  programs  for  members  and  certify  tourism  employees  as 
having  needed  skills.  They  also  apply  pressure  to  their  members  about  safety  matters  and  try  to  protect 
the  efficient,  safe,  and  ethical  functioning  of  the  industry. 
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3.  An  easy  way  to  tell  whether  the  fish  is  a bull  trout  is  to  look  for  black  spots  on  its  dorsal  fin.  If  it  has  black 
spots,  it  is  not  a bull  trout. 

4.  a.  Fish  that  are  not  already  in  your  private  home  must  be  identifiable  as  to  number,  species,  and  size.  If 

you  cut  them  up  into  small  portions,  this  would  be  impossible. 

b.  It  is  illegal  to  use  live  bait.  Should  the  bait  escape  and  live  in  the  new  lake  environment,  it  may  greatly 
influence  the  lake  ecosystem  to  the  detriment  of  the  natural  species  already  there. 

c.  It  is  illegal  to  trespass  on  privately  owned  land  to  reach  fishing  waters.  You  must  seek  permission 
from  the  owner  of  the  land  to  cross  the  land  to  access  the  lake  or  river. 

5.  In  this  picture,  the  hunter  has  violated  the  following  regulations: 

• It  is  illegal  to  hunt  in  a national  park. 

• A hunter  cannot  discharge  a firearm  at  a big-game  animal  while  the  animal  is  swimming. 

• A hunter  cannot  be  accompanied  by  a dog  while  hunting  big  game. 

• A hunter  cannot  hunt  with  a pistol  or  revolver. 

• A hunter  cannot  have  a loaded  firearm  in  a motorboat. 

6.  The  sign  indicates  that  no  vessels  of  any  description  are  allowed  on  the  lake.  Chances  are  that  boating  on 
the  lake  poses  a danger  to  either  boat  enthusiasts  or  the  ecosystem. 

7.  Camping  in  a forestry  area  is  limited  to  14  days.  Off-road  vehicles  may  not  be  driven  in  most  forestry 
recreation  areas.  Dogs  must  be  kept  on  a leash  or  some  type  of  restraint.  Quiet  hours  begin  at  11  p.m. 
Midnight  singsongs  and  loud  music  during  the  day  may  disturb  other  campers.  The  boys  cannot  sleep  in 
the  kitchen  shelter. 

Regulations  are  necessary  to  protect  the  environment  of  the  area  and  to  ensure  that  the  rights  of  all 
campers  are  respected.  If  the  boys  sleep  in  the  kitchen  shelter,  the  shelter  will  be  less  accessible  to  other 
campers  who  may  require  its  use.  Many  people  visit  forestry  areas  for  the  quiet,  peaceful  surroundings; 
therefore,  excessive  noise  is  inappropriate.  Unleashed  dogs  may  harass  other  campers  and  wildlife.  Off- 
road vehicles  may  severely  damage  plant  life  in  the  area.  If  the  family  stays  more  than  two  weeks,  other 
campers  may  not  be  able  to  use  the  camping  space. 


a. 

F 

b. 

T 

c. 

F 

d. 

T 

e. 

F 

f. 

T 

9.  If  wild  animals  are  fed,  they  come  to  depend  upon  handouts  for  food.  They  stay  close  to  locations  where 
humans  are  found  and  often  become  aggressive  in  demanding  food.  This  endangers  the  safety  of  park 
visitors  and  also  puts  the  animals  at  risk  of  losing  their  natural  foraging  patterns;  this  could  lead  to  the 
animal  becoming  a risk  to  humans  and  could  lead  to  having  the  animal  destroyed. 

10.  A large  grizzly  will  have  a hump  over  its  shoulders,  sloping  back  line,  dished  face,  long  curved  claws,  and 
may  have  white-tipped  fur. 

A black  bear  is  often  black  with  a brownish  muzzle  and  may  have  a white  patch  below  the  throat  or  across 
the  chest.  It  has  a straight  face  profile  and  tapered  nose,  short  claws,  and  a straight  back  line.  It  is 
generally  smaller  than  a grizzly  and  can  climb  well. 
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11.  Your  list  should  include  the  following  precautions: 


• Put  food  away  in  the  trunk  of  your  car  or  hang  it  away  from  your  tent  in  airtight  containers. 

• Make  loud  noises;  bears  will  usually  avoid  you  if  they  hear  you. 

• Stay  in  the  open  as  much  as  possible. 

• Watch  for  bear  signs  and  avoid  areas  where  there  are  obvious  bear  signs. 

• Stay  away  from  dead  animals  and  berry  patches. 

• When  you  are  travelling  into  the  wind,  in  dense  bush,  or  near  running  water,  you  stand  more  of  a 
chance  of  surprising  a bear.  Be  alert. 

• Don’t  take  your  dog  with  you  on  hikes  into  bear  country. 

• Avoid  using  smelly  cosmetics. 

• Use  a flashlight  at  night. 

• Menstruating  women  should  take  special  precautions. 

12.  If  the  travellers  were  sitting  by  their  motorhome  in  a campsite  at  the  Twin  Lakes  Campground,  they 
would  be  permitted  to  consume  alcohol.  However,  since  the  motorhome  is  in  a public  parking  lot,  it  is 
against  the  Alberta  Liquor  Control  Act  to  be  consuming  alcohol  in  this  area. 

Section  2:  Activity  3 

1.  There  is  a direct  route  from  Banff  to  Brooks  on  Trans-Canada  Highway  1. 


2. 

a. 

185  kilometres 

c.  296  kilometres 

b. 

418  kilometres 

d.  612  kilometres 

3. 

a. 

2 hours 

c.  3 hours 

b. 

4.25  hours 

d.  6.25  hours 

These  times  are  calculated  with  the  assumption  that  a speed  of  100  km/h  can  be  maintained.  Extra  time 
must  always  be  allowed,  especially  when  the  trip  involves  travelling  on  narrow  highways  or  passing 
through  many  towns  and  cities. 

4.  You  would  need  to  find  out  if  there  is  road  construction  on  the  route.  Also  a weather  forecast  should  be 
obtained.  Bad  weather  or  road  construction  could  add  to  the  time  required  for  the  trip. 

Road  reports  are  available  from  the  Alberta  Motor  Association.  The  RCMP  could  provide  notification  of 
closed  highways  due  to  bad  weather  or  traffic  accidents.  Local  radio  stations  carry  reports  of  general 
conditions  for  an  area. 

More  detailed  weather  reports  are  available  on  the  Internet  at  http://www.mb.ec.gc.ca/ 

Alberta  Transportation  should  be  able  to  provide  information  about  road  construction. 

You  may  also  be  able  to  supply  a map  of  Brooks  showing  the  location  of  the  wedding.  You  could  call  the 
Brooks  and  District  Chamber  of  Commerce  to  request  a municipal  map  to  be  faxed  to  you. 
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5.  By  measuring  highway  distances  using  the  map  scale,  Dinosaur  Provincial  Park  is  48  kilometres 
northeast  of  Brooks.  It  would  be  possible  to  drive  there,  look  around,  and  return  within  the  four  hours. 
However,  further  research  would  tell  you  that  most  of  the  park  is  a natural  preserve  and  can  only  be 
accessed  through  the  park’s  interpretive  programs.  Bus  tours  and  guided  hikes  are  offered  from  mid-May 
to  mid-October.  These  programs  are  ticketed  events  and  seating  is  limited,  so  this  may  not  be  the  best 
area  to  see  on  a limited  time  schedule.  Tour  guide  books  recommend  staying  in  the  area  for  1.5  days  for 
an  indepth  experience. 

6.  The  distance  from  Coronation  to  Consort  would  be  51  kilometres  (12  + 14  + 25). 

7.  You  may  recommend  that  the  Mahs  spend  time  at  the  Brooks  District  Museum  or  the  Horticultural 
Research  Centre.  The  Brooks  Pheasant  Hatchery  or  the  Brooks  Aqueduct  Site  are  other  ideas.  The 
entrance  schedules  for  the  attractions  would  have  to  be  checked  to  see  if  they  are  open  on  the  day  and  at 
the  time  the  Mahs  are  visiting. 

8.  The  choir  must  compete  at  2:00  p.m.  If  they  need  one-half  of  an  hour  to  warm  up,  then  they  must  be  ready 
to  practise  by  1:30  p.m.  Assume  that  a lunch  break  in  the  Edmonton  area  will  be  required.  A safe  estimate 
of  time  for  lunch  would  be  one  hour.  Also,  after  they  reach  the  Arden  Theatre,  they  will  need  time  to 
unload  and  organize,  say  one-half  of  an  hour.  The  trip  through  Edmonton  to  St.  Albert  will  require  one- 
half  of  an  hour.  Also,  time  should  be  allowed  to  find  the  theatre  in  case  of  any  difficulty,  perhaps  at  least 
one-quarter  of  an  hour. 

The  choir  should  reach  the  eastern  city  limits  of  Edmonton  at  11:15  a.m.  This  will  allow  one-half  of  an 
hour  travel  through  Edmonton,  a lunch  break  of  an  hour,  one-quarter  of  an  hour  to  locate  the  theatre, 
one-half  of  an  hour  to  unload  and  organize,  and  one-half  of  an  hour  for  practise  before  2:00. 

In  order  to  reach  the  city  limits  of  Edmonton  by  11:15  a.m.,  the  choir  needs  to  leave  Camrose  at  10  to 
10:15  a.m.  The  distance  from  Camrose  to  Edmonton  is  97  kilometres,  or  about  one  hour’s  driving  time. 

You  would  supply  the  choir  with  a city  map  of  St.  Albert. 

One  route  to  the  Arden  Theatre  you  could  mark  out  for  the  driver  is  this.  “Turn  north  off  of  the 
Yellowhead  Trail  on  170  Street.  You  will  cross  railway  tracks,  and  a golf  course  on  your  right.  Travel 
north  to  Levasseur  Road.  Turn  left  and  travel  for  one  city  block  to  Grandin  Road.  Turn  right  and  travel  on 
this  road  until  it  crosses  Winston  Churchill  Avenue.  City  Hall  should  then  be  easily  located,  as  shown  on 
the  map.” 

9.  Tell  the  couple:  “Get  back  on  Highway  16,  going  west.  You  will  pass  city  boundary  signs  and  the  highway 
will  then  become  44  Street  as  it  passes  through  the  city.  Turn  left  off  of  44  Street  on  45  Avenue,  going 
south.  You  will  immediately  pass  a park  on  your  right.  The  hospital  is  located  about  a block  past  the  park 
along  45  Avenue.  There  is  another  information  booth  in  the  park  on  47  Avenue  if  you  need  further  help.” 

10.  The  distance  from  Calgary  to  Edmonton,  using  the  one  kilometre  equals  0.6  miles  conversion  factor,  is 
approximately  176  miles. 

11.  The  distance  is  282  kilometres,  which  is  approximately  12  kilometres  short  of  the  actual  measured 
distance.  This  discrepancy  results  because  0.6  and  1.6  are  rounded  multipliers.  The  more  accurate 
conversions  are 

1 kilometre  = 0.621  37  miles 
1 mile  = 1.609  34  kilometres 

These  values  are  usually  rounded  to  make  it  easier  to  convert  distances  mentally  while  driving. 
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12.  a.  Using  the  more  exact  conversion  factors,  a speed  limit  of  110  kilometres  per  hour  equals  68-69  miles 
per  hour. 

b.  A speed  limit  of  50  kilometres  per  hour  equals  about  31  miles  per  hour. 


13. 

a. 

68°F 

c. 

- 15°C 

b. 

41°F 

d. 

approximately  - 7°C 

14. 

a. 

7.6  litres 

c. 

45.6  litres 

b. 

19  litres 

d. 

57  litres 

15. 

a. 

9.1  litres 

c. 

45.5  litres 

b. 

22.75  litres 

d. 

54.6  litres 

16. 

Vegreville  has 

• Farmers  Market 

• boating  (canoes) 

• museum 

• library 

• picnic  area 

• wheelchair  access  (public  areas) 

• fishing 

• mini-golf 

• golfing 

• camping  (trailers  and  tenting) 

• indoor  pool 

All  services  also  means  that  Vegreville  has  accommodations,  restaurants,  gasoline,  groceries,  hospital, 
police,  propane,  and  a tourist  information  centre. 

The  campground  has  services  for  tents  and  trailers,  washrooms,  showers,  sewage  disposal,  kitchen 
shelter,  playground,  fishing,  and  wheelchair  access. 

17.  The  East  Glen  Motel,  Westlock  Inn,  and  Southview  Motel  all  provide  kitchenette  units,  if  the  team’s 
chaperones  wish  to  cook  meals  for  them.  The  East  Glen  Motel,  Westlock  Inn,  and  Southview  Motel  can 
provide  non-smoking  rooms,  which  may  be  a consideration.  If  the  team  is  planning  to  eat  in  restaurants, 
the  fact  that  the  Westlock  Hotel  and  the  Westlock  Inn  provide  on-site  food  services  may  be  important. 

The  only  accommodation  which  provides  air  conditioning  is  the  Westlock  Inn.  Depending  upon  the  time 
of  year,  this  could  be  important. 

The  Westlock  Inn  provides  an  indoor  pool  and  sauna,  so  if  the  coach  wants  the  team  to  have  access  to  a 
pool,  this  may  be  a good  accommodation  choice.  However,  the  service  guide  for  the  town  of  Westlock  also 
indicates  that  an  indoor  public  pool  is  available  in  the  community  for  the  team’s  use. 

Section  2:  Follow-up  Activities 

Extra  Help 

1.  a.  Lake  Louise,  Banff,  Canmore,  Calgary,  Brooks,  Medicine  Hat 

b.  Jasper,  Hinton,  Edson,  Stony  Plain,  Edmonton,  Vegreville,  Lloydminster 

c.  Peace  River,  Grande  Prairie,  Slave  Lake,  Athabasca,  Edmonton,  Red  Deer,  Calgary,  Fort  Macleod 

d.  Highways  36,  41,  22,  21,  and  43 

e.  Highway  35 

f.  Highway  63 
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2.  There  are  many  options  for  your  trip. 

Possible  departures  from  Edmonton: 

• Bus  1327  leaving  Edmonton  at  19:30  and  arriving  in  Jasper  at  00:10 

• Bus  1527  leaving  Edmonton  at  06:45  and  arriving  in  Jasper  at  11:30 

• Bus  71  (intercity  express)  leaving  Edmonton  at  23:15  and  arriving  in  Jasper  at  03:00 

Possible  departures  from  Jasper: 

• Bus  1428  leaving  Jasper  at  02:05  and  arriving  in  Edmonton  at  06:35 

• Bus  1632  leaving  Jasper  at  05:05  and  arriving  in  Edmonton  at  10:30 

• Bus  1826  leaving  Jasper  at  06:50  and  arriving  in  Edmonton  at  11:25 

• Bus  1628  leaving  Jasper  at  14:15  and  arriving  in  Edmonton  at  19:00 


3. 

a.  T 

f. 

T 

k.  T 

P- 

T 

b.  T 

g- 

F 

1.  T 

q- 

T 

c.  F 

h. 

F 

m.  F 

r. 

T 

d.  F 

i. 

T 

n.  F 

s. 

F 

e.  F 

j. 

T 

o.  T 

4. 

* is  located  at  A-l. 

A is  located  at  D-4. 

# is  located  at  C-2. 

5.  The  distance  from  Youngstown  to  Hanna  is  approximately  53  kilometres.  The  map  shows  the  distances  in 
kilometres  from  intersection  to  intersection  between  Youngstown  and  Hanna  (10  + 19  + 14  + 3 + 7). 

6.  At  100  kilometres  per  hour,  it  should  take  .53  of  an  hour  (just  over  30  minutes)  to  drive  this  distance. 

7.  307  kilometres  is  equal  to  approximately  184  miles,  using  the  conversion  factor  of  1 kilometre  = 0.6  miles. 

8.  5°C  = 41°F 

9.  She  should  ask  for  38  litres  of  gasoline.  Most  probably  she  would  ask  for  40  litres. 


Enrichment 

1.  Carmen  is  in  Cardston. 

2.  Carmen  is  at  Head-Smashed-In  Buffalo  Jump. 

3.  Carmen  is  in  Calgary. 

4.  Carmen  is  in  Banff. 

5.  Carmen  is  in  Jasper. 

6.  Carmen  is  in  Edmonton. 

7.  Carmen  is  in  Fort  McMurray. 

8.  Carmen  is  in  Fort  Chipewyan. 

9.  Carmen  will  find  a statue  of  a large  pysanka  or  Ukrainian  Easter  egg  in  Vegreville. 
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10.  Carmen  is  in  Vilna. 


11.  Carmen  is  in  St.  Paul. 

12.  Carmen  is  in  Taber. 

13.  Carmen  finished  her  journey  in  Lethbridge. 


Section  3:  Activity  I 


1.  a.  Wildlife 

• buffalo 

• eagles 

• elk 

• deer 

• wild  horses 

• mountain  goats 


Scenery 

• Columbia  Icefields 

• Rocky  Mountains 

• Peyto  Lake 

• hoodos 

• Miette  Hotsprings 

• Milk  River 


• Kananaskis  Country 

• Lake  Louise 

• Maligne  Lake 

• Marmot  Basin 


b.  The  following  recreational  activities  were  among  those  shown:  hiking,  camping,  golfing,  skiing, 
canoeing,  fishing,  sleigh  rides,  white-water  activities,  and  horse  riding. 


c.  Attractions  that  involved  history  and  culture  included:  Cochrane  Ranch,  Heritage  Park,  Fort 
Edmonton,  Calgary  Centre  for  the  Performing  Arts,  the  Provincial  Museum  and  Archives,  Tyrrell 
Museum,  the  Ukrainian  Cultural  Village,  Muttart  Conservatory,  Head-Smashed-In  Buffalo  Jump,  and  a 
variety  of  festivals. 

d.  Listen  to  the  dialogue  and  music  of  the  video  presentation.  What  type  of  music  is  used?  What  type  of 
mood  does  it  set?  What  descriptive  words  are  used? 


2.  A confluence  is  the  place  where  two  or  more  rivers,  streams,  or  creeks  join  together.  In  Peace  River,  the 
confluence  of  the  Peace,  Smoky,  and  Heart  rivers  creates  a breathtaking  view  at  Sagitawa  Lookout. 

3.  To  travel  to  Wood  Buffalo  National  Park  you  could  fly  800  air  kilometres  from  Edmonton  or  400  air 
kilometres  from  Yellowknife.  To  drive,  the  trip  is  1360  kilometres  from  Edmonton.  Vehicle  access  to  the 
park  is  via  roads  for  Hay  River  and  Fort  Smith.  There  is  also  a winter  road  access  between  Fort  Chipewyan 
and  Fort  McMurray.  Ice  bridges  are  used.  The  road  is  only  open  for  3 or  4 months,  usually  from  late 
December  to  late  March.  Wood  Buffalo  National  Park  can  also  be  reached  by  canoeing  the  Athabasca, 
Peace,  or  Slave  rivers. 


a. 

(3) 

e. 

(2) 

b. 

(6) 

f. 

(7) 

c. 

(4) 

g- 

(5) 

d. 

(1) 

5.  The  results  of  your  survey  will  depend  on  the  people  who  participate,  but  usually  Banff  or  Jasper  will  be 
mentioned. 
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6.  a.  Banff  Springs  Hotel 

b.  Sunshine,  Norguay,  or  Lake  Louise  ski  resorts 

c.  Bow  Lake  or  Falls 

d.  Cascade  Mountain  or  Gardens 

e.  Cave  and  Basin  Hot  Springs 

f.  Chateau  Lake  Louise 

g.  Johnston  Canyon 

h.  Lake  Minnewanka 

i.  Moraine  Lake 

j.  Valley  of  the  Ten  Peaks 

k.  Peyto  Lake 

l.  Sulphur  Mountain  Gondola  Lift 

m.  Tunnel  Mountain 

7.  Descriptive  words  found  in  the  article: 

• friendly 

• magnificently  scenic 

• picturesque 

• unparalleled  beauty 

• vast 

• unspoiled 

• grandeur 

• awe-inspiring 

8.  The  Frank  Slide  occurred  during  the  night  of  April  29,  1903.  A wedge  of  limestone  640  metres  high,  915 
metres  wide,  152  metres  thick,  and  weighing  810  million  tonnes  came  loose  from  Turtle  Mountain.  Native 
Canadians  had  called  this  mountain  “The  Mountain  that  Walks”  and  were  careful  never  to  camp  at  its  base. 
But  miners  working  at  extracting  coal  from  the  mountain  established  the  town  of  Frank  at  the  base  of  the 
mountain.  The  slide  killed  76  of  the  600  residents  of  the  town. 

Section  3:  Activity  2 

1.  Dave  may  enjoy  the  Birds  of  Prey  Centre,  Coaldale;  Helen  Schuler  Coulee  Centre,  Lethbridge;  Bellevue 
Mine,  Frank  Slide,  and  volcanic  rocks  in  Crowsnest  Pass  Corridor;  and  Cypress  Hills. 

Michele  may  enjoy  Cypress  Hills;  the  Southern  Alberta  Art  Gallery,  Lethbridge;  Henderson  Lake  Park, 
Lethbridge;  Empress  Summer  Theatre,  Fort  Macleod.  She  may  be  interested  in  the  Nikka  Yuko  Japanese 
Gardens,  but  she  should  be  aware  that  Japanese  gardens  do  not  contain  colourful  flowers. 

Tyler  may  enjoy  Fort  Whoop-Up  and  the  Sir  Alexander  Galt  Museum,  Lethbridge;  Fort  Macleod  Museum; 
Head-Smashed-In  Buffalo  Jump  Interpretive  Centre,  and  Lundbreck  Falls,  in  the  Crowsnest  Pass  Corridor. 

Renee  would  enjoy  Taber  corn;  the  Lebel  Mansion  in  Pincher  Creek;  Empress  Foods,  and  the  Taber  Sugar 
Beet  Factory  in  Taber;  Leitch  Collieries. 

2.  The  family  should  travel  to  Edmonton  during  the  week,  because  the  stores  at  West  Edmonton  Mall  have 
longer  hours  during  the  week  than  on  weekends. 

High  Level  is  735  kilometres  from  Edmonton.  This  would  mean  at  least  7.5  hours  of  driving  time,  plus 
another  1.5  hours  for  rest  stops.  Allowing  9 hours  for  the  trip,  the  family  may  want  to  leave  by  about  5 a.m. 
on  the  first  day  of  their  trip.  This  will  get  them  to  WEM  by  mid-afternoon.  If  they  enjoyed  the  mall  that 
afternoon  and  evening  and  the  next  morning,  and  left  Edmonton  at  about  1:00  p.m.,  they  should  get  home 
by  10:00  p.m.  Since  this  seems  a very  long  trip  for  a small  amount  of  recreational  time,  they  may  be  better 
off  to  take  the  trip  when  they  can  spend  at  least  one  extra  day  in  Edmonton. 


• scenic  splendour 

• shimmering 

• crystal 

• clear 

• thundering 

• deep 

• towering 

• rugged 
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3.  The  Clay  Products  Interpretive  Centre  is  open  any  day  of  the  week  from  mid-May  to  October.  If  a 
counsellor  schedules  a visit  before  May  15  or  after  October  31  or  very  early  in  the  morning  or  in  the 
evening,  the  visitor  will  be  disappointed.  However,  the  visitor  may  visit  the  site  any  day  of  the  week. 

4.  You  would  begin  by  contacting  Greyhound  for  bus  service  and  times  of  departures.  You  would  discover 
that  Greyhound  is  only  available  to  Pincher  Creek.  You  will  then  have  to  arrange  taxi  service  to  Water  ton. 
This  couple  will  not  have  a car  to  travel  with,  so  you  will  have  to  organize  scenic  bus  tours.  A boat  tour  of 
the  lake  would  also  help  this  couple  see  Water  ton.  You  would  also  have  to  arrange  taxi  and  bus 
transportation  back  to  Calgary. 

5.  You  could  contact  the  Waterton  Information  Centre  and  ask  for  information  about  restaurants.  They  will 
tell  you  there  are  at  least  eight  restaurants  in  the  townsite.  You  could  ask  that  menus  for  the  restaurants  be 
faxed  to  you,  if  possible.  You  would  make  the  couple  aware  that  there  are  limited  medical  services  in 
Waterton,  but  the  park  does  operate  an  ambulance.  You  could  also  ask  the  Information  Centre  for  the 
names  and  addresses  of  drug  stores  and  a doctor  in  the  area  for  your  clients  to  have  on  file. 

6.  The  Hotel  Macdonald  is  the  only  accommodation  which  is  listed  as  having  a Level  Three  Access  Canada 
rating,  and  is  therefore  known  to  be  accessible  to  independent  wheelchair  users. 

7.  Your  itinerary  should  include  arrangements  for  meals,  time  for  bus  loading  and  attendence,  driving  time  to 
locations,  and  return  trips.  Washroom  breaks  are  necessary,  as  very  few  school  buses  are  equipped  with 
washrooms.  You  could  include  some  sightseeing.  To  have  the  students  back  to  the  school  by  3:00  p.m.,  you 
must  allow  four  hours  driving  time  and  lunch  and  bathroom  breaks  of  about  an  hour.  This  would  mean 
leaving  Edmonton  about  10:00  a.m.  School  buses  do  not  usually  travel  at  100  kilometres  per  hour,  so  more 
time  may  have  to  be  added  into  the  driving  times. 

Section  3:  Follow-up  Activities 


Extra  Help 

1.  a.  The  World  Heritage  Sites  are  Dinosaur  Provincial  Park  and  Head-Smashed-In  Buffalo  Jump. 

b.  Some  festivals  in  Edmonton  are  the  Edmonton  Heritage  Festival,  Klondike  Days,  Edmonton 
International  Street  Performer’s  Festival,  Jazz  City  International  Festival,  Children’s  Festival,  and  the 
Fringe  Theatre  Event. 

c.  Hoodoos  are  strangely  shaped  formations  of  rock  or  earth  resulting  from  wind  and  water  erosion.  The 
most  famous  hoodoos  are  near  Drumheller  and  in  Dinosaur  Provincial  Park.  There  are  also  hoodoos 
near  Banff  and  Hinton. 

d.  Sunshine,  Norquay,  and  Lake  Louise  are  the  ski  resorts  mentioned  in  the  Banff  area.  In  the  Jasper 
area,  Marmot  Basin  ski  area  is  popular. 

e.  The  recreational  opportunities  mentioned  include  the  following: 


• skiing  • cycling 

• guest  ranches  • white-water  rafting 

• trail  rides  • boating 

• fishing  • heli-hiking 

• golfing 


f.  A pictoral  map  found  in  a visitors’  guide  for  a portion  of  the  Alberta’s  North  region  follows.  The  map 
shows  golfing,  fishing,  and  other  activities  available  in  the  area,  as  well  as  basic  industries  of  major 
importance. 
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OTHER  AMENITIES 

2 WebervtlSe  Log  Schoolhouse 
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6 Bradshaw  Bird  Sanctuary 

7 Flavin  Homestead  (undeveloped) 

8 Battle  River  Fair  & Rodeo  Grounds 

9 Battle  River  Pioneer  Museum 

10  LD.#22/  Agricultural  Services  Building 
i 1 Whispering  Winds  Ranch 

(Boos  Game  Farm) 
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16  Keg  River  Cabins  (gas,  lodging) 
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1 The  Mackenzie  Connection  Travel  Book , 29.  Reprinted  by  permission  of  the  Mighty  Peace  Tourist  Association. 
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2.  Scenic  Drives 


• Icefields  Parkway 

• David  Thompson  Highway 

• Kananaskis  Highwood  Pass 

• Forestry  Trunk  Road 

• Dinosaur  Trail 

• Crowsnest  Pass 

Landmark  Buildings 

• Legislature  Building,  Edmonton 

• Banff  Springs  Hotel,  Banff 

• Jasper  Information  Centre,  Jasper 

• Chateau  Lake  Louise,  Lake  Louise 

• Calgary  Tower,  Calgary 

• Prince  of  Wales  Hotel,  Waterton 

• Mormon  Temple,  Cardston 

• Saddledome,  Calgary 

For  the  Kids 

• West  Edmonton  Mall  and  Fort  Edmonton,  Edmonton 

• Heritage  Park,  Calgary 

• Calgary  Zoo,  Calgary,  and  Storyland  Valley  Zoo,  Edmonton 

• Science  Centres 

• Calaway  Park,  Calgary 

• Playgrounds 

• Waterslides 

• Dinosaur  Trail 

Natural  Wonders 

• Hoodoos 

• Athabasca  Glacier 

• Cameron  Falls,  Waterton 

• Oil  Sands,  Fort  McMurray 

• Cypress  Hills 

• Magnetic  Hill,  Nanton 

• Dinosaur  Provincial  Park 

• Hot  Springs  in  Banff  and  Jasper 

Historic  Sites 

• C.O.  Card  Home,  Cardston 

• Cochrane  Ranch  Historic  Site 

• Rocky  Mountain  House  National  Historic  Park 

• Leduc  #1  Historic  Site  (1  kilometres  south  of  Devon) 

• Fort  George-Buckingham  House,  Elk  Point 

• Lac  La  Biche  Mission,  Lac  La  Biche 

• Ralph  Conner  Memorial  United  Church,  Canmore 

• Morinville  Historical  and  Cultural  Centre,  Morinville 
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Museums  or  Interpretive  Centres 

• Frank  Slide  Interpretive  Centre,  Crowsnest  Pass 

• Head-Smashed-In  Buffalo  Jump,  Fort  Macleod 

• Fort  Whoop-Up  Interpretive  Centre,  Lethbridge 

• Royal  Tyrrell  Museum  of  Palaeontology,  Drumheller 

• Reynolds-Alberta  Museum  and  Canada’s  Aviation  Hall  of  Fame,  Wetaskiwin 

• Remington-Alberta  Carriage  Centre,  Cardston 

• Fort  McMurray  Oil  Sands  Interpretive  Centre 

• Ukrainian  Cultural  Heritage  Village,  50  kilometres  east  of  Edmonton 

• Glenbow  Museum,  Calgary 

• Provincial  Museum  and  Archives  of  Alberta,  Edmonton 

3.  You  would  expect  to  find  tour  maps  and  estimated  driving  times.  You  may  also  expect  to  find  hours  of 
operation  of  attractions  and  entrance  fees,  if  they  are  charged.  You  may  expect  suggestions  as  to  the 
itinerary  of  a tour  through  an  area,  and  restaurant  and  campground  suggestions. 

Enrichment 


a. 

Swan  Hills 

d. 

Stony  Plain 

b. 

Crossfield 

e. 

Carstairs 

c. 

Kinuso 

f. 

Buffalo  Head  Prairie 

a. 

Sherwood  Park 

n. 

Cold  Lake 

b. 

Viking 

0. 

Bonanza 

c. 

Frog  Lake 

P- 

Hairy  Hill 

d. 

Innisfree 

q. 

Waterton  Park 

e. 

Boyle 

r. 

Iron  Springs 

f. 

Marlboro 

s. 

Deadwood 

g- 

Reno 

t. 

Robb 

h. 

Cereal 

u. 

Dogpound 

i. 

Medicine  Hat 

V. 

Longview 

j- 

Milk  River 

w. 

Manyberries 

k. 

Duchess 

X. 

Mirror 

1. 

Grande  Cache 

y- 

Tomahawk 

m. 

Lougheed,  Strome,  Manning 

z. 

Red  Deer 

3.  Your  list  should  include  at  least  four  of  the  following  points: 

• Phone  the  local  RCMP  if  someone  in  your  group  goes  missing  or  does  not  return  as  scheduled. 

• Do  not  send  untrained  people  to  go  looking  for  the  individual. 

• Write  down  information  about  the  individual  who  is  missing — name,  clothing,  size,  features, 
relatives. 

• Stay  in  one  spot  so  the  rescue  team  can  get  the  information  it  needs. 

• Find  and  protect  a shoeprint  of  the  missing  person,  if  possible. 

• Follow  the  directions  given  by  the  RCMP  and  rescue  team. 
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